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Last Minute Briefs... 





Milk Substitutes Are 
Growing Threat in 
Mid-West 


New Trial Ordered in 
Providence, Rhode Island 
Case 


Cut in Appropriations 
Will Close Many 
OPS Offices 


No Relief from Cost 
Absorption Under New 
Defense Production 
Amendments 


Filled milk and other fluid milk and 
cream substitutes are making real headway in the 
mid-west. Dealers and association men in Ohio 
and Indiana, particularly are concerned over 
this growing threat to the milk business. 

One of the latest products to make its appear- 
ance is a powdered cream for coffee. This 
product, which goes under the trade name of 
PREAM, is being sold as a substitute for 

fluid coffee cream. According to dealers who 
have seen and sampled the product, it is good. 


The Rhode Island disaster, first 
reported in the American Milk Review of January 
1950, moves into a new arena. The "disaster" 
occurred when the Providence Journal printed a 
series of articles that challenged the quality 
of milk sold in Providence. Viall's Dairy, 
one of the 235 Providence firms involved in the 
attack, sued the newspaper and received a 
judgment of $45,000. The case was appealed 
by the newspaper. On June 20, 1952 the 
Rhode Island Supreme Court in a unanimous 
decision set aside the jury verdict and ordered 
a new trial. 





A 60 per cent cut in appropriations for 
OPS field offices and a lesser cut in appropria- 
tions for the Washington office will bring 
about a major change in OPS administrative 
setup. There are, at present, 13 regional OPS 
offices and 80 to 90 district offices. District 
offices in cities having a regional office 
definitely will be closed down. In addition, 
district offices will be reduced to one in 
each state. 


Despite some gains for the industry 
under the new amendments to the Defense Produc- 
tion Act, fluid milk is still faced with cost 
absorption. The new law gives industry all 
costs under processing, but gives only 
"customary margins” for distribution. If margins 
are figured percentage-wise, industry is all 
right. However, OPS contends that margins in 
milk business have been traditionally dollars 
and cents margins. This means that milk handlers 
will get only the dollars and cents margins 
that existed during the base period. 

For details see article on OPS, page 20, this 
issue of American Milk Review. 
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SHORT TIMERS pom the Editor 
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m The Hour of Decision 


HE DAIRY INDUSTRY goes into its annual series of conventions con- 
fronted by a number of problems extremely serious in nature. What 
i. happens in the next two years, even the next vear, will exert a pro- 
found influence on the future course of the industry. 


Official OPS thinking on the new amendments to the Defense Produc 
ary tion Act still embraces the concept of cost absorption despite the attempt 
f legislators to write “customary margins” into the bill. 

a Filled milk and substitutes for fluid milk and cream are becoming 
more and more ominous. Mellorine in Texas, Pream in Ohio are only two 
re of a growing list of palatable products that use either a vegetable fat or 
milk products in a form other than fluid to compete with fluid milk and 
cream. 





A Federal Trade Commission decision of far-reaching importance is 
in the making at Toledo, Ohio, where the Page Dairy Company is facing 
a Commission complaint of unfair trade practices. Issues involved concern 
the traditional one cent differential for homogenized milk, price of the half- 
gallon package, relationship between prices charged for milk in markets 
or where it is processed and markets where it is sold. Whatever the Com 
*la- mission’s decision, it will establish a precedent for better or worse with 
which the industry will have to live. 


"ed 


~ In Rhode Island, the State Supreme Court has set aside a jury verdict 
in the case of the Providence Journal versus Viall’s Dairy. In New York 
City, a running battle between Sheffield Farms and independent dealers 
for the restaurant cream market is building up destructive pressure. In 
Chicago, Miami, northern Indiana, Boston, and Akron unsound competitive 
practices have been heading inexorably toward a crisis. 


Superimposed on top of all of these major questions is a declining 
milk production and an expanding population, a situation made to order 
- for substitutes. 


It is our earnest plea and hope that when the Milk Industry Founda- 
tion and the International Association of Ice Cream Manufacturers meet 
in Chicago next month these two great associations will spend less time 
on the traditional harmless subjects and more on these matters that con 
tain the stuff of revolution. 


Fins 


The industry is approaching the hour of decision. We must be ready 
ers for it 
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FORTY HOUR WEEK 


WAGE SCALES 


Top Discussion at Conference of 


Dairy Employees 


Management Representatives Describe Impact of OPS, High 


Prices, on Fluid Milk Industry—Labor Sees Price Wars, Propa- 


ganda, Deterioration of Service as Major Problems—Remarkable 


Opportunity for Co-operation Apparent 


By NORMAN MYRICK 


Organized labor 


Cxchuive is interested, indeed 

anxious, to work 
fratahe with management in 
building a strong, 
healthy fluid = milk 
industry. At the 
same time, many or 
ganized labor leaders in the industry 
have serious reservations concerning 
the accuracy, if not honesty, of man 
agement’ protestations of their in- 
ability to survive under OPS regula- 
tions and the fortv-hour week, seven 
day delivery. 


These were the two outstanding 


impressions that I gained as an in 
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vited guest at the Mid-States—East 
Coast Dairy Conference, sponsored by 
the International Conference of Dairy 
Emplovees held at the Roval York 
Hotel in Toronto, June 27 and 28. 


Along with Joseph Pickett, Vice 
President in Charge of Labor Rela 
tions, Borden Farm Products Com- 
pany of New York, and Leland 
Spencer, Department of Agricultural 
Economics, Cornell University, I was 
asked to address the conference on 
the over-all outlook in the dairy in- 
dustry. Mr. Pickett spoke on “My 
Fifty Years in the Milk Business,” and 
Dr. Spencer discussed “Milk Market- 
ing Problems Today.” It was a re- 


markable experience, stimulating, en 
lightening, and above evervthing els« 


profoundly encouraging. 


The men attending the conference 
were officers and delegates trom 
local unions. Thev were _ intelli 
gent men: some of them, I judge 
were able men. All ot them were 
deeply interested in gaining a_ bet 
ter insight into the fluid milk in 
dustry, particularly from managt 
ment’s point of view. The fact that 
a substantial portion of the conferenc 
was devoted to hearing the views of 
two representatives of management 
an outstanding authority on market 
ing problems, and the director of pub 
lic health in Cleveland, indicates the 
extent of their interest. We were r 
quested to speak honestly and frankly 
We spoke courteously, but we pulled 
no punches. I tried to recall a con 
ference of delegates from manage 
ment at which representatives from 
labor had been invited to present 
labor's point of view on fluid milk 
problems, but I could not think of a 
single one. The labor attitude ex 
pressed by this conference deserves 
the closest attention from manage 
ment, for this attitude affords nothing 
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less than the opportunity to elevate 
jabor-management relations to the 
high plane of mutual confidence and 
goodwill which is the first requisite 
for an effective solution of the prob- 
lems that this relationship has gen- 
erated. 


Mr. Pickett, who came up through 
the ranks to one of the top spots in 
the Borden Farm Products Company 
organization, described the evolution 
of the fluid milk industry as he had 
seen it during his half century of 
participation. He pointed out the 
forward progress in industry as a 
whole, greater productive capacity, 
better working conditions, new equip- 
ment, and said that it all added up 
to a higher standard of living for the 
“Untortu- 


nately.” he said, “in the course of 


citizens of the nation. 


this movement forward, temporary 
dislocations take place and somebody 
gets hurt.’ 


An example of this evolutionary 
process was the extensive change 
from home delivery of milk to store 
delivery. Mr. Pickett declared that 
several factors were involved such as 
improved methods of handling milk 
in stores, the increase in the number 
ot apartment dwellers, the trend 
toward buying pre-packaged mer- 
chandise, and the increased cost of 
retail home delivery. Mr. Pickett 
said that the housewife apparently 
preterred, in many cases, to buy milk 
in the store, not so much because of 
the price differential, but primarily 


because of a change in buving habits. 


Battle Against Costs 


The constant battle against costs 
was described by Mr. Pickett as 
a’ major management problem. He 
pointed out how sensitive the public 
is to a rise in the price of milk and 
told his audience that “milk is a poli- 
tical football. Every now and then,” 
he said, “some politician will demand 
in investigation of the fuid milk 
business as a political maneuver. The 
investigations are usually gestures for 
political effect, but they hurt the in- 
dustry. They are prime examples of 
the industry’s vulnerable position re- 
garding price.” The practical problem 
of meeting rising costs, the OPS theory 
of “cost absorption,” public resistance 
to increases in the price of milk, and 
the extremely narrow profit margin 
ire major difficulties in the milk busi- 
ness todav, Mr. Pickett said 
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Photo by Toronto Star 


Norman Myrick, American Milk Review and Joseph Pickett, Vice-President, Borden Farm 
Products Co., were Management representatives invited to address Mid-States—East Coast 
Conference of Dairy Employees in Toronto 


Mr. Pickett, along with other man 
agement representatives, sensed the 
genuine attitude of goodwill that 
formed a strong undercurrent at the 
meeting. In his conclusion, Mr. 
Pickett called attention to the great 
possibilities this attitude affords. 


If people want to buy their milk 
in stores, we must get it there for 
them. If more milk is sold that way, 
so much the better for us all. Store 
distribution of food is efficient and 
economical, and we cannot hinder the 
housewife, who in the final analysis 
supports us all, in her never-ending 
search for cheape! and better ways 


to feed her family. 


For those who want retail delivery 
lets give them the most reliable 
courteous and efficient service ,that 
it's possible to give. Let's hold the 
costs of that service down to. the 
lowest possible point, so that it may 
continue to furnish employment to 
your members and a reasonable re 
turn on the millions of dollars of 
capital investment that milk dealers 


have in retail facilities 


Let's defend this business against at 
tack wherever and whenever we can 
It is the sixth largest industry in the 
country. One family in fifteen depends 


in whole or in part on the dairy 


business for its livelihood. It) fur 
nishes many thousands of people em 
ployment, and it supplies America 
with an indispensable, vital food rela 
tively low priced—much lower than 
people realize Ask our critics to 
compare the rise in the price of milk 
over the past two, five or ten vears 


with any other food! 


And finally, let's approach ou 
mutual problems in the same spirit 
that I find around me here today 
There is almost no proble m that men 
of goodwill recognizing their common 
interests, and fortified with experi 
ence and judgment, and awareness 
ot one another's problems cannot 


solve. 


Mr. Pickett called for greater prod 


uctivity in order to meet rising costs 


“Our business is closely regulated 
and operates on very very) narrow 
income margins, if anv, and can be 
successful in the long run only if 
everybody interests himself in pet 
forming efficiently and in cutting lost 
time and waste motion to a minimum 
here is just no room in the business 
anvmore, if there ever was, for de 
livering less than a productive day’s 
work. Milk dealer after milk deales 
across the land will tell vou that 


the milk distributor's income, alwavs 
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modest, is today unsatisfactory, and 
will endorse my statement that if 
the Teamsters are interested in per- 
petuating the milk business they must 
leave nothing undone that will in- 
crease the productive capacity of the 
individual employee, whatever his 
duties are.’ 

Long experience in labor relations 
gave substance to Mr. Pickett’s strong 
bid for a closer working relationship 
between labor and 


Said Mr. Pickett: 
Bid for Closer Relationship 


management. 


“| have found that a strong union 
leader who respects the intelligence 
of his members and can stand up 
before them and tell them the prob- 
lems that face the industry and show 
them the stake they have in it, can 
win in turn their respect and confi- 
dence. Everyone respects the truth 
when he hears it. I have known 
labor leaders (only a few I am happy 
to say) who, when confronted with 
a distasteful issue, say “we run a 
democratic organization and must 
turn this problem over to the rank 
That’s fine, 


but all discussion must be intelligently 


and file for discussion.” 


guided and certainly the great bulk 
of Union members accept the advice 
and counsel of strong leadership. 

“LT say to you that if the milk busi- 
ness is to prosper and continue to 
furnish employment to your member- 
ship, it needs the help of men like 
you on several levels. One, to ac- 
quaint) your members frankly with 
the plain economic tacts. That it 
the industry is to stay in business, 
we must please the public. The 
milk delivery costs are rising con 
stantly, and that price is based on 
cost. That costs can be controlled it 
every employee recognizes his respon 
sibilities, and performs honestly, faith 
fully and effectively. 

“Second, you men are a powerful 
influence on public opinion. You have 
organizations, vou have access to the 
press, to public figures, to govern- 
mental officials at every level. | am 
sure you speak a good word for the 
milk business whenever you can. 
Perhaps you can find opportunity to 
do it still more often. 

“Third, join us if you will in serious 
and constructive study of our joint 
problems. There are many elements 
of our business that can stand_re- 
examination, particularly when con- 


tract re-negotiation time rolls around. 
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There are many contract provisions 
that are outmoded or touch upon 
things that mean relatively little to 
the employee, but are elements of 
cost for the employer. I have seen 
real statesmanship and restraint dis- 
played by Union officials around the 
bargaining table, and I hope to see 
it more often. And of course, I have 
seen bargaining sessions degenerate 
into power politics of the most ruth- 
less kind, and let me hasten to say | 
have seen employers guilty of that 


conduct too. 


FRANK GILLESPIE 


Conference Secretary 


“If you can find it in your hearts 
when you negotiate with us to rec 
ognize the fact that our greatest con- 
cern Is cost, vou will have taken al 
long step in our direction.” 

| followed Mr. Pickett on the pro- 
gram. Frank Gillespie, secretary of 
the conference, introduced me. The 
substance of what I had to say related 
to the fundamental interdependence 
of the various segments of the fluid 
milk industry. I tried to show how 
farmers, management, labor were all 
integral parts of the industry, that no 
segment could survive without the 
other two. 

The disturbing decline in milk pro 
duction in the face of a constant rise 
in population I described as a problem 
that was the concern of labor as well 
as management. Competition from 
milk substitutes such as filled milk, 
and from other forms of milk such as 
dry milk, canned whole milk, and 
concentrated are also problems with 


which labor should be concerned. 


The major consideration in all of 


these problems appears to be price. 





The downward trend in production 
could be halted by a price more at- 
tractive to producers. Milk substitutes 
and milk in other forms are a threat 
only when there is a sufficient price 
differential to make them appeal to 
the consumer. Consequently, since 
these problems affect labor as well 
as management, it follows that labor 


should be concerned with price. 


The point that I was trying to make 
was that both management and labo: 
had a vital stake in the industry. Both 
represented powerful forces in the in- 
dustry to whose advantage it was to 
work together for their mutual well 
being. I cited the remarkable example 
of Twin Pines Farm Dairy in Detroit 
the firm went trom 50 routes in 194] 
to 438 routes in 1952, in order to 
demonstrate what can happen when 
the full potential of labor-manage 
ment teamwork is realized. 1 said 
that the significant thing about Twin 
Pines was not that labor profited at 
the expense of management, but that 
by developing a more efficient op 
eration both labor and management 


profited. 


Labor-Management Relations 


Logical as the thesis of mutual de- 
pendence may be, there is a fence 
between labor and management. 
Labor does not wholly believe the 
things that management says, and 
management does not wholly believe 
that labor has accepted the responsi 
bility that their power entails. | 
praised the idea that the conference 
attempted to implement, but said 
“Until you can convince manage 
ment that along with the power that 
is yours there is also a mature sens« 
of responsibility to the industry, until 
management can convince you that 
it is willing to share its earnings with 
you to the full extent of your con 
tributions, I am afraid that these 
meetings, laudable though they may 


be, will remain only a_ beginning.” 


I cited some of the practices and 
demands that, from management's 
point of view, were building the fenc 
higher instead of reducing it. “A milk 
company executive wrote to me _ not 
long ago and said, ‘One of the things 
that they (labor unions) are prone to 
do is to get together all of the ideas 
of their men, what things they wish 
in the way of increases or improve 
ments, and then build these ideas to 
a high level without much considera 
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HERE TIS! a profit packed fall milk promotion from VITEX" 


| 
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_ This year it's easier than ever to set up your fall milk promotion. @ A big, big Bovtercom Foster 
“School Days are Milk Days” gives you a powerful, coordinated cam- You can order the package, 
© individual pieces in an 
_ paign that hits Mrs. Housewife from all sides — newspaper, radio sii, Gan comes feed 
and on her own doorstep when she brings in the milk. ~ 
SAVES!! Order this special deal before August 1st. einai aaa enanats cliaiea iaai nia ae ees 
5000 collars, 5000 folders, 3 different newspaper mats, H 
radio copy and routeroom posters (usually $79.75). ‘ VITEX LABORATORIES 
Order now — Pay only $69.75 | First & Essex Streets Harrison 12, N. J. 
FREE SAMPLE KIT! Mail the coupon TODAY CHECK WHAT YOU WANT HERE 
Please rush — special introductory pack- 
L ONLY VITEX GIVES YOU ALL THREE — | [] age(s) of ‘School Days are Milk Days" 


promotion @ $69.75. Enclosed is check 
for $__ 





Please rush ‘School Days’’ promotion sam- 
ple kit, no charge 





THE PRODUCTS THE PROMOTIONS THE PROOF OF RESULTS Please send complete information and 
The only manufacturer Your Vitex representative Ask your Vitex represen- prices on School Days collars and folders 
with this complete line: offers help in planning tative to tell you about 


Natural Vitamin D 
UVO-Cryst (Irrad 


profit-making campaigns the mony successful sales 


Please have a Vitex representative call to 
compcigns planned by 


training routemen in dra 


DOU 


Ergosterol) Vitex for doiries every- help us set up our ‘School Days"’ promotion 
Vitex A-D matic sales meetings, where He'll show you 
Multi-Mixt (Multi -Vita- providing hard - hitting, letters giving actual re- 
min-Mineral Concentrate) low-cost sales literature. sults achieved. NAME OF DAIRY 


Pioneer producers of Vitamin Concentrates for the Dairy Industry 


VITEX LABORATORIES 


A Division of Nopco Chemical Company (SIGNED) 
HARRISON 12,N. J. «_—-__ Nw w wwe ween nn nwnneeeeene 


Copyright 1952 Nopco Chemical Company *Reg. U.S. Patent Office {Trademark Nopco Chemical Compony 


STREET & NO 


CITY ZONE STATE 
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tion for what is practical. Then they 
will meet with the employers and 
throw the whole bundle at them and 
hope to get half. They do this year 
after vear—so far with great success 
as far as attaining their desires is 
concerned.’ ” 

I told the conference that this was 
an example of the conflict concept of 
labor management relations, the vet- 
what-I-can theory that is dependent 
only upon the resources of the oppo- 
sition and the tactical position en- 
joved. “As earnestly and as eloquently 
as I can, I say to you that this is 
contrary to your own best interests. 
You have the power to shove three- 
day delivery, seven days a week, down 
management's throat. You have the 
power to limit loads and insist on a 
strict 8-hour day for routemen. You 
can ask and get high base pay and 
small commissions, but if you do it 
simply because you have the power 
without any consideration for its im 
pact on the industry, then you are 
cutting your own throats just as surely 
as though you deliberately set out to 
destroy yourselves.” 

I closed by advising the conference 
that there existed a great reservoir of 
goodwill on the part of management 
and labor alike. I suggested that it 
would be a magnificent thing for labo: 
to take the initiative in developing a 
course of action that would “replace 
distrust with confidence, antagonism 
with cooperation in order to— bring 
about the full realization of the bright 
promise that our industry holds.” 

Both Mr. Pickett and I said some 
pretty blunt things to the conference. 
lo their everlasting credit, the labor 
leaders assembled there listened to 
what we had to say carefully and 
thoughtfully. There was a courtes\ 
and a consideration apparent that is 
il challenge to management should 


the situation be reversed. 


Attitude of Delegates Encouraging 

My education began after I had 
spoken. It was then that the delegates 
began to discuss their problems. Two 
things were obvious. The first was a 
definite indication that labor recog 
nizes that its future is linked with the 
future of management. The second 
Was an apparent distrust of the argu 
ments that management has presented 
in opposition to labor's 


goals, the forty-hour week with no re 


duction in pay or deliveries, and the 


high base, low commission svstem of 
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immediate 


payment for routemen. Again and 
again | heard delegates express, not to 
me but to fellow delegates, the need 
for more sales, for a healthy manage- 
ment, for a reasonable profit. 1 heard 
delegates in the lobby discussing a 
high base versus a low base, some 
for and some against. One delegate 
said to me, “I’ve always told the 
members of my local that the industry 
was like a triangle. Labor was one 


side of the triangle, management 


another side, and the consumer 
another side. If any side is weak, the 
whole triangle is weak.” The conter- 
ence itself was the best demonstration 
of labor's concern with the problems 


of management. 


However, alongside this evident 


appreciation of the mutual interde- 
pendence between labor and manage- 
ment was a clear feeling that man- 


agement has not been completely 





DAIRY DATA 

Californians drank 352,818,- 
Q0O gallons of milk last vear, 
according to W. B. Woodburn, 
Manager of the Calitornia Dairy 
Industry Advisory Board. That's 
1,411,872,000 quarts, 2,523, 
744,000 pints, and 5,647,488,- 
000 half-pints 


these latter to give every mat, 


enough of 


woman, and child in the world 
a little more than two for break- 
fast tomorrow morning. 

Milk and other dairy prod- 
ucts, the so-called “White Gold” 
of California, provide direct em 
300,000 Califor 
$00,000 


depend upon the industry also 


ployment for 


nians. An additional 
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honest with labor. The reason tor 
this attitude was simply that as fai 
as labor can see, events have not sus- 
tained management's position on such 
Issues us price control, the fortyv-how 
week and seven-day delivery, ancl 


profit’ margins 


Mr. Gene Larson, former labor offi 
cial from Minneapolis now connected 
with OPS, pointed out that at the end 
of the war there was a great clamor 
to end price control. “Let supply and 
demand have free play, and_ prices 
will find their own reasonable level,’ 
was the argument, Mr. Larson. said. 
“What happened was that the cost 


of living index rose nearly 40 points 


until price controls were reinstated 
when the Korean War broke out 
Since that time it has risen only 3 or 


4 points.” 


“PERSUASIVE PROPAGANDA” 
Othe 


cases in which they felt that manage- 


delegates described _ local 
ment had dealt more in propaganda 
than in facts. One delegate cited the 
struggle in Chicago for the fortyv-how 
week with no reduction in deliveries 
He said that management had argued 
that such an arrangement would re 
sult in increased retail prices, loss 
of routes, more people buying trom 
stores, and some loss of volume. “They 
bought full-page advertisements in the 
newspapers to get this story before the 
public. They said that if our demands 
were agreed to the price of milk would 
Well, none of these things 
happened.” The speaker went on t 


go up. 
sav that management was trving to 
vet organized labor to accept a low 
base with a high commission on 
the basis of “persuasive propaganda’ 
rather than facts. The significant 
thing about what this speaker said 
was the fact that he recognized the 
need for labor to work within the 
framework of prices established by 
consumers and farmers, but he just 
simply did not believe management's 
evaluation of what the market would 
take. He did not want to drive retail 
customers to the stores, but he did 
not have any evidence that labor's 
action had done so. 

Another 


a health and weltare plan demon 


delegate in describing 
strated this distrust of management 
He told how, in negotiations concern 
ing the creation of the tund, the labo: 
negotiators had insisted that a con- 
sultant, a specialist in this type ol 
plan, should be hired as an advisor 
and that labor should name. the con- 
sultant to be hired 
that labor had also insisted that the 


He pointed out 


fund be handled by a board of trus 
tees. One of the prime reasons for 
this trustee arrangement was to insure 
that anv dividends should accrue to 
the fund and not be applied by man 
agement to reduce the. cost of the 
health welfare plan. His argument 
was that the money represented com 
pensation for work done, that instead 
of appearing in the pay envelope it 
was turned over to the fund. It was 
therefore, labor’s money and any divi 


dends that resulted belonged to labor 


Please Turn to Page 78 
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AMBER 


bottles 





give you... 


at no extra cost! 


Meet the container that more and more dairies 
are using to protect vitamin-enriched milk! 
This new Amber Quart Bottle safeguards milk's 
quality and flavor because it filters out harmful 
light rays. 


Equally important, the Amber Quart Bottle is 
economical to use on your retail routes. Like 
all glass bottles with multiple returns, it actu- 
ally costs you only a fraction of a cent per trip. 


1 


MANUFACTURING COMPANY, INC., 


FACTORIES: ELMIRA, N.Y. STREATOR, ILL. 


Representatives in Principal Cities 
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Give your milk the added protection of low- 
cost Amber Bottles. Be certain you use the 
best — order Thatcher Amber Quart Milk 


Bottles now. 


Elmira, N.Y. 


LAWRENCEBURG, IND. 
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CREAM DEFECTS - - 


THEIR CAUSES AND PREVENTIONS 


Compiled by Lynn R. Glazier 





Defects 


1. Cream Plug 


2. Feathering 


3. Foaming 


4. High Acidity 


5. Lipase 
(enzyme) 
Activation 


a 


6. 


nN 


. High 


. Excessive agitation, 


Causes 


High acidity of milk or cream. 


. Separating at too high temperature. 

. Holding cream warm after separating. 
. Freezing of milk or cream. 

. Mixing old and fresh cream. 

. Repasteurizing. 


. Excessive agitation. 


heat 
agitation. 


exchange without sufficient 


. Slow cooling or heating. 


. Any formation of foam. (See below.) 


. High acidity of cream or coffee brew. 
. Neutralizing with lime. 
. Abnormal mineral content, of the cream. 


. Hard water used in coffee (excess calcium 


and magnesium salts). 


. Low temperature pasteurizing and 


homogenizing. 


Excessive pressure——one stage. 


especially when cold. 


. High speed pumps. 


. Partially filled vats. 


. High initial acidity of milk. 
. Standing at room temperatures. 


. Storing at too high temperatures. 


. Excessive amount of enzyme in milk from 


certain cows late in lactation. 


. Vitamin A deficiency. 
. Catalyzing effect of certain metals. 
. Homogenizing raw milk or cream. 


. Agitation plus oxygen activates the 


enzyme. 


wn 


tN 


_ 


w 


— 


nN 


ad 


. Separate under 90°F. 


. Add cream 


Prevention 


. Avoid practices listed as causes. 


use cold milk 
separator. 


. Avoid holding cream for any period of 


time at incubation temperature. 


. Cool rapidly after pasteurizing. 


. Have customers hold cream at a low 


temperature. 


. Avoid causes listed. 


. Boil water used in coffee prior to making 


coffee. 


to coffee rather than vice 
versa. 


. Pasteurize at 150° or better and homogen- 


ize at same temperature. 


. Add citrates, disodium phosphate, or 


sodium carbonate if legal. 


. Use 2nd stage on homogenizer too. 


. Use air-tight separator. 


. Avoid the causes as listed. 


. Avoid use of high acid milk. 


. Pasteurize soon after separation or cool 


after separation. 


. Store at 35°F. 


. Trace to farm and eliminate milk 


responsible. 


. Pasteurize prior to homogenizing and 


homogenize at pasteurizing temperature. 


Avoid the listed causes. 
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Copies of this excellent chart, printed on stiff, heavy stock, may be had upon 
request by writing to the PFAUDLER CO., ROCHESTER, N. Y., or their jobbers. 





6. Off Flavors 


7. Oiling Off 


8. Poor 
Whipping 
Ability 


9. Poor 
Viscosity 


10. Serum 
Separation 





nN 


nn > Ww 


NAW PWN 


oo 


no — 
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. Poor quality raw milk. 


. Lipase reaction in processing caused by 


agitation plus oxygen. 


. “Cooked” flavor from too high heat ex- 


change, pasteurizing too high or too long 
with insufficient agitation. 


. Freezing milk or cream gives an oxidized 


(cappy) flavor. 


High acidity of milk or cream. 


. Slow turnover and using returned prod- 


uct too long. 


. Frozen and churned milk in transit. 

. High speed pumps. Pumps sucking air. 
. Foam formation during process. 

. Pasteurizing partial batches. 


. Separating high fat percentage (avoid 


greater than 45%). 


. Separating at too high a temperature. 


. Holding too long a period at pasteuriz- 


ing temperature or with too high heat 
exchange. 


. High acidity plus high temperature. 


. Excessive agitation. 
. Too high separating temperature. 


Too low a fat content. 


. Freezing of the cream. 

. Insufficient aging time after pasteurization. 
. Too high a whipping temperature. 

. Adding sugar too early in the whipping 


process. 


. Neutralizing with calcium. 


. Churning, freezing of raw milk. 

. High speed pumps and excessive agitation. 
. Separating at too high a temperature. 
. Separating pasteurized milk. 

. Air incorporation and foaming. 

. Repasteurizing. 

. Pasteurizing temperature too high. 

. Cooling too fast, or too low suddenly. 
. Freezing cream. 

. Too high homogenizing temperature. 
. Storage temperature too high. 


. Insufficient aging (under 12 hours). 


. Agitation at warm temperatures. 


. Separating high fat percentage and stand- 


ardizing with skim milk. 


. Storing for long periods or at too high 


a temperature. 


. Low pasteurizing temperatures. 
. Too much pumping. 


. Agitation after aging. 


nN 


> Ww 


Nn = 


Ww 


> 


. Check flavor of raw milk received. 


. Keep turnover as rapid as possible and 
eliminate returns as much as you can. 


. Avoid exposed copper, sunlight and ex- 
cessive aeration, or agitation. 


. Don’t accept frozen cream and milk. 
. Avoid neutralizing as much as feasible. 


. Check on temperature of received milk 
and (or) cream. 


. Don’t standardize with poor quality milk. 


. Avoid excessive agitation, foaming 
throughout. 


. Separate under 90°F. 


Don’t allow cream to freeze on surface 
cooler. 


. Avoid long agitation of warm cream be- 
fore pasteurizing. 


. Avoid slow vat cooling. 


. Homogenize at 300-500 lbs. 


. Have customers hold cream at low 
temperature. 


. Avoid other listed causes. 


. Age 24 hours. More is unnecessary. 

. Fat content of 33-35%. 

. Don’t homogenize. 

. Chill whipping container and mechanism. 


. Rapid rate of agitation of whipper. 


. Separate raw milk under 90°F. and pas- 
teurize the cream. 


. Pump as little as possible. 


. If necessary to pump, pump to cooler 
rather than from cooler to the filler. 


. Cool to 50’F., then slowly in refrigerator 
without agitation to below 40°F. 


. Homogenize. 


. Separate desired fat percentage rather 
than standardize. 


. Add small amount of stabilizer, if lawful. 


Separate at low temperature to desired 
fat percentage. 


If standardize, use homogenized milk in- 
stead of skim. 


. Don’t hold cream over 24 hrs. before 
delivery. 
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Relief from Cost Absorption 
Doubtful 


Cost absorption by 
. the dairy industry is 


; still a part of OPS 


thinking. Contrary 
to industry expecta 
tions, the recently 
amended Defense 
Production Act, un 
der OPS interpretation, does not offer 
the fluid milk business any appreci 


able relief from cost absorption. 


To understand what has happened, 
it is necessary to understand the Cape 
hart and Herlong Amendments to the 
original Defense Production Act. The 
Capehart Amendment was an attempt 
to write into the law provisions where 
by a processor of raw material could 
pass along increases in costs that took 
place after the base period January | 
June 24, 1950, up to July 26, 1951. 
This was to include all costs specifi 
cally stated to be “material, labor, both 
direct and indirect, factory, selling, 
advertising, office and all other pro 
duction, distribution, | transportation 
and administrative costs except such 
as the President may determine to be 
unreasonable and excessive.” The 
dairy industry had an opportunity 
under this amendment on a company 


by company basis. 


The Herlong Amendment supple 
mented the Capehart Amendment by 


20 


OPS Interpretation of New Version of Capehart and 
Herlong Amendments a Blow to Industry Hopes 


By NORMAN MYRICK 


providing that “sellers of materials at 
retail or wholesale” should not be de 
nied their customary percentage mar 
gins. OPS officials have interpreted 
this amendment to apply on a per 
centage basis to those retailers on 
wholesalers who calculated their mat 


gin in percentages. 


Che law provides that ceiling prices 
will be “generally fair and equitable.” 
To provide a procedure for apply 
ing this principle to the milk busi 
ness, OPS issued SR 63 


lation, known but not loved by the 


Phis revu 


industry, allowed cost of raw ma 
terial, cost of containers, and direct 
labor costs to be passed on, but 
required all other costs to be absorbed 
by the industry. In practice this meant 
that about 15 per cent of the costs 
could not be passed along. The in 
dustry’s argument was that in the milk 
business where small margins prevail, 
this 15 per cent cost that had to be 
absorbed had the effect of sharply re 
ducing profits and in some cases elim 
inating them altogether It was some 
thing that the industry could not do 


and remain solvent. 


As June 30, 1952, the expiration 
date for the Defense Production Act 
of 1950 as Amended, drew near, com 
mittees from both the Senate and the 


House of Representatives heard testi 


mony from widely diversified indus 
tries. The dairy industry and particu 
larly the fluid milk industry were 
represented at these hearings by the 
National Milk Producers’ Federation 
the Dairy Industry Committee, and 
the Milk Industry Foundation Phe 
story of the testimony that thes« 
groups gave before the House Com 
mittee on Banking and Currency was 
reported in the June issue of the Amer 


ican Milk Revieu 


A major portion of the testimony 
that the industry presented before the 
legislative committees dealt with the 
deleterious effect of S. R. 63. Testi 
mony attempted to show how the cost 
absorption theory was not reasonable 
when applied to a narrow margin in 
dustry such as the fluid milk business 
The result was a tendency for small 


operators to be forced t 


» close up 
shop. “I do not believe that it was the 
intent of Congress to put the small 
businessman out of business,” Col. B 
F. Castle told the House Committee 


Intent of Legislators 
The legislators heeded — industry 
testimony and in the new amendments 
to the Defense Production Act thes 
tried to state specifically the status of 
the milk business under the Capehart 
and Herlong Amendments. It was 


this specific reference to the milk busi 
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tes TANKS, Paramount, Calif., hauling 
/ Grade A raw milk from approximately 500 
dairy farms in the Los Angeles milkshed, has con- 
verted to 100°; tanker operation. 

Playing a big role in this conversion is Stainless 
Steel. Bulk storage tanks on the farms served by 
Cal-Milk Tanks are made of this durable, sanitary, 
easy-to-clean material, and so are the 60 insulated 
tankers which haul approximately 220,000 gallons 
of milk daily from farms to dairies in the Los 
Angeles area. 

These tankers are equipped with pumps to take 
milk directly from the Stainless Steel farm tanks. 
Each driver is a licensed weigher and sampler. 

The labor savings made possible by such a sys- 
tem are substantial, both on the farm and at the 
dairy plant end. And Joseph Perumean, partner, 
points out another important benefit: “Savings 
in transportation costs alone as a result of our 
conversion have amounted to more than 25°; to 
the shipper.” 

It will pay you to investigate the bulk milk 
handling system and the Stainless Steel farm tanks 
and tanker trucks which make it possible. United 


One of the Heil trailerized tanks operated by Cal-Milk Tanks arrives at a dairy In 
the Los Angeles area with a 2800-gallon capacity load of Grade A raw milk. The 
firm operates 60 of these Stainless Steei units, built by the Heil Co., Milwaukee, Wis. 





“Bulk farm storage and tanker hauling 
afe Saving our shippers 257 in transportation costs” 


—says JOSEPH PERUMEAN, Managing Partner, CAL-MILK TANKS, Paramount, Calif. 





Transfer of milk from the Stainless Steel farm tank into one of Cal-Milk Tanks’ 
Stainless tankers is a quick, simple task for the driver. He also determines weights 
and takes samples. 


States Steel does not manufacture these tanks; it 
produces much of the Stainless Steel from which 
they are made. However, we have gained exten- 
sive experience by collaborating in the develop- 
ment of bulk milk equipment and methods. If 
you'd like more information on bulk milk equip- 
ment, mail the coupon below. 


Agricultural Extension Section, United States Steel Company 
nO 


525 William Penn Place, Pittsburgh 30, Pennsylvania 


Please send me free literature about farm bulk milk equipment, 
Send information to 


Name 
litle 

Company 

Street 


City Postal Zone State 


United States Steel is a steel producer, not a bulk milk equip- 
ment fabricator. Your request, therefore, will be sent to manu- 
facturers who fabricate bulk milk equipment for farm use, 


UNITED STATES STEEL COMPANY, PITTSBURGH - AMERICAN STEEL & WIRE DIVISION, CLEVELAND + COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


WATIONAL TUBE DIVISION, PITTSBURGH + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. + UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIBUTORS 


UNITED STATES 


2-1261 


UNITED 
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STEEL EXPORT COMPANY, NEW YORK 


U°S°S STAINLESS STEEL 


SHEETS - STRIP - PLATES - BARS ~- BILLETS 


STATES 


PIPE - TUBES - WIRE - SPECIAL SECTIONS 


STEEL 

















ness that created the Impression among 
dealers that they were out from un 
der S. R. 63 at last. 


OPS does not see it that way. Ac 
cording to OPS interpretation of the 
new amendments, the theory of cost 
absorption will still) prevail, indeed 
the absorption may be even more se 


vere than before. 


The new amendment to the Cape 


hart Amendment states specifically 
that this section of the law 


to milk. 


for products resulting from the proc 


applies 
It reads, “No ceiling prices 


essing of agricultural commodities, in 
livestock, milk, and other 
dairy products, shall be established o1 


cluding 
maintained in any agricultural mai 
keting area at levels which deny to 
any processor of such products the 


cost adjustments provided in para 
“Para 


graph (4) of this subsection” is the 


graph (4) of this subsection.” 


Capehart Amendment. 


The new amendment to the Het 
long Amendment attempted to clarify 
the Herlong Amendment so that milk 
dealers would receive the “customary 
margin or charge” provided for other 
industries but denied the milk indus 
OPS interpretation 


the industry can show that its margin 


try under unless 
is calculated by applying a percent 
age mark-up to cost. The original 
Herlong Amendment specified “cus 
tomary percentage margins.” The new 
amendment states that no distributor 
or seller of products resulting from 
commodities 
including milk shall be denied the cus 
tomary margin or charge. A statement 
by the Managers on the part of th 
House explaining their action in con 
with the 


amendment to the 


processing agricultural 


ference Senate Savs the 
Amend 
ment “makes clear that the subsection 
(the Herlong ippli 


cable to sellers whether their custom 


Herlong 
Amendment) is 
ary margins over costs are calculated 


on a percentage mark-up basis or on a 


dollars and cents. basis.” 


The specific reference to milk in 
the new amendment and the specific 
reference to a dollars and cents basis 
in calculating margins obviously places 
the milk business under the Capehart 
and Herlong Amendments. The ques 
tion may well be asked then, “Why 
if the law svecifically places the milk 
industry under these two amendments 
will it still be subject to cost absorp 


tion? 


22 


The answer lies in the date July 26, 
1951, and in the word “calculated.” 
Primarily, however, the answer lies in 


OPS interpretation. 


The new law results in treatment of 
the milk industry as a two-segment 
industry. From the point at which 
the milk is received at the plant up 
to the point where it is placed in the 
coolers ready for the route trucks, the 
milk is being processed and the Cape 
hart Amendment applies. From the 


coolers on through the distributing 
operation, the industry 1S selling and 
milk and the Herlong 
Under the 
Capehart Amendment the 
industry, in OPS thinking 
to all cost base 


period but only up to July 26, 1952 


distributing 
Amendment applies. 
amended 
is entitled 


increases over the 





PREVIEWS OF THE 
SEPTEMBER ISSUE 
sept mber, — the 


Issue, will feature a look into 


Convention 


the future of the milk business. 
will 
contribute their thoughts on this 


Outstanding authorities 


intriguing subject 

A. H. Lauterbach, tormer 
Manager of the Pure Milk As 
take a look at 


tomorrow's milk production. 


sociation, will 


Leland Spencer, widely known 
agricultural economist from Cor 
nell, will discuss the course that 
Federal and State pricing poli- 
cies may take. 

Paul Potter, Dean of 
relations men in the dairy in 
dustry, will sketch in the labor 


picture for the next 


labor 


quarter 
century. 

Bob Holland and Jim White 
will take a vacation from “In 
dustry Problems” in favor of 
the developments you can ex 
pect in the next few 

G. P 


Esmond, 


years. 


Gundlach and C. W 
authorities on met 


chandising and dairy 


selling 
products, will venture an esti 
mate of what the sales problems 


will be. 


There will be complete pre 
convention news, including con 
vention programs, predictions 
for judging contest winners, ex- 
tensive exhibition notes, and the 


usual AMR features 











Inasmuch as processing costs require 
only a minor part of the total handler’s 
margin, this gain and limitation of the 
gain are not particularly important. It 
is better than the arrangement under 
S. R. 63, but not by very much. The 
important area is distribution. 


The Herlong Amendment 


The Herlong Amendment deals 
with this area of distribution. It is 
here that the new law gives it to the 
industry, but good. The law says 
that sellers and distributors of milk 
shall get their customary margins o1 
charges. The explanation offered by 
the legislators declares this to mean 
what it says regardless of the manner 
in which the margins are calculated 
Whether they are calculated on a pet 
centage basis or a dollars and cents 
basis the industry is still entitled to its 


customary margin. 
This is where the gimmick comes in 


If the milk OPS 


calculated margins on a dollars and 


business, Says 


cents basis, the milk industry is en 
titled to the dollars and cents margin 
that existed during the case period 
and only the dollars and cents margin 
If, for example, a handler put milk 
on his platform for 12 cents a quart 
20 cents during the 
1950, to June 24 


1950, his margin was 8 cents a quart 


and sold it for 


base period, Jan. - 


Since this margin is calculated on a 
§S-cent 


margin is all of the margin he is en 


dollars and cents basis, that 
titled to receive. Wages of routemen 
may have increased. The cost of 
operating a route truck may have in 
creased. Office costs for distributing 
milk may have increased. The entiré 
distributing operation may be mor 
expensive by 10, 15, 20 per cent 
That does not make any difference 
Under OPS interpretation the margin 
is still 8 cents and any increase in 
distribution costs must be absorbed by 


the distributor. 


If the margin was figured on a per 
centage basis, the industry would be 
all right. If the handler put the milk 
on his platform for 12 cents a quart 
during the base period and sold it 
for 20 cents, the margin or markup 
would be 66 2/3 per cent. If the price 
to the farmer and the cost of proces 
sing went up to 14 cents, then the 
66 2/3 per cent margin would bring 
51 


the retail price to 25% cents and pro 


Please Turn to Page 87 
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WAZ Just a few Liberty FLAME-POLISH Returnable 
"ie V0) | ted THAKY Bs Glass Bottles will do the work of 365 one-trip 
' Zz S containers. For sure-fire sales appeal and 


returnability, buy Liberty’s FLAME-POLISH 


ATA HIN \\W006w 


WITH LUSTRO-COLOR Bottles with LUSTRO-COLOR designs. 
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Dacro’s easy removal and perfect re-sealing 
make a big hit with housewives. They like Dacro’s protective features, 
too... its air-tight seal... elimination of the danger of seepage... 
complete covering of the pouring lip of the bottle. 


Because Dacro P-38 is a simple, 
single capping operation, it operates continuously at high speeds with 
almost complete freedom from trouble. In fact, Dacro’s marked 
efficiency at high speeds can set the pace for your entire operation. 


Because Dacro is smaller, it takes less 
material to make. This saving in material is passed along 
to the dairy in lower cap price. 
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Any dairy operator who uses Dacro P-38 will tell you it has given 


him a more profitable operation. Here’s why— 
e Costs less than most other cover caps 
e Applied in a single capping operation 
e Has the speed to keep pace with any filler 
e Reduces bottle breakage 
e Increases the efficiency of the entire operation 


In short, Dacro P-38 helps you get out more bottled milk in less time 


... cuts costs ... increases profits. If you 





don’t know the whole Dacro story, 


better get it right away. 


rd 
* 
= 
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_ 
AMERICA’S FASTEST GROWING MILK CAP 


Dacro Division * Baltimore 3, Maryland 


World's Largest Manufacturers of 
Closures for Glass Bottles 
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Differentials for Homogenized, Price of Half Gallons, Issues 


in Complaint Against Page Dairy Company at Toledo 


At exactly 10:15, 
Standard 
Time, on July 15, 
1952 Judge William 
L. Pack called a 


Federal Trade Com 


astern 


Cuchusive 
fos 


mission hearing to 

order in the Toledo, 
Ohio Federal Building. The hearing 
was held because of a complaint 
concerning the pricing activities of 
the Page Dairy Company of Toledo 
in a market some distance from the 
Angola market. 


It is the first time, to our knowledge, 


city, known as the 


that the Federal Trade Commission 
has had a case that has involved a 
fluid milk operation. Consequently 
not only are Page Dairy Company 
and the Angola market involved, but 
because whatever decision the Com- 
mission makes will serve as a prece- 
dent, the entire fluid milk industry in 
the United States has a stake in the 
events that are unfolding in the “Glass 
Center of the World.” 


The background of the case is a 
story familiar to many fluid milk mat 
kets in the nation. In 1946, the Page 
Dairy Company shifted from glass to 
paper containers. At about the same 
time, the Company acquired a_ re 
ceiving station in Angola, Indiana. 
With a lighter package, the Company 
was able to extend its distribution 
area. This it proceeded to do. Page 
began to sell milk, processed in To- 
ledo, in the Angola market. This 
invasion of an adjacent market, ac 
companied by the usual introductory 


offers and aggressive sales campaigns 
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By NORMAN MYRICK 


with which the industry is all) too 
familiar, ran head on into the activi 
ties of firms already doing business 
in the Angola area. The struggle for 
the market which resulted eventually 
generated a complaint to the Federal 
Trade Commission. The complaint 
was investigated by the Commission 
and the findings were deemed to be 
sufficient to warrant the issuance of 
a formal complaint by the Federal 
Trade Commission. The complaint 
was issued on March 27. The docu- 
ment also includéd an order calling 
upon the Page Dairy Company to 
“cease and desist” in the activities de- 
scribed in the complaint unless the 
Company could show cause why the 
order should not be issued. The ordet 
was to take effect on or before May 
20 but was subsequently extended to 


July. 


Complaint and Answer 

Federal Trade Commission rules 
give to the party complained against, 
called the respondent, in this case 
Page Dairy Company, the opportunity 
to answer the complaint. The answer 
is contained in a formal document 
filed with the Commission. Following 
the filing of an answer to the formal 
complaint a hearing is held presided 
over by a Hearing Examiner supplied 
by the Commission. The Commis- 
sion’s lawyer presents the Commis- 
sion’s case before the Hearing Ex 
aminer in the presence of the re 
spondent and respondent's counsel. 
In many respects the hearing re- 
sembles a court of law. The parallel 


is not exact but it is sufficiently clos 


to give an idea of the formal nature 


of the hearings. 


Following thi ( OPINISSTIOUNDS pres 


entation of its case, the respondent 
is given the opportunity of presenting 
its defense. This may follow imme 
diately after the Commission's presen 
tation, or it may be delayed in order 
to give the respondent time to pre 
pare. In the current hearing, the 
Commission is still presenting its cas¢ 
A total of four to 
taken up 
A Sep- 


tember date has been suggested for 


as this is written. 
SIX davs will probably be 


with Commission’s testimony. 


hearing the defense, although counsel 
for Page Dairy has asked for more 


time and suggested October. 


Upon the completion of the hear- 
makes 


what is known as an “initial decision.” 


ing, the Hearing Examiner 
Unless this decision is appealed with- 
in 30 days or unless the Commission 
dockets the decision for review, the 
initial decision becomes the Commis- 
sion’s decision. After that the re- 
spondent may take the case to a 


court of law if he so desires 


The Angola market that is the area 
involved in the complaint consists of 
six towns in northern Indiana and five 
Toledo 


located in the northwest corner of 


towns in southern Michigan 


Ohio is fairly close to the point where 
the three States of Michigan. Indiana, 
and Ohio come together. The fact 
that this market is located in different 
States makes the operation an intet 


state enterprise. 


The substance of the Commission’s 
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Stainless Steet 


APPROVED 


nature 


S. e e e 
ondent p \ : 
‘senting ‘ —AVAILABLE FROM STOCK 
lmnime- - 
presen- Z = 
1 order : Here is an opportunity for you to bring your 
to pre- sanitary liquid conveying lines up to date—with 
ig, the Tri-Clover Stainless Steel Sanitary Fittings. 
its case ' \\\ Tri-Clover offers a complete line of types and 
four to . sizes, from 1 in. through 4 in. ... most of which 
ken up NY are now available for delivery from stock ... and 
\ Sep- all of these fittings are designated and accepted as 
ted for meeting the 3A Sanitary Standards by the appro- 
counsel priate committees of the International Associa- 
tion of Milk Sanitarians ... U.S. Public Health 
Service ... and the Dairy Industries Committee. 
+ hear- And remember—you are assured of highest 
makes quality workmanship and material in every 
Tri-Clover product—a reputation gained in over 
30 years of specialized experience. 


r more 


cision.” 
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ww. the See the complete Tri-Clover Line — 
Booth C-22 
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Made exclusively by SEAL- 
RIGHT, KONE BOTTLES 
surge to new popularity. 


They are the perfect pack- 
4,000,000 home freezers makes the ages for chocolate drink, 


SEALRIGHT HALF-GALLON CONTAINER ” dairy specialties end fru 
another outstanding leader. dita. 


Wherever you find good ice cream, you're 
likely to find NESTYLE—SEALRIGHT's 
de luxe ice cream container. 











SINC 
popt 
ice ¢ 
cient 
crea 

Out in front year after year, | 

SEALRIGHT’s SEALON closure 
SEALRIGHT's spectacular solu- = i stays way ahead in the closure | 
tion to the paper milk carton wii field. See for yourself why 
problem. The plastic coated . the SEALON has won the 
SEALKING rolls up impressive records of performance in leading endorsement of leaders in 
dairies throughout the country. Don’t miss this chance to see the the industry from Maine to 
almost human SEALKING machine transform paper blanks into C*lifornia! | 
sealed pints and quarts of milk! 

OSWEGO FALLS CORP. —SEALRIGHT CO., !INC., Fulton, N.Y. © Kansas City, Kansas 
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| A PACKAGE 
AND 

| PROMOTION FOR 

EVERY DAIRY NEED 


Dairymen and ice cream manufacturers who recognize 
the importance of packaging in modern merchandis- 
ing will head for the SEALRIGHT BOOTH when they 
arrive in Chicago. SEALRIGHT’s 1953 line of sanitary 
containers and closures includes a new array of dis- 
tinctive packages, which not only provide the ultimate 
in cleanliness and efficiency, but are outstanding in 
looks and sales appeal. 





A The cottage cheese 
market is expanding, 
particularly because 
more and more manu- 
facturers are using 
heavy waxed NESTYLES 
to give this grand food 
a selling package. 








Manufacturers use 
SEALRIGHT’s ICE 
CREAM CUPS for 
double duty — through 
them they capture a 
share of the nickel 
and dime business, 
and, at the same time, 
get their trade name 
‘ across to the kiddies. 





SINGLE SERVICE BULKANS are equally 
popular at fountains as they are in the 
ice cream plant — light, clean, and effi- 
cient! They clean up and speed up ice 


SANITARY CLOSURES and CONTAINERS 
For Modern Dairy Product Packaging 





“Aw 


SEALRIGHT 
SANITARY SERVICE 












SEALRIGHT PACIFIC LTD., Los Angeles, Calif. «© CANADIAN SEALRIGHT CO., LTD., Peterborough, Ontario, Canada 
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BENJAMIN G. EYNON 


1881 1952 


For 17 Years Executive Vice-President 
of the Pennsylvania Milk Dealers 


Association 


To a Brave Heart and a Gallant Spirit— 


The American Milk Review Says Hail and Farewell 


complaint is that Page Dairy Com 
pany sold milk for one price in the 
Toledo market and for another price 
in the Angola market. This, said the 
Commission, is discrimination in price 
for milk of like grade and quality. 
According to Sectior 2 of the Clayton 
Act as amended by the Robinson-Pat 
man Act, such a practice is against 
the law. 

The Commission substantiates its 
complaint by alleging that Page sold 
milk in Toledo, on or about Septem- 
ber 1, 1951, at 18 cents a quart for 
both regular and homogenized milk 
whether in paper or glass. Homogen 
ized milk packaged in cartons and 
labelled “Vitamin D,” the Commission 
declares, was sold for 19 cents. In 
the Angola market, the Page Dairy 
Company did not ask for the cent 
differential for homogenized Vitamin 
I) milk. All milk, whether regula 
homogenized, or homogenized Vita 
min D, was sold at the same price, 


according to the complaint. 


The Half Gallon Container 

Page Dairy Company introduced a 
half gallon paper package into th 
Toledo and Angola markets. The half 
gallon price was less “in every in 
stance shown” than the price of two 
quarts of milk in quart containers. 
The complaint says: “The introduction 
and sale by respondent of its half 
gallons of homogenized milk at the 
differentials in prices shown for like 
made it ex 


goods has, therefore, 


tremely difficult for the local dairies 


30 





in said areas to sell their quarts of 
either 


at their previously established prices. 


homogenized or regular milk 


“In some instances, sellers of both 
regular milk at 
wholesale in the State of Michigan, 


homogenized and 


in order to compete with respondent's 
initial lower prices of homogenized 
milk in half-gallon containers, by rea- 
son of lack of 


have found it necessary to purchase 


packaging facilities, 


milk packaged in such quantities from 


larger dairies located at a distance 


from their markets, and re-sell the 


same with a consequent reduction in 


their normal margin of profit.” 


The Commission's case is comprised 
of these two pricing activities, the 
sale of homogenized Vitamin D milk 
for one price in Toledo and for an 
other price in the Angola market, and 
the sale of the half gallon package 
at a price below the cost of two single 
quarts. The complaint also alleges 
that: “In many instances where cer 
tain purchasers do continue to buy 
milk from 


greater sales effort in the sale of re 


respondent's competitors 


spondent’s milk are made by the pur- 
chasers to the competitive disadvan- 
tage of the other sellers of milk who 
are in competition with respondent 
in the States referred to.” 


The sum of these activities set 
forth has the effect of substantially 
lessening competition, says the com 
plaint. They “tend to create a monop- 
oly in the line of Commerce in which 


the respondent is engaged, or to in 


jure, destroy or prevent competition 


with respondent and its competitors.” 


Page Gives Its Answer 

The Page Dairy Company filed an 
answer to the complaint, which it 
had the right to do. In the answer, 
the Company admitted most of the 
statements of fact such as that it is 
in the milk business and that it does 
sell milk in the Toledo and Angola 
markets, etc. The Company admitted 
the difference in price schedules, but 
denied that such difference was dis 
criminatory. The Company also ad- 
mitted the price difference in the 
half gallon container, but denied that 
it was the first company to use the 
container in the Angola market and 
also asserted that the price differen- 
tial was 


common practice in the 


industry. 

The essence of the Page answer on 
the matter of selling creamline milk 
in glass and homogenized milk in 


paper for the same price was costs. 


“The invention and use of paper 
containers for packaging fluid milk 
and the machinery necessary to ac- 
complish such operation — efficientl) 
has increased the wholesale market 
ing area within which processed fluid 
milk can be marketed 
Previously, extended transportation ol 


bottled fluid milk was unfeasible be 


profitably 


cause of the disproportionate weight 
of bottles, lack of efficient methods 
for packing bottles for transportation 


losses by breakage, and expenses due 


(Please Turn to Page 85) 
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insurance. Of course, if the register 





is used for other prepaid items, 


monthly amortization columns are 


The Use of an Insurance Register | +l by clos, and the entries 


made debiting “expense licenses” and 








crediting “ prepaid licenses,” ete. 


Some forms of insurance are based 








QUESTION—Can you outline to two, or possibly three or four, gen upon fluctuating bases, for instance, 
and explain the use of an insur- eral ledger controls. These are: pre- workmen's compensation — insurance 
ance register? We want a de- paid insurance, insurance expense, pre- and products liability insurance. In 
vice which will facilitate the writing paid licenses, licenses and permits ex such cases, the straight-line amortiza- 
off of premiums each month to pense. Using the same form of register tion cannot be used. Instead, each 
expense. it may include other expenses, por month, the amortization column is 

eee tions of which are properly deterrable filled in with a computed amount, fig 
register which should meet your re to future periods. The bookkeeping ured on the rate applied to the appro- 
quirements is outlined below. procedure is: when an insurance bill priate base. \t the ae end, the pre- 

is paid, it is charged to “Prepaid In paid portions are arrived at in the 

You will note that full indicative surance.” Simultaneously, the amount same manner, 
information is carried on the register is entered in the “premium” column Where insurance premiums are s2t 
together with provision for monthly of the register. Of course, the indica as a Gist ein. Ges eee 
amortization of premiums. One pro tive information is set up too (policy company makes an audit of the base. 
vision I particularly like with respect number, company, coverage, period cialis: cme: sei Uh. aca 
to this form is the column headed covered). The premium is divided aay tn aii ox eueee sluaein 
“prepaid at January 1." This column is by the number of months it covers, premium paid. If the register has 
the sum of all charges to the account, usually twelve. The monthly charge been properly kept, such add'tional 
as detailed on the register, less total (amortization) is entered in the appro charge or credit is charged or credited 
of monthly amortizations for the year. priate columns, and the prepaid bal Muteliy to eenabl tenance.” te 
The difference represents the prem ance entered in the final column. This monthly amortizations, based on the 
iums not fully amortized at the yea column is transferred to a new register true omsoues of payroll, sales, ete., for 
end, deferrable into the next year, and sheet at the beginning of the next the month, will leave in the prepaid 
should equal the “prepaid insurance” year. The monthly column totals form account a debit or credit, depending 
control on the general ledger. the basis for the entry debiting “insur on whether the advance premium 

In its use, the register is subsidiary ance expense” and crediting “prepaid charged was too much or too littl 


PREPAID EXPENSES REGISTER 


Coverage - — Period— Prepaid —_——-Premium Amortization 
Policy No Company Kind Amount From To Premium Jan. 1 January February March 
12345 Hartford Fire $10,000 6/30/51-52 $ 120 $ 60 $ 10 $ 10 $ 10 
12345 Hartford Fire $10,000 6/30/52-53 120 — -- — 
67890 Casualty Comp Statute 9/30/51 -52(adv 310 225 27 25 23 
The State License 4/30/51-52 240 80 20 20 20 
The State License 4/30/52-53 240 — 
$$ ___ —__ __— Premium Amortization (Continued — — ——_—___ — Prepaid 
April May June July August September October November December Total December 31 
$ 10 $ 10 $ 10 — : — — $ 60 
— — _ $ 10 $ 10 $ 10 $ 10 $ 10 $ 10 60 $ 60.00 
23 25 27 24 28 23 25 26 24 300 credit (75.00 
20 -- _ <> - - — -- 80 0 
20 20 20 20 20 20 20 20 160 80.00 
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SPOTLIGHTS 
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Featuring: 
¢ FULLY AUTOMATIC CASER 


for glass and paper bottles 


e HYDRO WASH CASE WASHER 


Specially designed “Rotor Wash” principle 


e CESCOAT. .. the only proven coating for case cleanliness 
e F-E-M CASES--Complete New Line 


for paper bottles — sanitary, open metal bottoms 


e “ECONOMY LINE” OF MILK CASES 


for paper bottles (A-C FEATURES) 


eMETAL END MILK CRATES 


for square glass bottles 







e PALLETS Specially Designed for the 


DAIRY INDUSTRY 





Booth 
B-110 


DISA 
EXPOSITION 











See the Cesco men at our booth for 
more information on these and other 
Cesco products. 





NAVY PIER, CHICAGO 


CESCO CONTAINER CO. 


General Offices: 475 FIFTH AVENUE, NEW YORK 17, N. Y. 
Factory: NORTHAMPTON, MASS. 
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New Defense Production Act for 
Added Ten-Month Period 
Under provisions of the new De 
fense Production Act which, after 
many weeks of hearings and lengthy 
and bitterly fought debate in both 
Houses of Congress, was signed into 
law by President Truman on the eve 
of the expiring controls law, the milk 
industry stands to benefit in some 


measure by the changes made. 


The gruelling conference which 
lasted for many long and weary hours 
resulted in a compromise ten-month 
extension of price and wage controls. 
Though it passed the Senate with 
vreat speed by voice vote, a less en 
thusiastic House—generally inclined to 
vote it) down—finally approved the 


bill on roll call of 194 to 142. 


Many Republican) members who 
had been opposing the measure earliet 
succeeded in aiding Administration 
forces in the adoption of the confer- 
ence report to complete the action 
that sent the bill to the White House 
for presidential signature in the clos- 


ing days of the old law. 


In a strenuous day and far into the 
night conference session, the conferees 
threw out the controversial Talle 
amendment which would have ended 
all controls on Commodities not unde1 
Virtually all 
controls could then have been elimi 


nated since little of our national eco- 


rationing or allocation 


nomic goods is under allocation and 


nothing is rationed 

While the Administration did not 
get all that it had asked for, officially 
it is regarded as a workable bill and 
“one that we can live with” according 


to those who must administer the law. 


What the New Law Embodies 
Wage and price controls continue 


in effect with some revision through 


34 


next April 30, though 


orders already in effect will continue 


suspension 


for items selling below ceiling—in such 
instances reporting requirements to be 
eliminated. 

Wage Stabilization 


Board of any authority for aiding in 


Deprive the 


the settling of disputes—nor could 
WSB make recommendations except 
in instances of disagreement, and 
then it would act only in an advisory 
capacity. Furthermore it continues 
with present membership make-up 
but must have Senate confirmation of 
all these members. Extension of the 
Capehart Amendment to processors of 
farm commodities, including livestock, 
milk and othe dairy products is one 
of the provisos of importance to the 
milk producers. Under this amend 
ment, OPS regulations must cover the 
highest pre-Korean price plus all sub- 
sequent cost increases through July 
26, 1952. 

Accordingly, the new law requires 
OPS ceilings on these items to be 
sufficiently high in each agricultural 
marketing area to cover the Capehart 


adjustments. 


Another provision of the amended 
DPA of importance to all milk pro 
ducers in states which have regulated 
minimum and maximum = prices on 
certain items states that “where min- 
imum sales price laws are now in 
effect, OPS may not fix ceiling prices 
below those set by the particular 
state’s laws.” Many states now have 
laws in existence covering among 
other items the sale of fluid milk. 


Not only must OPS abide by the 
state's minimum or maximum price 
law set for fluid milk sales, it must 
not set ceilings lower than contract 
prices in instances where state com- 
missions have permitted private  par- 


ties to set milk prices by contract. 


Allocation and priority regulations 
are to be continued on all scarce tha- 
terials for a full year from June 30 
1952. If the international situation 
remains static, the milk industry will 
not be faced with any worse condi- 
tions than experienced under the DPA 
of 1951, as amended. 

Section 104—Fats and Oils Imports 

In this one respect the dairy in- 
dustry scored a victory over the Ad- 
Detense 


retains the section 


ministration, for the new 
Production law 
which controls the importation of fats 
and oils and dairy products, with on¢ 
exception. The law states that im- 
ports of these items must be limited 
to a quota set by the Secretary of 
Agriculture, at levels that won't. re- 
duce domestic production below cur- 
rent levels or interfere with orderly 
domestic storing and marketing that 
would result in the Government 
spending unnecessary sums under a 


price support. 


When import limitations are fixed 
to comply with an order such as listed 
above, the Secretary of Agriculture 
could boost quotas by as much as 15 
per cent in order to aid international 
trade relationships. USDA could also 
set quotas on an item by item basis 
for each type and variety of com- 


modity. 


Feed Situation 

Average feed prices for mixed dairy 
feed, under 29 per cent protein, for 
each hundred pounds in mid-June 
was $4.48 compared with $4.55 for 
the previous month and $4.56 for 
June of 1951. For protein feed mixed 
for dairy cattle and under the 16 
per cent protein per cwt, the prices 
for three periods under comparison 
were: $4.36, $4.41 and $4.43 respec- 
tively. Mixed dairy feed above 29 
per cent protein content was. selling 
for $5.53, $5.52 and $5.43 respec- 


tively in the three mentioned periods. 


Highest mixed dairy feed prices 
were recorded in the Mountain region 
where dairy farmers paid $5.83. for 
the top grades and the East North 
Central region second with prices up 
to $5.62 per hundred pounds for 


same -grade. 


Dairy milk-fed ratios priced on 
local markets were listed at an avet 


1.23 pounds of feed to one 


age of 
pound of wholesale milk for the first 
half of this year. The June 15 milk 


feed ratio was 1.14 compared with 
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respec- Take a fresh look at cottage cheese. You too. Continental cups have extra sidewall 
aie can easily jump sales of this profitable strength and horizontal flexibility for 
— item by offering your customers a variety jam -free filling and lasting good looks. 
ae te of types from which to choose—just add Ask your distributor about transparent 
> North fruits, vegetables or prepared mixes. Monopane lids that sell new varieties on 
rices up Take a fresh look at your packaging, sight. You’ll be glad you did. 
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the January ratio of 1.32. Regional 
ratios for June 15, 1952 were lowest 
at 1.03 in the North Atlantic area and 
highest at 1.35 in the South Atlantic 
region. 


For the butterfat-feed ratio, the first 
six months average was approximately 
22.3; May and June 21.2 pounds of 
feed to a pound of butterfat in cream 
against the high of 23.9 pounds in 
February. On a regional basis the 
South Central region ratio was fixed 
at 15.5 and the West North Central 
section 23.3. 


Dairy Report 

There’s been a seasonal price de- 
cline in milk delivered to plants and 
dealers since last February, and but- 
terfat prices too have dropped. Milk 
prices during May were about 4 per 
cent higher than a year earlier and 
butterfat 3 per cent. 


The adjusted for seasonal variation 
price of milk during May was | per 
cent above parity and butterfat 2 
per cent below. Milk-feed ration was 
about on a par and the butterfat feed 
price ration slightly lower. 


Milk production on an annual rate 
has dropped somewhat below that of 
last year for every month of 1952, 
though the first four months of this 
year production total is recorded at 
36.0 billion pounds compared with 
36.2 billions for the same period last 
year. Per cow production rate too 
has remained static, though there were 
not as many cows on dairy farms on 
January 1. 


While consumer spending is: still 
far lower than consumer income, this 
factor is expected to keep the total 
yearly production down to about 115. 
billion pounds to a new low since 
1941, except for the 1948 low of 
112.7 billion. 


Wholesale prices on the other hand 
have declined seasonally from Febru- 
ary to May but were still above those 
for last year’s May quotation and the 
highest recorded for the month. 


With milk production down slightly 
from a year ago and the rate of per 
capita consumption increasing, prices 
too have risen above those of last 
year. Dairy farmers’ prices for deliv- 
ered milk to plants and dealers in the 
first five months of 1952 averaged 
$4.92 per 100 pounds to about 7 per 
cent higher than the same period in 
1951. 
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USDA observers indicated that con- 
tinued good pasture feed supplies 
should help to maintain milk produc- 
tion at its current level. 


Adulteration and Misbranding 

of Dairy Feed 

Two feed companies, one in Illinois 
and the other in Tennessee, have been 
charged with violation of the Food 
and Drug Administration Act in ac- 
tions brought against them by the 
U. S. District Court for the FDA. 

In the first instance, the Nashville 
firm was charged with selling a prod- 
uct composed of less than 16 per cent 
protein and more than 15 per cent 
of a crude fiber that had been sub- 
stituted for dairy feed, as well as 
the misbranding of this product. Fine 
imposed was $1,000. 

In the second case, the Cairo, IIli- 
nois firm was charged with misbrand- 
ing, in that the label on the product 
failed to note the name and place of 
business of the manufacturer, packer, 
or distributor and had not the accu 
rate statement of quantity of contents 
listed. Furthermore, the common feed 
name was not indicated on the label. 
The defendant pleaded guilty and 
was fined $300 and costs. 


Milk — An Import Nutrient 

Dr. Esther Phipard of the USDA’s 
Bureau of Human Nutrition and 
Home Economics declared recently 
that “milk and milk products have a 
unique and very important place in 
our present diets. They supply three- 
fourths of the calcium, nearly half 
of the B-vitamin, riboflavin, and one- 
fourth of the protein in the Nation's 
diets—as well as other vitamins and 
nutrients.” 

Though the average person uses 
only about 2% cups daily, some use 
more while others consume little or 
none, Dr. Phipard continued. Two 
to three cups daily is a must for adults 
to maintain normal health and well- 
being, and for children, the require- 
ment is one quart of milk each day. 


Fluid Milk and Cream Report 


In a mid-June report, the Depart 
ment of Agriculture stated that fluid 
milk prices had declined in some scat- 
tered areas at both retail and producer 
levels in late May or early June. 


In 13 markets reporting, the BAE 
said one of these indicated their re- 
tail prices and Class I grades were 
both lower than a month earlier. With 


the exception of the New England 
area where Class I prices had dropped 
in six markets and in California 
where retail prices rose about on 
half a cent in several markets, thé 
fluid milk prices remained largely th 
same during the May or June periods 

Average per quart price for stand 
ard grade milk delivered to homes in 
25 major cities during early June was 
22.8 cents, slightly under the May 
price but a one cent imcrease ove! 
June of 1951. 


Average buying price of milk deal 
ers for Class I milk containing a 3.5 
per cent butterfat content in over 100 
cities—$5.23 per hundredweight—was 
three cents under that of May and 25 
cents higher than June 1951. There 
was practically no regional change 
from a month earlier, in the New 
England, Middle Atlantic, South At 
lantic and West South Central Re 
gions. But there were decreases re 
corded in the West North Central 
region of 8 cents; East South Central 
7 cents; 5, 4 and 3 cents in East 
North Central, Mountain, and Pacific 
States respectively. 

Retail milk prices dropped in six 
East North Central markets early in 
June, ranging from to one cent pet 
quart. 

Salt Lake City, Utah was the only 
market to report a change in the 
Mountain Division where Class | 
prices declined 35 cents per cwt. and 
retail prices too dropped one cent pet 
quart. 


New DPA Extension Cuts WSB 
Appropriation 

There'll be less activity from the 
Wage Stabilization Board this vear, 
and what is forthcoming won't be too 
effective, the Vice Chairman of the 
30oard indicated at the close of June 
when the controls law was again set 


into motion for another ten months 


Benjamin Aaron of the WSB de- 
clared that with only $7,500,000 ap- 
proved by the House for the coming 
year, drastic cut to one half of last 
years appropriation would “in effect 
kill the wage stabilization.” 


Under such a cut, the Board would 
have two choices: refusing to handle 
the weekly 1800 voluntary petitions 
submitted for permission to make 
wage adjustments that can’t be made 
under the Board’s self-administration 
regulations; or it could completely 
eliminate all other activities 
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M ELLO DY Cools Heavy Cream with 
Minimum Butterjat Stickage Loss 








. . Mojonnier Vats cool rapidly enough to make 
At Hawthorn-Mellody, Chicago, 22% and heavier cream his teat of cnoviiien sndaile, Cita anlar 
is processed and cooled to bottling temperature in two or sweet water is cireulated through small 
Mojonnier 800 gallon vats. Butterfat losses are cut to S447 welded hate a Oe an lect am 
a minimum, because stickage caused by exposure to ad- form dead areas, because the high pressure 
ditional piping or separate cooling surfaceiseliminated. —_//ow of Fold water emerge ot tee ten 
Hawthorn-Mellody also uses Mojonnier Pasteurizing literature today that shows why, Mojonnier 
“m1 ; trected-f Low construction permits neating, 
Vats to cool buttermilk and chocolate milk. For all hclites dul vedios t& one oul, Wels fee 
these applications, vat cooling has the advantages of Bulletins 191 and 219 to: 
less product pumping, lower pressure pumping, no extra MOJONNIER BROS. CO. 
floor space used, and no extra cooling equipment to clean. DEPT. A8 


4601 W. OHIO ST., CHICAGO 44, ILL. 


















Other ™ Moijonnier Ary 


ine] de: an 
CONVEYORS « WyeANS,* festens 
ULA AR OMe 
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Pin SASHERS «ere CNS CULTURE 
CUT-wrap se5_.° BALAN FPA CHEESE KETT TANKS 
ee AP MACHIRALANCE TaN SESE KETTLES s. glAN 


BU 
VERRUN TESTERS 





August, 1952 37 














Take a 


planned 
advertising program 


fratune mix it with 


good 


some 
public — rela- 
tions, add a_ touch 
of sales incentive, 
shake well—and you 
have a merchandis 


ing cocktail that’s hard to beat. 


At least it is the formula that has 
proven itself the key to growth for 
successful 


Gandy’s Creamery, San 


Angelo, Texas. The firm began op 
erations in a 1,500 square foot plant 
eighteen years ago. Today its modern 
plant and newly-opened ice cream 
building sprawl over 20,000 feet, with 
a seven-figure sales volume to match. 
It now claims to be the largest cream- 
ery in West Texas, and Loy Gandy, 
president, is still building his business 
as aggressively as ever. 


Gandy’s program of sales promo- 
tion runs the gamut from newspape! 
display ads in color to billboards, spot 
radio commercials and sponsored pro- 
grams, neon-lighted drugstore signs, 
revolving window displays. A public 
relations program that includes guided 
plant tours and community activity 
strengthens the creamery popularity 
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in San Angelo, and a sales incentive 
program keeps the firm’s routemen on 


their toes. 


In 1951, Gandy’s bought all this 
advertising for 1% of its gross volume. 
More is in the budget for 1952. Let's 


see how this firm does. it. 


Newspaper advertising accounts for 
10% of the advertising budget; radio 
time accounts for about 35% and the 
balance goes for other media and for 
football 


co-sponsormg baseball and 


games. 


In 1951, the plant used about 4,000 
inches of display space in the home 
town daily and 750 inches in weekly 


papers in the trade area. 


Gandy’s began the use of color in 


news advertising in January, 1951 
plugging half gallons of homogenized 
milk. The creamery head said the 
results were astounding. Milk sales 
increased by a whopping 500%. Gandy 
asserts he will utilize even more color 
in 1952 and was planning to go solid 
color on ice cream this summer. While 
the cost of color plates is nominal, he 
points out, it does put a premium on 
minimum space that must be used 


with color. 


COLOR IN NEWSPAPER ADS 


BOOSTS SALES 
FOR TEXAS DAIRY 


By ERVIN HICKMAN 


increased 


“Color 


our ice cream business to a new high 


advertising has 
Gandy declared. “We never got this 
attention from black and white, and 
our research shows that people look 


at color.” 


Advertising in weekly newspapers 
ties in with the service rendered by 
the fleet of 30 wholesale trucks that 
cover a 150-mile radius from = San 
Angelo. 
These ads feature Gandy dairy 
products and the location of the re 


ceiving plants in the milkshed. 


The firm would not estimate the 
value of country weekly advertising 
but said the increase from vear to 
vear the trade area justified the cost 
of these ads. 

“We do not go in for special occa 
sion advertising, but instead hammet 
our message home every day of the 
week, emphasizing the theme: “Milk 


completes the meal.” 


Today's gross business at Gandy’s 
Creamery is as much in one day as 
it was in one month 18 years ago 
Their 18th anniversary on March 10th 
this vear brought that message to the 
public through ads and tours through 


the plant at open house. 
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Control throughout the Fourdrinier 
container board mill means that ev- 
ery pound of International Container 
Board will meet the highest standards. 

















Die-cutting, scoring, printing, gluing and packing 
...each step quality-controlled by constant checks. 











International controls milk container quality 
from the ground up. We plant millions of 
| these seedlings yearly—and harvest with an 
) eye to quality pulp wood for years to come. 
a 








Pos 4 





Follow Through 


Step by step—from seedling to tree to finished 
‘product’—constant controls check |NTERNATIONAL 


PAK Milk Container quality. 
And you benefit. 


Every International Pure-Pak you get is the finest 


milk container money can buy. 
® 
Vntlernattonal ye, 


220 Eost 42nd Street, 
August, 1952 





New 


LOOK FOR THIS SIGNATURE 








INTERNATIONAL PAPER COMPANY 
SINGLE SERVICE DIVISION 


VIZ 


SINGLE SERVICE 


DiviSton 


York 17, N.Y 
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The ideo of quality products attractively packaged as the basis 
for a sound advertising program is demonstrated in the collection 
of Gandy merchandise. 


It is a maxim that advertising can be no better than the product 
it sells. Gandy’s attractive plant in San Angelo backs up the 


advertising message. 


A revolving display in the windows of stores or soda fountains 
dispensing Gandy products has been an effective advertising 


device. 


Point-of-sale_ selling has been 


highly successful factor in sales in 
creases for the firm, the president said 

Each of the 60 city routemen call 
on new residents in their respective 
routes and leave them a quart of 
Along with that 
goes an intelligent sales talk. Then 


pasteurized milk. 


there is a follow-up by the driver 
When the custome 


agrees to patronize the firm, Gandy 


next morning. 


writes a personal letter, inviting het 
to visit the plant for a complete in 
spection at any time. 

The Welcome Wagon. service is 
used, also, to call on new residents 
Gandy asserts he pays for 75-L00 
calls each month and considers this 
medium a very worthwhile invest- 


ment. 


The hostess plan is utilized to call 
on all new brides. Every San Angelo 
miss who reaches the age of 16 gets 
a call and sales talk from the city 
hostess service (Welcome Wagon) in 
behalf of the creamery. 

“We plan our radio advertising care 
fully,” the president related, “because 
we devote a good per cent of our 


budget to this medium. 


40 


‘Three nights a week are used for 
a program called Songs of Good 
Cheer. These are recorded selections. 
The fourth night is devoted to a 
quartet which has a high Hooper 
rating. On the Saturday morning 
show we feature the ABC. national 
hookup, Big Jon and Sparkie, that has 
a vast listening audience in San An- 
gelo and West Texas. 

“Our games sponsorship has in- 
creased business; our 15 billboards 
and more and larger ones are on the 
way—have also worked out fine as 


advertising media,” Gandy concluded. 


Recently, Gandvy’s secured a few 
elaborate revolving window displays 
and placed them in drugstore windows 
over the citv. Every fountain that 
featured the displays reported a large 
increase in ice cream sales 

The firm is now preparing a 
brochure that will help visitors un 
derstand the plant. These brochures 
will be given to people who tom 
the plant and to routemen, new cus 
tomers, etc. 

“Each vear thousands of school 
children visit our plant on conducted 


tours, and we figure each tour costs 








us in ice cream and man-hours time, 


twentv-five dollars, but consider it 
about the best form of public rela 
tions we can engage in,” declared 


Gilbert Sanders, plant superintendent 


“We want these children to eat 
our ice cream—free; we want the 
teachers to tell them about our stain 
less steel machinery where sanitation 


reaches its zenith. 


“We are proud to tell these tom 


ists about our modern laboratory 
room, test tubes, and quality control 
program. Our plant has perfect con 
trol over every drop of milk that 
comes in. If there is an error we can 


detect it in two minutes. 


That's the storv Gandy’s Creamery 


tells plant-conducted tourists. 


Once each month sales meetings 
are held by the firm. Routemen and 
all sales personnel are present. De 
partment heads present their problems 
and “think” sessions are conducted 


on how to increase sales. 


Tied in with this are incentive pay 
plans, or contests, worked out by 


Gandy and his executive staff. 


American Milk Review 








T 


pa 
ms 





rs time, 
sider it 
ic rela 
leclared 


endent 


to eat 
unt the 
ir stam 


nitation 


se tour 
oratory 
control 
ct con 


Ik that 


we Cal 


reamery 


veetings 
en and 
it By 
roblems 


nducted 


Review 













Honeywell Controls and 
valve regulate HTST pasteurization at Los Banos 


Flo-Guard diversion 





Dairymen’s Plant, Los Banos, California. 


_ MEET the exacting requirements of short time 
pasteurization, Honeywell control affords an un- 
matched combination of sensitivity and reliability. 


The ElectroniK Thermal Limit Controller—the 
“brain” of the system—calls for instantaneous 
diversion if the temperature of the milk falls below 
the legal minimum. High response speed plus 
operational ruggedness guarantee trouble-free 
operation of your HTST control system. 


Vital to the operation of the system is the Honey- 
well Flo-Guard diversion valve. This sedf-coupling 
assembly is truly fool-proof . . . it can’t be put to- 
gether incorrectly after cleaning. Its simplified 


For safe, 


on Honeywell 
control 


construction cuts clean-up time... . 


requires no 
special tools. Performance-proved in leading dair- 


ies, Honeywell HTST Control has all the con- 
venience and safety features demanded by pro- 
duction men. Maintenance men, too, like its rugged 
construction and unit design which simplify serv- 
ice and assure continuity of operation. 


Write today for complete information on Honey- 
well HTST Control . . . or call in our local engineer- 
ing representative for a discussion of your require- 
ments. He is as near as your phone. 


MINNEAPOLIS-HONEYWELL REGULATOR Co., In- 
dustrial Division, 4585 Wayne Ave., Phila. 44, Pa. 


Honeywell 


BROWN 


@ Important Reference Data 


NSTRUMENTS 


Tout wn Covtiiols 


Write for a copy of Data Sheet No. 3.4-6, ''HTST Control System.” 
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LET YOUR BUILDING SELL FOR YOU! 


By ERNEST 








The simple, striking sign that does not try to say too much can 
sell for you 24 hours of the day. The space you get for free 


OMETHING PEOPLE see every dav of the week and 
which makes a definitely favorable impression upon 
them can influence their future buving. This is dem- 

onstrated daily by the promotional effort of such things 
as national billboard advertising spectacular SIGS and 


even the Burma Shave roadside signs 


All of these cost a good deal of money and som«e 
times strain the budget of the average ice cream manu 
facturer or fluid milk distributor. He has, however. an 
opportunity to add a most effective medium to his present 


program, at very little cost. 
It's in letting our building sell for us. 


The majority of dairy plants are located so that one 
or both sides of the building are open and in full view of 
passing motorists. Most of the time this building carries 
a simple identification sign, and in some instances it has 
been sold to someone else for advertising purposes. If it 
is so profitable to this other firm, it can be equally profit- 


able to the ice cream manufacturer. 


In the accompanying photo is shown how one south 
western ice cream manufacturer lets the side of his building 
do a selling job for him. It’s Ward’s in Fort Smith, Ark 
ansas. With an inexpensive sign, the firm has created a 
business promotion that is working for it every day of 
the week. 


As can be noted, the sign does an effective job of 
not only identifving the building but selling the firm’s 
product as well. The local resident who passes by every 
day on his or her way to town cannot help but notice 


the sign and eventually absorb everv word it presents. 
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W. FAIR 


Naturally when they go into their favorite retail outlet 
in quest of ice cream, thev are going to remember the 


brand name they have seen so often. 


Most firms keep the cost of such signs at a minimum 
by avoiding the use of illustrations, but some have found 
this extra expenditure worthwhile. It is chiefly a matter 
of one’s own choice, for the sign such as this, using words 
only, has been found to be more effective from a dollars 
and cents standpoint than the more expensive venture. 
The latter is justified, however, in instances where on 
has a close-by competitor, in order that one’s messag 


mav stand out from that of the competitor. 


Don’t Say Too Much 
One factor of importance in such signs is not to 
attempt to say too much. Generally, the passer-by has 
only a few brief seconds for even a part of the building 
sign to register with him. Covering the whole side of 
one’s building has generally been found to be less effective 
than using a small section up front, as in the exampl 


shown. 


The actual ideas themselves should also be presented 
in the fewest possible number of words and also with 
the shortest words that can be used and the desired effect 
still obtained. Again, it’s a matter of the few seconds the 


passe! by has in which to absorb the idea. 


Along the same path, it is also desirable to confine 
the thought to a single short line rather than one embracing 
a number of lines or using a long sentence. Always we 
must keep in mind how short a period of time (actually 
only seconds) the passer by has in which to absorb what 


we have to sav to him. 


The choice of colors used in such signs is also. of 
importance for an effect of making the message stand 
out and be easy to read is also necessary. Color com- 
binations which lend themselves to good visibility will give 


us assurance that our sigi 


+ 


can be read from a greate! 


distance, and thus our prospect will have more time in 
which to read what we have to say. The particular sign 
herewith is on a white background and has a blue border. 
Red and blue letters are used, and the firm name is in 
neon outline. The ice cream box is in blue, white, vellow 
and red. Black on a yellow background also has eas\ 


readability and Can be seen from al distance. 


In choosing color combinations for such selling signs 
it is wise to select those having greatest contrast. Colors 
which blend into one another or which may be attractive 
pastel shades are more beautiful to look at, but their 


effectiveness in this use is very low. 
It is also important to see that the firm or brand 


(Please Turn to Page 76 
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vag Saw a ooo yes yOu... can case up to 
uilding , > 


sick of 


fect * 140 Botte a minute ... sitting down! 








xample ~ a 

7 7} 1K All you need to case bottles at this high rate of speed 
esented : is a Mapes Casing System*—and a minimum amount of prac- 
oO with tice. Then you or any plant man can easily case from 120 to 
d effect ———— 140 quart bottles a minute—hour after hour. With this amazingly 
nds the simple and safe system you sit or stand and quickly fill a 12- 


bottle case in two easy movements. 
You can’t help but save money with a Mapes Casing System. 
Here’s why: 


confine 


bracing 





aye Less Bottle Breal Large eastern dairy reports savings of 200 to 

actually 300 botiles per day. 

b what Daily Operati: T ex |; System permits fillers to run at 
their rated capacity to save man-hours of processing, bottling and washer 
men. 

also ot 

e sand Better Inspection: Operator's rate of activity is reduced at least 33% 

< aides —hence more time to inspect. 

vill give Less Opera Fatique: Operator can stop casing for 2 or 3 cycles, 

proates then accelerate and catch up without having to slow down filler. 

, . Fits in Almost Anywher With any bottle finish; any plug type, 
time im How i? Works y piug typ 
lar sion ss " : cover or hooded bottle closure; any type bottle and case conveyor. 

; *s Operator “rolls” Mapes Gripper over 6 

order. bottles at a time—closes handles so grip- . P 

we is in ping wires move together and grip bottles Don’t miss the Mapes movie! 

vellow relaxes grip on handles when bottles are Have your Cherry-Burrell Representative show you his informative movie 

; “bottomed” in crate—removes Gripper for illustrating all the time, money and milk saving advantages of this 

as easy next load. unique system. 

*Pat. Applied For 
& Sigtis CHERRY-BURRELL CORPORATION 
Col Dept. 102 427 W. Randolph St., 
olors Chicago 6, Illinois 

tractive [] Send Mapes information. [] I'd like to see the 

movie. 

ut theis RRY-BURRELL CORPORATION Name 

427 W. Randolph Street, Chicago 6, Il, Firm Name ...........0000seeeereecsesrerseeeeens 

r brand Address sanesas 

| oN eee tein senvice We 56 CANOE City Zone State 
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Sales of Skim Milk 


QUESTION—We have not, in the 
past, sold skimmed milk or partly 
skimmed milk to our customers. We 
read of increasing sales of these 
products and are interested in in- 
troducing them in our market. Can 
you give us some information on 
sales of these products and what 
type (fortified, etc.) we should sell. 


A. A., Illinois. 


ANSWER-—There has been a great 
increase in skim milk sales in the last 
ten vears. Products vary tremendous 
lv. Some markets are selling a plain 


skimmed milk 


skim by adding milk solids to increas« 


Others are enriching 


the body and palatability. On some 
markets you can obtain a skimmed 
milk to which has been added vitamin 
concentrates of various types to make 


an enriched, nonfattening beverage. 


In still other cases flavoring agents 
such as grape, strawberry, or others 
have been added, but sales, as a rule. 


have been disappointing. 


In some states it is permitted to 
skimmed milk, with on 


added 


sell a partly 
without vitamins and milk 


solids. 


Certainly a milk dealer is justified 
in selling these products and at the 
going prices on most markets it should 


be quite profitable. 

We must remember that the greater 
part of the cost of milk is the fat and 
that most of the things for which milk 
is praised nutritionally are in the skim 
milk: the calcium, the water-soluble 
vitamins, and most of the excellent 
milk proteins 


If your operation is such that you 
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have a surplus of skim, there is no 
more profitable way to dispose of it. 
Purchased skim is often of very poor 


quality and must be carefully checked. 


It will pay to do a good packaging 
job on skim milk. Operators say they 
have built skim sales primarily on a 
quality product, using the best pack 
aging facilities available to dress up 
the package. 


It is difficult to advise vou on the 
type of product to sell. We would 
suggest plain skim of high quality as 
the best keeping product the easiest 
to handle, and 
profitable. 


one of the other products 


perhaps the most 


Your market may demand 


We do not know how much vou 


can sell. There are figures for skim 
milk items sold in eighteen federal 


\. Went 
The California Dairyman 


markets, compiled by W. 
worth in 
December 15, 1951. His figures show 
that about 5 pounds of skim milk items 
100 pounds of 


Some markets, such as 


were sold for each 
whole milk. 
Nashville, Tennessee, sell 23 pounds 
of skim milk items for each 100 
pounds of whole milk. Others are ex 


tremely low. 


Sales will depend on the quality of 
the product 
it, and the 
public. 


the promotion vou give 


whims of the buving 


Silica in Plant Water Supply 


QUESTION — Because of _in- 
creased volume of production we 
have been forced to drill a new 
well at our plant. The volume of 
water obtained is very good, but 
we have been informed that it con- 
tains silica which may be harmful 
to our operation. What is the effect 


STRY PROBLEM 


of silica in a water supply and what 
can we do to eliminate it? 


R. C. P., New York. 
ANSWER—Nearlyv all water sup 


plies contain a certain amount of silica 
although the quantity present may 
vary considerably. The general range 
is from 1 to more than 100 parts per 
Even hail 


rain, and snow contain small 


million of soluble. silica. 
amounts 


of this material. 


You do not give me the quantity 
of silica found in your supply, and 
therefore, it is impossible for me to 
tell whether or not it is present in 
amounts that mav cause difficulty 
Generally speaking, | do not believe 
that you would have any trouble in 
using this supply for cooling milk or 
in the condensers of | refrigeration 
equipment. Silica is not objectionable 
in water used in modern, high pres 
sure boilers. Where calcium or alum 
inum, or both, are also present in 
the water, thev tend to combine with 
the silica to form a hard, glassy scale 
In some instances the scale mav_ be 
almost pure silica. Silica scale is a 
very poor conductor of heat and 
therefore, boiler surfaces may become 
overheated and failure of the boiler 


may result. 


Where high pressure steam is used 
to drive turbines, silica may be cat 
ried over with this steam and form a 
scale on the turbine blades. 


In boilers of the type generally 
found in dairy plants the formation 
of silica scale can usually be con 
trolled by maintaining a small excess 
of phosphate in the feed water ind 
1 ratio of alkalinity to silica of ap 
proximately 1 to 1 in the boiler salts 
In high pressure boilers the feed water 
must be treated to reduce the silica 
content A detailed 


methods for the removal of silica from 


description of 


industrial water may be obtained from 
the book, Water Treatment for In 
dustrial and Other Uses, by Eskel 
Nordell This book 1S published by 
The Rheinhold Publishing Corpora 
tion, 330 West 42nd Street, New 
York 18, New York. 
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Chemicals you live by 
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It was mailed to Diamonp ALKALIs Technical Center because 
insect eggs cemented to the inside refused to yield to ordinary 
washing compounds. The sender was convinced DiaMonp could 
solve the problem. He was right. Diamonp recommended an 
gs. and still 
\ 


was safe for the machine. DiaMonp can solve your washing 


engineered washing compound that removed the eg 


if anyone can. 
CONSIDER THIS 


You have only one source of water. You have fairly fixed 


problems, too 


problems with your equipment, problems of corrosion, scale, 
lubrication. But you have constantly changing source of soil and 
contamination which must be removed. 

The one factor you can vary to stabilize results under chang- 
ing conditions is your washing compound. It can be changed, 
weakened, strengthened or otherwise engineered to tame hard 
water, protect equipment and give you sparkling, clean bottles. 

How long has it been since you had a thorough check-up of 
your washing conditions? If you’re not getting the best possible 
results at the lowest cost—then it’s time to call in a DiaMonpb 
Technical Serviceman and find out why. 

HW SOAKER® SPECIAL ALKALI 70 


HI-TEST® HARDNOX* 


BB ALKALI 
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ORDER DIAMOND CHEMICALS AND 
TECHNICAL SERVICE THROUGH 
CHERRY-BURRELL CORP. 

MEYER-BLANKE CO. 
THE HURLEY CO. 


MILLER MACHINERY 
and SUPPLY CO. 


MONROE DAIRY 
MACHINERY, INC. 





MO 
DIAMOND 









DIAMOND WASHING COMPOUNDS 








DIAMOND ALKALI COMPANY ° CLEVELAND 14, 
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SAFETY NEEDS PROMOTION 


REVIEW of the safety record of 

any dairy will reveal that the 

accident rate will be held down 
immediately following a safety train 
ing program. Then,suddenly accidents 
will start to happen all over the plant 
and along the dairy routes. The acci 
dent rate will then be as high or higher 
than it was before the safety program 
was put into effect. 

Why? 

Usually it is because the newness 
of safety has worn off around the 
plant. Workers, supervisors, and drive1 
salesmen have fallen back into their 
old habits they neglect to keep 
practicing the principles covered in 
the safety training program. 

When the accident rate 
climb, dairy 


starts to 
management is apt to 
consider the safety program a waste 
discard it. 


of time and money and 


This may dollars from 


pare a few 
evident overhead, but the hidden cost 
of accidents will remain — lost time 
lower production, truck repairs, dam 
age suits, higher insurance premiums 


and lower morale. 


Progressive dairy management does 
not stop advertising and sales promo 
tion activity when business starts to 


decline. They put more effort into 


promotion. This may include more 
aggressive selling activity on the dairy 
routes, getting better dairv case posi 
tion in grocery stores, more extensive 
advertising, or trying a new advertis 
ing medium to reach more customers. 
Whatever is done, it is promotion 


not stopping! 
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By JACK BEDFORD 


Safety 


the arm” to keep them 


need a “shot in 
at top effi- 


ciency and to keep the accident rate 


programs 


at a low level. Here are some ideas 
other dairies have found helpful in 


promoting their safety programs: 


1. BULLETIN BOARDS 


Safety posters can be purchased in 
quantity for use on plant and loading 
dock bulletin boards. 
type of 


However, this 
falls into a 
standard pattern. A check with the 


poste usually 
drivers the day after the poster has 
been changed will not reveal much 
Workers form a habit 
of tuning out the 


identification. 
standard safety 
poster just as they learn to tune out 


time-worn radio and TV commercials. 


Part of the reason for this lack of 
interest in the preparea satety posters 
is that they lack dairy human inter 
est. The people pictured on the poster 
are not known to the men in the dairy 
or on the routes. The scenes illus 
trated may be for an accident in a 
steel mill or in a tire plant and lack 
proper identification with the workers 


in the dairy. 


However, when this poster idea is 
changed to a poster of an accident in 
your dairy, a photograph of one of 
your men who has an enviable safety 
record, or a picture ot one of youl 
dairy trucks in an accident, the work- 
ers will read and remember the poster. 
It will have dairy human interest 


your dairy. 


Milk plant managers who have 


adopted this idea of posters make 


these recommendations: 


1. Change the posters frequently 
at least every two weeks. 

2. Picture current accidents — not 
ancient history in the plant or on the 
streets. 

3. Have the poster tell the story 
who, what, why, and how the accident 


could have been prevented. 


4. Keep printed matter on safety 
posters at a minimum—people do not 
have or take time to read a long mes 
sage. 

2. PERSONAL LETTERS 

Every time the safety record of a 
worker or a driver is reviewed, it is 
suggested that the safe working em 
ployee receive some kind of a pet 
sonal letter from a top executive in 
the dairy. This can be a short note 
of congratulations to each employee 
who has gone through the period—six 
months or a year—without any acci 


dent. 


These letters can follow a form yet 
be made personal by a reference to 
each individual’s long-standing safety 
record. If the employee received a 
safety letter a year ago, for instance, 
the letter might start something like 
this: 

“Last year when I wrote you about 


your fine safety record, I sincerely 
prayed that I would be able to send 
you another letter this year. You have 
gone two years without an accident! 


Congratulations, John.” 


Smaller dairies with a limited num 
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~ < A) 
WY, In 1879, when Thomas A. Edison invented the incandes- 
' cent lamp, he not only brought light into the world, but 
with it, changed the egg-buying habits of discriminating 
,% Ste 


housewives. In those days, when eggs were candled, the 
x proximity of the egg to the flame left a small carbon ring on 
the egg. Housewives, recognizing the carbon ring as a sym- 


bol of quality, sought eggs with this distinguishing mark. 


Today, eggs are “candled” with a specially designed 
lamp which at a glance enables the egg candler to ac- C 
curately determine the quality. The egg carton has re- 
placed the carbon ring as a symbol of quality. The dis- 
criminating housewife instinctively reaches for eggs 
packed in a Self-Locking Carton, recognizing in this 
package a product long associated with egg packers of 


established reputation. Like grandma, she, too, looks 





for the symbol of quality... and buys with confidence. 








f (f/) 
oJ y ‘a S24 f cushion ( GY bark 4+ 


SELF-LOCKING CARTON DIVISION ¢ Shellmar Products Corporation ¢ 585 E. Illinois Street, Chicago 11 


August, 1952 47 














gallon milk bottle 


Che house that Jack built, Peter’s pumpkin bunga 
low, Hansel and Gretel’s candy house, and the Old 
Woman's shoe, were the inspiration for the children 
of Mooseheart, IIlL., 


in recognition of National Dairy Month. This 250 


who built this milk bottle house 


the nearly 1,000 residents of the Moose-sponsored 
“Child City” drink in one day. They get their milk 


from their own champion Holstein dairy herd. 





represents the amount of milk 








ber of workers have found that if this 


form of stimulation is used, it is best 
to send the letter directly to the home 
of the safety-minded worker. It helps 
realize how 


the family important 


safety is considered at the dairy. 


Large dairies have a more frequent 
system of writing to new employees. 
Statistics prove that new workers are 
more accident-prone than older work- 
ers. Thus, new employees will re 
ceive a letter when they start, after a 
month, three months, six months, and 
one year. After this time the new em 
ployee is placed on the regular rolls 
of sate workers. 


Under this plan, employees who 
have had a serious time-lost accident 
receive letters of congratulation when 
they return to work, after a month, 
and again three months later. It is 
not because these workers need a re 
minder, but they will talk safety at 
lunch, be more observant of other 
workers’ unsafe practices, and be good 
trainers for new employees. 

Another plan for these letters is to 
send one to the dairy workers and an 
other to the driver salesmen. These 
letters are posted in the department. 
Thus, the entire department is con 
gratulated and starts a form of rivalry 
between the dairy workers and the 
routemen to establish the best safety 


record. 


Rules to remember in using per 
sonal letters to promote safety are 
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1. Don't use a mimeographed form 
letter—make it personal or don’t send 
it. 

2. Tie in with past letter to make 
the congratulations more personal and 


more sincere. 
3. CONTESTS AND DRAWINGS 

Safety contests have been used in 
many dairies with a variety of results. 
If the contest is successful in keeping 
the accident rate at zero for any pet 
iod of time, the contest drags on for 
months. Employees tend to lose inter 
est after a month and the value of the 
safety contest is lost. 

However, if the accident rate is 
particularly high in a dairy, the con- 
test can be used for a short time to 
provide a stimulant to get things on 
an even keel. Then, after the contest 
has run for thirty days, the awards can 
be made. This will eliminate the long 
drawn out waiting and the lack of in 
terest that may develop. 

Another form of contest that dairies 
have found successful is to have a 
weekly safety drawing. Management 
puts up a weekly safety award—$5, 
$10, $25, or whatever is in line with 
the number of employees in the dairy 
and the seriousness of the accident 
rate. Each week the workers who 
have had sixty accident-tree working 
days are entered in the drawing. 

After a worker has had an accident 
he must maintain a sixty-day safety 


record before he can participate in 


the weekly drawing. This keeps every 
one safety conscious and ties in with 
the payroll pools that have developed 
in many milk plants. 

\ variation of this weekly drawing 
is to eliminate all plant workers or 
driver salesmen when there is an acci 
dent in the department. Thus, all 
driver salesmen suffer if one driver 
has an accident. Safety is a topic of 
conversation, observation, and activity 
all the time. 

Best results are obtained with the 
contests and drawings when these sug 
gestions are followed: 

1. Keep the time limit of the con 
test under thirty days and drawings 
on a weekly basis. 


2. Make the rewards worthwhile to 


build greater worker enthusiasm 

3. Post contest results and name ot 
drawing winner as soon as possible. 

4. Emphasize safety in all activities 
connected with the contest or the 
drawing. 

These four methods of promoting 
safety are by no means the complete 
list. . . they represent ideas that othe: 
dairies have found helpful. Variations 
of these ideas and other methods of 
promoting safety are all around any 
dairy. 

Milk plants that want to maintain 
a low accident rate will find plenty of 
ways to remind workers, supervisors 
and route salesmen that safety is every 
one's proble m—every day! 
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More 
Cooling 
Surface 
Per Dollar 











THE COOLING WATER is pumped through spray pipes 
centered in top of jacket . . . provides efficient, continuous 
cooling by blanketing the entire side wall surface of the tank. 


























with PFAUDLER jacketed spray pipe stainless 
Steel storage PANKS i... cosinusvsseria, cooing water ne comstony ver th 


entire side wall surface of a Plaudler jacketed spray pipe dairy 
storage tank. 

To provide rapid cooling, a large volume of refrigerated water is 
pumped through the spray pipes centered at the top of the tank 
jacket. This produces a continuous sheet of coolant which moves 
rapidly over every square foot of the side wall of tank in contact 
with the milk. 

Yet a little water goes a long way. It takes only 20 gallons per 
minute for a 1,000 gallon tank and 50 GPM for a 3.000 gallon size 
to do an efficient job. And for extra fast cooling, you ean add a 
small amount of glycol or similar anti-freeze to the cooling water 
to enable the use of 28° to 30° water. 

The spray pipes can be removed by simply uncoupling the inlet 
fittings at rear of tank head and pulling out the tubes, if it becomes 
necessary to remove scale due to rust or water hardness. 

Pfaudler also makes a complete line of stainless steel wall-cooled 
direct expansion type refrigerated tanks, plus standard insulated 
storage tanks. Capacities range from 600 to 15,000 gallons. 


GET THE COMPLETE STORY in the new Pfaudler 


* Storage Tank Catalog. Ask your Pfaudler Dairy 
e f° Distributor or write direct for Bulletin 884, 





THE PFAUDLER CO., ROCHESTER 3, NEW YORK 


STAINLESS STEEL PASTEURIZERS, 


PROCESS VATS, STORAGE AND REFRIGERATED TANKS 











DAIRY SHOW IS NEXT at CHICAGO 


HERE just isn’t any rest for the 
weary. Take Chicago. Two rip 


snorting political conventions, just 


finished. Clear away the ticker tape 
and the jaded delegates and vet back 
to normal? Take it easy for awhile? 
Not on your lite. 


coming up, in fact the biggest in 


More conventions 


dustrial show in the world just around 
the corner. We're referring, of Course 
to the Dairy 


September 22-27 in that same city 


Industries Exposition 


of Chicago. 


Did you ever stop to think about 
what is involved in setting up the 
big dairy show? It’s a real man-sized 


chore. 


There's the matter of finding space 
for all the bodies that will be on 
hand. Only two cities in the United 
States, Atlantic City and 


have the right combination of suffi 


Chicago, 


cient hotel accommodations and ade 
space to handle the 
More than 8,000 rooms have 
al skeptical hotel 


management to take care of the 


quate display 
b how . 


been wrung from 


crowd of visitors that the show will 
attract. 


that show has been held in Chicago. 


Because this is the first time 


innkeepers there have not been CX 


50 


posed to the magnitude of the expo 
sition. They are inclined to be a 
little skeptical of the Housing Com 
mittee’s talk of twenty-five or thirty 
thousand people. Well, they ll learn, 


they ll learn. 


Once you've gotten a hold of a 
block of rooms, they've got to be 
filled—and not at the last 
either. 


minute 
Che Housing Department of 
the Chicago Convention Bureau han 
dles the reservation problem, and_ it 
is a problem. How about you? Have 
you sent in your request for rooms 
yet?) Have you specified how much 
vou want to pay, what type of room 
vou need, where vou want to be lo 
cated? Maybe you did, and then 
forgot to enclose the check. Lots of 
people do just that and it all adds 
up toa large headache tor the folks 
that are trying to provide a_ place 


for vou to rest vour weary head. 


You think that) vom 


vive you a_ bad time. 


customers 
Man. vou 
ought to be in the housing end of 


this convention business when the 


delegates get to town 


But therell be rooms for you 


good rooms too, Youll see the wide 


curve of Lake Michigan as it sweeps 
away into the evening mists off the 
Boulevard. You'll see the Navy Piet 
like a spike horn, probing the fingers 
of the lake. 


machinery 


Youll see the acres of 
tons of equipment, moun 
tains of supplies that comprise thre 
latest, most modern collection of dairy 


processing material in the world 


There is an incredible amount ol 
detail 


shu ww. 


involved in setting up the 
Who is voimge to get what 
space? It is a touchy question, one 
that is solved fairly by a lottery held 


nearly a vear in advance 


exhibit 
weigh? You and I may not — think 


much about a thing like that, but 


How much does each 


the people putting on the show have 
to think about it. The big 


exhibits 
have to by placed according to speci 
fications set forth by the engineers 
in charge of the building so that 


the load is distributed properly 


Water, light 


enough of — that 


There's not 
available to take 


demand that exhibitors 


power, 


care of the 
at the show will make. Extra sup 


Please Turn to Page 95 
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“The Cover Story 


“lake Counsel of 


Your 


The great agricul- 
tural journal that he 


oe OO founded was often 


called the “cow pa 
fealthe ,.. 

throughout the Uni 

e ted States as the 

“cow editor.” When 


He was known 


he ran for Governor of the State of 
Wisconsin, he was named the “cow 
candidate.” The school of agriculture 
which he cultivated so assiduously 
was referred to as the “cow college 


William 


More than any other single 


His name was 
Hoard. 


individual, he was 


Dempste1 


responsible for 
elevating the business of producing 
milk from a 


stepchild of a primitive agriculture 


haphazard — inefficient 


to the stature of a major agricultural 


industry. 


For nearly three-quarters of a cen 
tury, Hoard’s Dairyman has set the 
pace for agricultural thought in the 
dairy industry. It has encouraged re 
search. It has been the champion ot 
sound legislation. It has constantly 
raised the standards of dairy farming 
and of farm living. It has preached 
the gospel of quality and the doctrine 
of production. It has been a major 
instrument in the creation of an 


industry whose beneficent influence 
upon the national welfare is beyond 
accounting. 

W. D. Hoard was of that superb 
series of homespun titans for whose 
native talent the rural, semi-primitive 


existence of 19th century America was 
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Courage 


a peculiarly sympathetic environment. 
Like so many of his heroic contem 
poraries, his early failures served only 
as the heat needed to temper a bril 
liant success. Possessed of an intellec 
tual toughness and an undeviating 
moral sense, he combined the prac 
tical realities of the frontier with the 
great human aspirations of which his 


young nation was the expression. 


Hoard was born on October 10, 
1836 in the 
New York, the son of a circuit-riding 


town of Munnsville, 
preacher. He died 82 years later, the 
Honorable W. D. Hoard of Wiscon 
sin, confidant of Presidents, a Gov 


ernor of his State, an outstanding 


leader of men whom the Madison 
Democrat termed “the most distinctly 
American character since Abraham 


Lincoln.” 


Young Bill Hoard left his home in 
New York State for the uncertainties 
of a newer land. In 1857 he under- 
took the long journey by train and 
buggy to Wisconsin. He worked as 
a wood cutter earning as much as 
fifty cents a day. He opened a series 
of singing schools and gave lessons 
in voice, violin, and flute. He took 
a job as a “drummer” and sold pumps 
tc 


with it war. 


farmers. 1861 came and brought 
He shouldered a musket 
and marched off with Company E, 
When 


the guns were silent again, he re- 


Fourth Wisconsin Regiment. 


turned to Wisconsin and entered upon 
a venture selling nursery stock. He 


made a little money and saw an op 





portunity of making more in raising 
hops. He _ hit 


exactly the wrong time 


the hop business at 
The bottom 
fell out of the market just as he was 
getting into production. He was 
wiped out and lett deeply in debt 
He fell back on his experience as a 
“drummer” and sold) washing ma 


chines with indifferent success. At 
this nadir of his fortunes, he conceived 
the idea of starting a country news 
paper. 

“IT was reduced to three dollars and 
fifty cents capital,” he wrote. “I had 
a sick wife and three babies on my 
hands. I had never set a_ stick of 
tvpe in my life. I knew nothing of 
the business or its details 

Nevertheless, on March 17, 1870 a 
little sixteen-column four-page week) 
Jetterson 


Union, came off the press. It was 


newspaper, The County 
Hoard’s first publishing venture and 
it survived. 

When he was a boy in “York State 
Hoard had witnessed a struggle be 
tween his grandfather and a vicious 
bull. His grandfather, unexpectedly 
attacked by the creature, had stood 
off the bull’s charges with a pitchfork 
The boy had watched with awe and 
when the struggle had ended in the 
death of the bull, he said to his 
grandfather, “Grandpa, vou're — the 
bravest man in the world.” 

The grandfather replied with words 
that were commensurate with the 
deed, “Son, in time of danger. take 


Please Turn to Page 95) 
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all that’s aw in 52 


To be a part of a greatest event, to know that that 
event is brought about for you: that is what awaits 
you in Chicago. Within immense Navy Pier will be 
shown every necessity for modern milk handling, 
processing, manufacture, distribution and sales: 350 
displays and demonstrations; outstanding technical 
experts at your command. The profitableness of 
progress, the enlightenment of new ideas will walk 
with you through every foot of this greatest industrial 
Show in the world. 


Only the people of the dairy industries are admitted. 
Chicago Convention Bureau, 134 North LaSalle Street, 
Chicago 2, will make your hotel reservations — write 
there now. 

Dairy Industries Supply Association, 1108 Sixteenth Street, 


N. W., Washington 6, D. C., on request can still send you a 
detailed booklet about this greatest Show which it sponsors. 
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Since building costs have risen to 


the point where it can easily cost 
$30 per month to store a medium 
sized truck, the question of what to 
do with trucks when they are not 
working is assuming real importance. 
Since the people who handle and 
distribute milk have elected to get 
themselves into a business that has 
become synonymous with sanitation. 
and consequently the appearance of 
cleanliness, the question is even more 
pointed, 

Early in June the fleet operator 
members of the Society of Automo 
tive Engineers had a lively discus 
sion of the subject at their summer 
meeting. The conclusion was that no 
one wanted to store trucks, outdoors 
but a lot of operators were using 
parking lots instead of garages. The 
rCason—CCconomics, 

This conclusion was reached with 
a full realization that vehicles deteri 
orate more rapidly when stored out 
doors, and also that some measures 
had to be taken to make outdoor 
storage workable. All of these meas- 
ures cost money. In no case is the 
cost of a building simply omitted 
from the budget. The penalties may 
not be swift but they are sure. 

Appearance of the trucks suffers 
most, and appearance upkeep can 
get to be a very expensive item. 
In the opinion of these truck operators, 
dew is more injurious to finish than 
rain, abrasive dust, extreme cold or 
heat. 

The paint schedule acceleration 
scemed to average from 24 months 
to 16 months in a temperate climate. 
Near the seashore, paint jobs become 
more expensive because of the cor- 
rosive effects of salt air. Sheet metal 
is not happy when over-exposed_ to 
salt air, and replacement of fenders 


and the like is expensive. 
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South of some uncertain line there 
is a peculiar handicap in the form 
of a fungus that likes to attach 
itself to automotive vehicles, includ- 
ing windshields. In some parts of 
the southwest, windborne dust is so 
abrasive that porcelain enamel has 
been tried for body panels. In the 
north, ice sometimes takes the paint 


off in a surprisingly short time. 


To take the = financial curse off 
garage building, many compromises 
have been tried. To eliminate dust, 
or rather to reduce it, some opera- 
tors have hard surfaced the parking 
lot. To reduce the effects ol rain or 
snow as well as dew, some operators 
have built roofs over the parking lot. 
Others have added walls on the wind 
ward side to reduce dust and also to 
make the vehicles start more easily in 
cold weather. 


The effect of the wall to protect 
against a prevailing wind is greatet 
than vou might think. Some meas 
ure seems to be indicated to make 
it unnecessary to have drivers shovel 
snow off their trucks before they 
start to work. 


Loss of driver time can amount 
to figures of surprising proportions, 
so something must be done to assure 
prompt starting of the trucks at low 
temperatures. Among the most pop 
ular aids are immersion heaters and 
oil burner hot water heaters with 
quick couplings to attach to the 


cooling system of the vehicle. 


The immersion heater is an electri 
cal resistance coil suitably protected 
from the cooling fluid. Cords must 
be arranged around the parking lot 
so they can be conveniently connected 


and disconnected. 


Current is turned on by an elec- 
trically controlled clock or a watch- 


man. The immersion heater, while 


Outdoor vs 
Indoor Storage 


it usually does assure a_ start, does 
not heat the lubricant, and those 


cold starts are tough on engine lif 


The hot water heater simply em 
ploys a burner of sufficient capacity 
and hose lines with quick connec 
tions. Of course the trucks must be 


equipped with half of the connector 


In most cases there must be some 
arrangement for washing the trucks 
and maintaining them. If the parking 
lot is adjacent to the existing shop 
this is no problem. But if the shop 
is some distance away, you must 
build enough of a building to wash 
and inspect the trucks or be prepared 


to pay the ferrying charges. 


In cold weather it is doubtful i 
the washing can be done efficienth 
when the washers must shift trucks 
from the vard to the washing room 
constantly. Certainly mechanical in 
spection cannot be made on an_ ice 
encrusted truck, so the cost of some 
sort of a building is indicated if the 


trucks are stored in a remote location 


One fleet operator has been able 
to hold his storage costs down to 
about $18 per month by careful 
building or leasing. His trucks are 
small to medium in size. In housing 
these he has been able to. stick to 
buildings of 60’ width. These, he 
finds, are considerably less eXPensive 
than larger buildings. He also insists 
that garage buildings do not have to 
have the ridiculous ceiling height 
that is found in most of them. When 
he finally convinces an architect of 
this, the price comes down SOT 


more 


There is one thing to remember 
As the price of buildings went up so 
did the price of trucks. The in 
creased cost of the trucks may justify 
the increased costs of storage neces 


sary to make them last longer. 
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THE REVOLUTIONARY ALUMINUM 
hoagx¢ Star 
WITH 10 FRUEHAUF EXCLUSIVES! 
* EXCLUSIVE FRUEHAUF EXTRUSIONS 
: * EXCLUSIVE FULL-WIDTH UPPER COUPLER 


> EXCLUSIVE LIGHTWEIGHT FORGED ALUMINUM 
WHEELS 


x EXCLUSIVE FULL-LENGTH SMOOTH PANELS FOR 
EASY OWNER IDENTIFICATION 


WH EXCLUSIVE FRUEHAUF 2-SPEED ALUMINUM 
SUPPORTS 


We EXCLUSIVE FRUEHAUF FOUNDATION BRAKES WITH 
PRESSED-STEEL BRAKE SHOES 


WE CHOICE OF TWO EXCLUSIVE FRUEHAUF 
SUSPENSIONS —single and Tandem Axle 


WR EXCLUSIVE DEEP, PRESSED, GIRDER-TYPE 
ALUMINUM CROSSMEMBERS 


WE WIDE CHOICE OF FLOOR OPTIONS 


-. . Including Fruehauf’s Exclusive Extruded Aluminum 
Floor. 


WW EXCLUSIVE WELDED STEEL FRAME DOORS 
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\ 
Now On Display 
at Fruehauf Branches 
COAST TO COAST 








~ America’s Newest 
Transport Star — 





IT’S HERE, NOW—THE STURDY, LIGHTWEIGHT ALUMINUM 
VAN AMERICA HAS BEEN WAITING FOR! Fruehauf's revo- 
lutionary new ROAD * STAR Smooth-Panel Aluminum Van pro- 
vides exceptional lightness for bigger payloads without sacrificing 
strength. The same sound engineering that has made Fruehauf 
products unequalled for long life and dependability is to be 
found in the new ROAD*STAR in full measure. Special mono- 
coque construction lends outstanding strength. Extruded Z-Bar 
columns and bows form rigid box sections with deep, aluminum 
crossmembers. And the new ROAD *STAR is built to last with 
Fruehauf’s famous underconstruction features. 


ruehau 
TRAILERS 


“ENGINEERED TRANSPORTATION” 





World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


DETROIT 32, MICHIGAN 
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NOTHING ELSE CUTS 
CLEANING COSTS 


LIKE THE ORIGINAL... 
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metal sponge. Seehow itquickly 
and thoroughly wipes away the 
most stubborn dirt. Remember 
it will not splinter or rust — 
never cuts hands—never in- 
jures metal or plated surfaces, 
thus adding life to equipment. 
Then you'll know why the 
original Kurly Kate tops all 
metal sponges for safety— 
efficiency, economy and speed. 
Available in Stainless Steel 
= Special Bronze 
Stainless Nickel Silver 


Guarantee 
Satisfaction 
9vGranteed 

Proves its wor 
yourm 


th or 
oney back 


—!2 


Order From Your Jobber 
or Write Direct to: 


KURLY KATE CORP. 
2215 S. Michigan Ave. 
Chicago 16, Ill. 
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D. WARNING 


NEW SALES MANAGER OF 
MASTER-BILT 
The Master-Bilt Refrigeration Com 


pany of St. Louis, Missouri, manufac 
turers of Master-Bilt farm milk cool 
ers, has named H. D. Warning sales 
manager. 

Mr. Warning is a 1941 Purdue 
graduate holding a BSME degree. 
He spent three vears in the Ai 
Wright Field, Dayton, 
Ohio, as a development engineer. 
He comes to Master-Bilt after eight 


vears in industrial sales and as a 


Force at 


sales engineer in the apparatus de 


partment of General Electric Co. 
€ 


BORDEN HAS NEW MERCHAN- 
DISING MANAGER 


Robert E. Kahl, formerly of Young 
& Rubicam, has joined the General 
Advertising Department of the Bor- 
den Company in the newly created 
position of merchandising manager 
Henry M. Schachte, Borden's director 


of advertising, has announced. 


Mr. Kahl will be responsible for 
the coordination of merchandising 
plans and activities of the company 
in addition to supervising the re 
search activities of the General Ad- 


vertising Department 


Betore becoming research supel 
visor of Young & Rubicam, Mr. 
Kahl had served as merchandising 
analyst for the Kroger Company of 
Cincinnati and as marketing research 
specialist for the | S. Department 


of Agriculture 









OLIVER R. PETRAN 


OLIVER P. PETRAN HEADS NEW 
SYRUP COMPANY 


Petran Products Corporation — ic 
cream flavor syrup company has 
opened its plant and offices at 297 
East Erie Street, Milwaukee. Oliver 
P. Petran will head the new company 
as President and will be associated 
with an experienced staff who ar 


familiar with ice cream problems 


Mr. Petran has been a well-known 
figure in the ice cream and dairy 
fields for over a quarter of a century 
In 1925 he joined the Robert A 
Johnston Co. of Milwaukee as man 
ager of their newly-formed Choco 
late and Cocoa Division and served 
in that capacity for 19 vears. He 
then joined Henry & Henry of Buf 
falo, manufacturers of fountain and 
bakery supplies, as Director of Sales 
and Advertising. For the past fou 
vears he has been associated with 
the Krim-Ko Corporation of Chicago 


as Director of Sales and Advertising 


© 
N. Y. SALES MANAGER FOR 
DIXIE CUP 


Dixie Cup Company announces 
the assignment of Arthur Pickup as 
Metropolitan New York Sales Man 
ager, replacing Vern Mahoney who 
will become Pacific Coast Regional 
Sales Manager, a newly created post 

Pickup was formerly sales man 
ager of Dixie’s South Central Regio 
a position now filled by J. W. Mit 
chell. Prior to managing the New 
York region, Mahoney was Canadiat 
Sales Manager for Dixie. 
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You can be sure of success when you promote cottage cheese with 














@ Hundreds of dairies in every part of the country Ruby 

have proved Bascal tumbler promotions build Silver 
profitable cottage cheese sales volume—and hold Turquoise 

i « ' 

it month after month! Emerald 
ikKRES WHY: Topaz 

1. Bascal Tumblers (by the makers of Econ-O-Seal Aquamarine 
closures) are the original color-anodized aluminum Gold 

cottage cheese containers. Millions of sets Amethyst 


have been bought. 


2. Tested Merchandising Plan—gives you the benefit 
of experience gained in literally hundreds of 
Bascal promotions. 


3. Complete Advertising Program—gives you 
everything you need for your promotion. Consumer 
order blanks, bottle hangers, newspaper mats, 
point-of-sale material. (In many markets, Bascal 
promotions are backed by full-color, full-page 
Sunday supplement advertisements.) 





4. Econ-O-Seal Closures—low in cost and 
economical to apply with Econ-O-Seal 
capping equipment. 

5. No Color Transfer—Every 
Bascal tumbler and bowl is 
specially lined to prevent any 
discoloration of the cheese. 


Now is the time to start planning 
for plus cottage cheese sales with 
Bascal Tumblers and Bowls. Contact 
your supply jobber or write direct 

for full information. 
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Automatic milk vendors supple- 





ment school cafeteria service in 








Jersey City, N. J., making Puritan 
Dairy products available to pupils 


after manual! facilities close. 


MILK VENDING 
GOES EDUCATIONAL 








The school and college market, according to the author, is 

affording many milk handlers an opportunity for expanded 

sales. Experience has shown that this type of business is 
over and above regular school lunch sales. 








Milk plants look 


é f, . ing for a source of 
we 


extra volume this 
feature Fall would do well 
to consider the au 
tomatic merchandis 
ing potential in edu 
cational — institutions 
About | out of 


everv 6 Americans, or over 33,000,000 


in their territories. 


students, were registered in the na 
tion’s schools for the 1950-51 sessions 
This population group is a prime con 
sumer of dairy products. A record 
post-war birth rate, coupled with ever 


increasing educational standards, in- 


dicates peak enrollments for many, 


vears to come. Many milk distribu 
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tors around the country have been 
utilizing vendors to build sales in the 
“At School” market, encouraging a 
“milk habit” that will carry over into 
later life. 


The best locations among such sites 
have been colleges and = universities 
which account for some 2,250,000 
students. After World War Il, as a 
result of the wave of students taking 
advantage of educational opportuni 
ties under the G.I. Bill of Rights, 
Many an institution found its normal 
feeding facilities overtaxed. The addi- 
tion of milk vendors as an auxiliary 
refreshment service received a warm 


welcome. Despite the current draft, 







































By ARTHUR E. YOHALEM 


college student deferments have kept 
enrollments up to within 7% of pre 
Korea levels, while an anticipated 
second G.I. Bill for the current crop 
of veterans is expected to bring ai 
other influx of ex-servicemen to th 
Campus, 

Concrete data of automatic mill 
merchandising moa collegiate locale 
can be gathered from an operation 
functioning at Cornell 
Ithaca, N. Y. In 1950, that institu 
tion's School of Nutrition became in 


University 


terested in determining whether coi 
activated dispensers offered possibil 
ities of increasing milk consumption 


With the cooperation of the College 
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of Agriculture, a machine route on 
the Cornell campus was set up. Lo- 
and ad 
AD. EA: 


a men’s dormitory, and a 


cations included classroom 


ministration buildings, the 
drill hall, 
service building, with vendors dis 
pensing ten-cent half-pint cartons of 
milk and chocolate milk. 


Professor P. E. Ramstad of the 
Cornell School of Nutrition notes that 
whenever a new vendor was installed 
on a site, a typical sales pattern oc- 
produced a huge 


curred. Curiosity 


initial sales volume, followed by a 


decrease. This in turn was followed 
by a steady progressive increase for 
several weeks as student buying habits 
were established by those attending 
classes in the vicinity of the machine. 
attached to 


machines registered the time at which 


A recorder one of the 


each sale was made. A large volume 


was tallied in’ classroom buildings 
8 and 


the conclusion 


10 a.m., leading to 
that 
either supplemented breakfast or was 
the only breakfast. Most of the choc- 


olate milk sales were made at periods 


between 


such purchases 


other than mealtime, showing that 
patrons preferred this bev« rage as a 
refreshment item, while plain milk 


volume was greatest during the Noon 
made to check the 
popularity of such products as butter 
milk milk, but a 


selection of plain and chocolate milk 


hour. Tests were 


and coftee-flavored 


produced the greatest sales. 


Ten Machines—$10,000 Volume 

During a 6-month period ending 
last Mav, 10 registered a 
gross of about $10,000 vending 100. 


“i 
Machines 


000 half-pints. In one site, sales have 
100 containers on a single 
October, 1951 
vendors in campus locations dispensed 
i total of 23,500 units. In the drill 


ll, where students work up quite a 


gone ove! 


lav. During seven 


thirst during military exercises, on 


machine accounted for 5,000) con 


tainers in a month. All these sales 
represent “plus” milk business, over 
and above that normally marketed 
through attended outlets at Cornell. 


vendors in col 
that 
dairy products are now available on 
a round-the-clock 
new group of campus locales where 
milk 
pensed. For example, the New Haven 
Dairy of New Conn., a Na 
tional Dairy affiliate, has placed ses 


Yale 


The utilization of 


leges and universities means 


basis in a whok 
would not otherwise be dis 
Haven 


eral dual-selection machines at 
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University, whose 7,500 students com 
prise one of the largest single milk 
New 


Yale Law School, one vendor is adja- 


accounts in England. In_ the 


cent to a cafeteria. It makes sales 
when the manual outlet is closed and 
draws heavy patronage from students 
who pause for between-class or late 


This milk plant 
also has machines at the State Normal 


hour resfreshment. 


College and local parochial school. 


Mr. Richard H. Dargan, in charge 
of the operation, reports that the 
vendors in these educational outlets 


produce better average volume than 


most of the other types of vending 
outlets on the firm’s large route. He 
notes that student groups are ordin- 


arily a prime market. Conveniently 


located machines spur consumption 


by increasing the availability of New 


Haven Dairy products at all hours. 


Vending outlets in a particular 


college naturally vary with its phys 


ical layout, density of traffic in an 


area, etc. However, such sites as 


student unions, dormitories, class- 
room and administrative buildings, 
gyms, drill halls, ete. have all pro- 


duced good volume. At North Caro 








the economy closure 
that helps reduce labor costs 


MICKEY THE MILKMAN says “Advertise home delivery 
now’. Write for series of free newspaper mats promot- 


ing home delivery of milk in glass bottles. 





Keep ahead of competition by offering your customers the advan- 
tages of economical AlumaSEAL hooding. Paper-lined aluminum 
means more efficient sealing ... greater milk protection. Exclusive 
AlumaSEAL hinge-open action permits greater €convenience in use, 
The AlumaSEAL hooding unit is simple to operate... easy to clean 
and maintain. Available in 51mm, 48mm, and 38mm sizes. 


MID-WEST also manufactures the KuverTOP closure, along 
with a complete line of fine quality disc caps. Ask your jobber. 


me 
a 











lina State College, a milk machine 
functions in the Student Supply Store 
school 
thirst 
Washington, D. C., 


Farms “Sealtest” products 


where collegians buy thei 


materials and pause for a 
quencher. = In 
Chestnut 
are dispensed via vendor on the 
campuses of Georgetown University 
and Howard University, while Heath 
erwood Farms milk is automatically 
Michigan State in 
In Ogden, Utah a 2-flavor 
vendor was recently installed at the 
Utah State Agricultural College. Com 


missions earned by the machines are 


merchandised at 


Lansing. 


used for a variety of purposes, rang 
ing from offsetting cafeteria operating 
costs to underwriting student welfare 
activities. 

About 6,000,000 students are en 
rolled in the nation’s high schools 
a number of which follow the colleg 
iate lead in vending. Private and 
parochial institutions account for 10% 
of this registration. These institutions 
have taken most readily to milk ma 
chines. However, even in the fac 
of subsidized low-price dairy prod 
ucts sold over-the-counte In Many 
public schools as a part of the Na 
tional School Lunch Program, milk 
vendors have enjoyed good volume. 
dispensing refreshment when the cafe 
teria is closed. Dairymen have found 
that, despite the “anti” attitude of 
some school officials to vending in 
general, milk machines are unique 
in that an effective presentation can 
be made in behalf of this type of 
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Vendor volume 





Top traffic site for milk machines in a number of California 
high schools is adjacent to the boys’ and girls’ gyms. At 
Sequoah Union High in Redwood City, Calif., youngsters take 
time out to pause for a refreshing half-pint of Spreckels 


Russell milk. 


college locales is hitting new highs, and 
100,000 half-pints of dairy drinks were dispensed at Cornell 
University in a six-months period. 


Fast becoming a campus 


fixture, the milk machine is a popular stop for collegians 


automatic merchandising on nutri 
tional grounds. While there’s no fixed 
procedure for vendor placements, o1 
dinarily there is some. official, such 
as the nurse, dietician, or principal, 
from whom an authorization must be 
secured. In some areas, vending 
policy is left to the individual school, 
while in others it’s administered on a 
svstem-wide basis. Many high schools 
tie-in their lunchroom programs with 
classroom nutrition studies, and milk 
marketing in these. sites should be 


keved to that approach 





Housed in a specially-built wooden shel- 

ter, Pellissier Dairy Farms has spotted 

this machine in an outdoor quadrangle 

at Whittier Union High, Pico, Calif. 

attracting impulse purchases from stud- 

ents who spend most of their free time 
in this area. 


On the West Coast, dual selection 
milk vendors have been installed in 
a number of high schools in the San 
Francisco-Oakland Bay area. Such 
communities as Burlingname, Red 
wood Citv, Menlo Park, Palo Alto 
Mountain View and Emeryville have 
machines dispensing products of the 
Borden's Dairy Delivery Co. and the 
Spreckles Russell Dairy Co., Ltd. In 
this region, sales reports indicate that 
machine volume at the schools has 
frequently been double that of | the 
average number of half pints vended 


in industrial locations. 


In several of these California high 
schools, two milk machines have been 
installed adjacent to both the bovs 
and girls gymnasiums, where, follow 


ing athletic activity or a sports event 


g 
voungsters are in the mood for a 
energy pick-up and refreshment. Stu 
dent unions are also regarded as top 
locales in this region. At Palo Alto 
High 


ih at 


two vendors have been placed 


central patio where students 
congregate during three daily reces 


Sales 


automatic merchandisers are over and 


periods. registered by thes 
above those tallied at manual outlets 


in the institutions. For exampl 
Mr. English, Borden Dairy manage! 
at Palo Alto, reports that the aver 
age over-the-counter volume at one 
school has been 150 units per day 
Since vendors were installed as sup 
plementary “silent salesmen,” this fig 


ure has been maintained, while the 
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machines have generated 250-300 While commissions are a secondar\ Milk machines in educational in- 
extra milk sales for Borden's daily. consideration in high school vendor stitutions, whether they be schools ot 

Ten vendors are currently in use placements, such income is welcomed colleges, offer dairies an oportunity 

in various buildings of the Jersey City, by these institutions as a source of to make those extra sales which build 
N. J. school system, dispensing Puritan funds that can be used to offset cafe total milk plant output. More im- 
Dairy milk. Executive Lou Garb re- teria operating costs or to help finance portant from the long-range industry 
ports that the machines have tallied athletic programs, etc. Basically, how point of view, however, they are 
a teat wel te the 4 tbh ever, the vendors fill a nutritional helping to etch milk consumption 
idle wll oneiants senciien foie need, providing dairy products rich patterns in the future buying public's 
2,000 - 4,000 pupils. While machines in energy-giving and body-building consciousness. loday s students will 
do not compete with the adjacent elements. make up tomorrow's Home Market. 
cafeterias’ subsidized price products, 
10-cent half-pints are vended to stu- 
dents after the manual lunch facili 
ties close for the day. Vendors are 
available for mid-afternoon refresh 

ifornia ments and serve as a snack source 

s. At for pupils attending evening sessions. 

hee At night, when the buildings are 
used for adult community activities 

— or for youth recreation programs, the 

Cornell machines attract additional impulse 

‘ampus traffic. 

egians 

\ unique automatic merchandising 
election educational locale has been created 
led in by the Pellissier Dairy Farms of Pico Gi 
he San Cal., a Los Angeles suburb. Noting VES OW ore 
~ Such that students at the Whittier Union si a 
.  Red- High School spent a good deal of yy 
— their free time in the open air quad LEANSING- CTION 
le have rangle, this plant installed a vendor 
at tie in the out-of-door area. The machine 
ind the | bas been housed in a specially-built CLEANS MORE EFFECTIVELY! More than ever before, new, im- 
led tn wooden shelter to protect it from the , proved SOLVAY CLEANSER No. 600 provides powerful 
‘te that elements, and it draws plenty of pat ’ cleansing action against soils common to dairy operations. 
| ronage from the thousands of students ~ Its special ingredients get under the dirt... loosenit... 
ols has who pass this vendor site daily break it up and suspend it, ready to be rinsed away. 
of the “600” removes grease, milkstone and curd—and Jeaves 
vended Girls Like Straws equipment sweet, 

Ten cent paper containers of Pel WORKS FASTER, EASIER! In its improved form, SOLVAY CLEANSER 
via high lissier milk and chocolate drink are No. 600 penetrates soil rapidly .. . does a better job in less 
ve been featured, and the fully automatic unit time, with less effort. It’s now dustless . . . flows freely and 
ie boys enables a large number of students does not cake, thereby simplifying your cleaning job. 
tollow- to be served within a brief period. = ; 

i nal While noting no particular product DOES MORE CLEANING 108S! "600" is an all-around cleanser that 
“aps taste preference by the different sexes can be safely used on practically everything in the dairy. 
nt. Stu lairyman Jerry H. Rouzer notes that And it’s safe for hand cleaning! 

las top Oys like to drink directly from the MORE ECONOMICAL! Actual tests prove SOLVAY CLEANSER No. 
alo Alto ontainer, while girls are straw-users. 600 produces better results than larger quantities of or- 
1 placed He says: “Observation shows that dinary cleansers. Order SOLVAY CLEANSER No. 600 from 
students vithout straws, 90% of sales are to l your nearest Solvay office. Available in convenient 5, 100, 
y recess the male sex.” An unusual feature : 115 and 250-pound packages. 
v these 1 this vending operation is the factor ; 

wer and that the same Pellissier product are oolv4, 

1 outlets sold for 7 cents at an indoor snack Atalies. Chemicals 
example bar in the high school. Despite this bo 
manage! price differential, the vendor registers 
he avet good volume, and, after analyzing his 

at one over-all record, Mr. Rouzer reports: SOLVAY PROCESS DIVISION 
per day “Results show that 50% of the ma- ALLIED CHEMICAL & DYE CORPORATION 

as sup chine’s sales are additional milk sales 61 oe teANCH Sales orrces 6. ¥. 

this fig usually made when the snack bar is Bostoa © Cl © Chicago © Cincinnau * Cleveland ¢ Detroit 
hile the closed. Houston °@ Ne w ’ Orle ans _° New York Phi iladelphia ¢ Pittsburg! 
Revicw August, 1952 él 














New York Administrator Suspends 
Payments to Six Cooperatives 


Action Is Based on Results of Exhaustive Study of 
Cooperative Activity Conducted over a Five-Year Period 


Dr. C. J. Blanford, Market Admin- 
istrator of the New York metropolitan 
milk marketing area, suspended pay 
ments from the New York milk pool's 
producer settlement fund to six dairy 


cooperative associations, late in June. 


The their 
quarters are: Liberty Valley Coopera 
tive Milk Producers 


associations and head- 


Association, Lib 


erty, Pa.; Roseville Cooperative Milk 
Producers Association, Inc., Miller- 
ton, Pa.; Towanda Valley Co-opera 


tive Creamery Association, Canton, 
Pa.; West 
Milk 


Joy Farmers 


Burlington Cooperative 
Mount 


Ass Cla 


Producers, Troy, Pa.; 
Cooperative 
tion, Mount Joy, Pa.; 


Dairy Ine., 


Bovina Center 
Cooperative Bovina 


ae # 


Center, 


This is the second group of coop 
erative associations to be 


by the 


suspended 

result. of 
study of all 
qualified cooperatives his office has 
been making since October, 1947. On 


April 15, he suspended payments to 


Administrator as a 


findings in a detailed 


Kastern Milk Producers Cooperative 
Svracuse, N. Y.:; 
Dairy 


Association, Reading, Pa.: 


Association, Ine., 


Farmers Union Co-operative 


and Wash 
ington & Rensselaer 
ducers Cooperative 


Cambridge, N.Y. 


whose payments 


total 


The six groups 


were suspended todav had a 
membership of 644 dairy farmers in 
1951 and collected $20,221.71 


the producer settlement fund for that 


from 
vear. Statistics on individual associa- 
tions are confidential and cannot be 


made public by the Administrator. 


Method of Payment 


Payments from the pool fund are 
made to cooperative associations of 
dairy farmers after they have quali 
fied for 
by the federal and state milk market 
New York 


made for 


them under terms specified 


ing orders for the area. 
Phe payments are services 
performed by the associations for all 
milk New York 
milkshed and for the marketing area. 


Due to current 


producers in the 


litigation in connec 
part of the 


payments to some of the cooperatives 


tion with the payments 

are being held in escrow. However, 
under the escrow arrangement, Mount 
Joy Farmers Cooperative Association 
and Bovina Center Cooperative Dairy, 
Inc., would) have received partial 
pavments, and the other four associa 


tions would have been paid in full. 





CHARLES J. BLANFORD 


the Secretary of Agriculture and_ the 
New York State 
Agriculture and Markets for a hea 
that they 


receiving — the 


Commissioner of 


ing to prove should not 


iY disqualified from 
Meanwhile 


otherwise be 


funds. payments which 


would made to them 


will be held in reserve, he explained 


Under the terms of the marketing 


orders, the Administrator is required 


to suspend cooperative — payments 


whenever he has “reason to believe 
that any qualified association is fail 
ing to perform the obligations CON 
ered by the payment provisions. In 
association today of 


Blantord said that 


instance he had 


notifving each 
its suspension D1 
“reason to 


failed 


more of the five 


Ith each 
believe’ the cooperative had 
to meet one or 


specific PFOVISIONS under which aSSO 











Dr. Blanford said he would not ' livible t 
. » ChLAOONS are eChHYgiple O recelye yay 
Counties Pro make payments due today or here , : 
ments. 
Association, Ine. after to the six associations and that 
their recourse would be to apply to In suspending payments to Lib 
—— ——— — seistssnssuenseetsagnnguRRENINNDORNRS al 





Back to 
School 
Promotion 


lo Sell Milk 


Store displays, salesmen’s Route Literature, Truck Posters — 
these are some of the many proven ways to boost milk sales in the 
great “back to school’’ movement! Write us now — we'll outline 
a complete campaign. 


33 Years Continuous Service to the Dairy Industry 


G. P. GUNDLACH & Co. 





[IL 





CINCINNATI 3, OHIO 
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Cooperative Milk  Pro- 
Roseville Coop- 


erty Valley 


ducers Association; 


erative Milk Producers Association, 
Inc.; Towanda Valley Cooperative 
Creamery Association; and West 


Cooperative Milk  Pro- 
Administrator said a 


Burlington 

ducers, the 
study of the groups’ activities indi- 
cated that they were failing to supply 
fluid milk to the New York market- 
ing area in periods of short supply, 
and were failing to use their mem- 
bers milk in the flush production 
periods in a manne that would bring 
the greatest returns to their pro- 
ducers. Dr. Blantord said he based 
his reasoning on findings that the 


associations, having no written o1 
other arrangements with the purchas- 
ing handler for the disposition of 
their members’ milk were unable to 
control its utilization. As a_ result, 
he said, most of the milk produced 
during the past two years had been 


used in lower-priced classification. 


Farmers Co 
Blantord 


said he had reason to believe that 


As to 


operative 


Mount = Joy 


Association, Dr. 


its members did not control the af 
Member 


control, he said, is another of the 


fairs of the association. 


requirements a group must comply 
with in order to be eligible for pay 
ments, but that the record of nego 
tiations for the sale of, and pay 
ment for, milk produced by mem 
bers of the association indicated to 
him that — this 


being met, 


With 


Co-operative Dairy, Inc., the Admin 


condition was not 


respect’ to” Bovina Center 
istrator said he had reason to believe 
that not only was the association 
failing to supply fluid milk to the 
marketing area in the short seasons. 
und failing to utilize its members’ 
milk in the best available outlets in 
the flush periods, but also that it 
was failing to meet another of the 


order's requirements in that it was 


not exercising full authority in the 


This was 
indicated, Dr. Blanford said, by the 


terms of the contract with the han- 


sale of its members’ milk. 


dler purchasing its milk, which pre 
vented the association from control 
ing the utilization. In addition, he 
said, the record of sales by the asSO 
ciation in the past two years showed 
that most of its milk had been util 


ized in lower-priced Classifications. 
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LIBERTY’S NEW WEATHER BULLETIN 


To assist their customers in plan- 
ning future production and sales, The 
Liberty Glass Company of Sapulpa, 
Oklahoma is publishing monthly the 
monthly 


“Glasser,” a four-page 


weather bulletin. 


material is 
Liberty by Dr. 
Irving P. Krick, noted Meteorological 
consultant of Denver, Colorado. Dr. 


The weather forecast 


being prepared for 


Krick is most widely known for his 


work in predicting weather conditions 
for the invasion of Normandy during 
World War II. The 30-day forecast 
is reproduced in four colors and con 
information 


tains detailed weather 


covering the Liberty trade. territory 


While no weather forecasts, even 
those of Dr. Krick’s staff, are com 
pletely accurate at all times, accord 
ing to Liberty officials, thev are fu 
nishing the industry what they be 
lieve to be the best professional 


weather service. 








... the Simple 
Selling Story of 
the Solar system 

of waste disposal 


CUT OVERHEAD 


CUT CLEANING COSTS 
{ 


REDUCE PLUMBING EXPENSE 


REDUCE FIRE HAZARD 
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CONVENTIONS AND CONFERENCES 


West Virginia Dairy Products Association Annual cor 

vention, August 3-5, at the Greenbrier Hotel, White 
Sulphur Springs, W. Va. Secretary sing S. J. Weese 
West Virginia University, Morg 


Western Packaging & Materials 


yantow 


Handling pg een 


\ugust 12-14, Shrine Convention Hall, Los Angeles 
Calif 

Cornell Dairy Industry Conference September 4-5, at Stat 
ler Hall, Cornell University. Ithaca, N. \ 

National Automatic Merchandising Association \nnual 
convention, September 14-17, in Chicago. EK. H. Fo 
\ustin Packing Company, In Baltimore ld., Get 


eral Chairman 
International Association of Milk & Food Sanitarians, Inc. 


Chirty-ninth Annual Conventior September 18-20 
at the Nicolett Hotel Minneapolis Mint Make reset 
vations directly with convention hote 


International Association of Ice Cream Manufacturers 
48th Annual Convention, September 21-24, Chicago, III 
Robert ¢ Hibben, 1105 Barr Bldy., Washineton, D. ¢ 
Executive secretary 

Indu 

( hicavo 

ident 110% 


Dairy Industries Supply Association 8th Dairy 
tries | Xposition, September 21-27, Navy Piet 
Il Roberts Everett, Executive Vice-Pre 
loth St.. N.W Washington, D. ¢ 

Milk Industry Foundation —45th annual convention, Si 
tember 24-26. Chicago, Ill Col. B. F. Castle, Execu 
tive Director, 1625 Ieve St... N.W.. Washing 

National Dairy Cattle Congress September 27 to O 
4, at Waterloo, lowa 

New York State Association of Milk Sanitarians— \niua!l 
meeting, October 1-3, at the Hotel New Yorker. New 
York City. C. W. Weber, New York State Departme 

Dove St \lbanyv 6. N \ Ser 


ton 6. 1D. ¢ 


ctober 


ot Health, 18 


lreasuret 


retar\ 


for the bottled 
beverage Industry 


for Over 25 Years 
. 2 







Profit 
yilders 





ee 


Cleaete and Yee 
BEVERAGE COOLERS 


~ a ee 


—, 


H QUIKOLD coolers 
have helped sell 
many millions of dol- 
lars worth of bottled 
beverages over the 
past 25 years! 


They will help sell 
your products 
and build profits for 


you too! 


Model 1400-WD-2 ELECTRIC 


S.«§. Propuwcts, Inc. 


P.O. BOX 1047 x LIMA, OHIO 
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National Safety Congress and Exposition—\\ill bx 
October 20-24, Chicago, III kX | Forney, (rene 
Secretary, National Safety Council, 425 No. Michi 


\ve., Chicago 11, Ill 


Vermont Dairy Operators and Milk Distributors— An: 
October 22-23, at University of Vern 

Contact O. M. Camburn, Director of S 
Educational Conferences 


Conterence, 
Burlington 
Courses and 


Iowa Milk Dealers Association—1952 annual conventio: 
October 29-31, in the Hotel Fort Des Moines Des 
Moines, lowa. John H. Brockway, Executive Secr 


tary, 906 Walnut Bldg., Des Moines 9, Lowa 


Washington State Dairy Foundation Annual 
November 1, at Hotel Vancouver, Vancouver, B. ¢ 
\ Frank Bird, Secretary, 8O8 Skinner Bldg Seatt] 
Wash 

Colorado Dairy Products Association, Inc. lhe 1952 


ual convention, December 7-9, at the Shirley Sa 


Hotel, Denver, Colo. Ward K. Holm, Executive Se 
retary, 701 Kittredge Bldg., Denver 7, Colo 

Illinois Dairy Products Association Annual meeting, D 
cember 15-16, at the Morrison Hotel, Chicago. G 


Van Buskirk, 
111 

Dairy Queen National Trade Association 

January 19-21, at the Hotel 
leans, lia 

National Dairy Council Conference — Annual 
ter Conference, January 26-28, at the 


Wallick Ohio 


Secretary, 309 \W Jackson Blvd., Chic 


\nnual Cor 


tion 


Hotel Desh 


Columbus, 


Pennsylvania Association of Milk Dealers, Inc. Annual 


convention, lebruary 19-20, Hotel Abraham Line 
Reading, Pa. Contact the 
Building, Harrisburg, Pa 


a) 


Thirteenth International Dairy Congress June 22-26 


The Hague, Netherlands G. H Hibma 
retary The Hlague Netherlands 


@ 
SHORT COURSES 


Laboratory Methods Course— | 


toundation, 


¢ 


Roosevelt New Or 


Meeting, Win 


t 


i 


vit 
\ssociation at 324 Telegrapl 


at 


Gaeneral Sec 


niversity of Wisconsin, Sep 


tember 22 to October 4 Tests and testing methods 
with special emphasis on milk composition, buttertat 
testing, and quality tests. Contact J. Frank Wilkinsot 
Director of Short Courses, 108 Agricultural Hall, | 
ersity of Wisconsin, Madison 6, Wisconsin 
Concentrated Milk Products — University of Wisconsin 


November 3-15. Manufacture of non-tat dry milk so 


evaporated milk, dried whey solids, ete Conta 
frank Wilkinson, Director of Short Courses, 108 Agi 
ultural Hall, University of Wisconsin, Madison 6, Wi 
consin 

Dairy Manufactures Fexas Technological College, Novei 
ber 19-21. General course. Contact J. J. Willing! 
Head, Department of Dairy Manutactures, Texas ‘Tl 
nological College Lubbock lexas 

Market Milk University of Wisconsin, December 
Commercial handling and processing of market 
cream, buttermilk, and sour cream; laboratory 1 rT 
teriological and chemical control { ontact ] rank 


Wilkinson, Director of Short Courses, 108 
Hall, University of Wisconsin, Madison 6, 

Ice Cream Course for Dairy Equipment and Supply son 
State December &-13 Co! 1 

including composition 
also testing. Contact A 
Director of Short Courses, School of 


svlvania State College, State College, 


Testing Milk, Cream, and Dairy Products 


Pennsylvania College 


hensive cours¢ 
| 


oft acidity, et . Leland Ca 


Pennsylvat 


\gricultura 


\W icons 


standardizatio1 


\griculture, Pen 


Pennsylvani 


State College, January 5-10, 1953. Contact A. Lela 
Beam, Director of Short Courses, School of \g 
ture, Pennsylvania State College, State College, I 
svivania 

Ice Cream —University of Wisconsin, January 5-17, 195 
Commercial handling and processing of creat 
mulk, ete nux calculations and laboratory conti 


Contact J. Frank Wilkinson, 
108 Agricultural Hall, | 


son 6, \W 


versity ol 
consi 


American Milk Revi 


Director of Short Course 


Wisconsin. Mad 
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ILLINOIS DPA SECRETARY TO HEAD DAIRY 
SHOW HOSPITALITY 


M. G. Van Buskirk, Executive Secretary of the Illinois 
Dairy Products Association, was elected Chairman of the 
Hospitality Committee for the 1952 Dairy Industries Ex- 
position at a meeting held June 16 at the Steel Room of 
t 


he Union League Club, Chicago. 


E. B. Lehrack, President of The Creamery Package 
\lanufacturing Company, as acting Chairman, opened the 
meeting with a brief outline of the principal objectives of 
the Hospitality Committee, saying that “We all want to 
welcome Dairy Show visitors with a smile, help them get 
located, explain how to get to the Show, make them 


feel at home, above all, glad that they came to Chicago.” 











Pictured at meeting of Hospitality Committee of Dairy Industries 
Exposition at Steel Room, Union League Club, Chicago: outer 
row, left to right—Puffer, Fifer, Mandt, Mumford, Crofts, Van 
Buskirk, Jones, Everett, Lehrack, Olsen, Cherry, Mojonnier, Slayton, 
Kemper; outer row, left, Lloyd and Frost; at right Sang and Olin. 


Mr. Van Buskirk summed up the Committee's plans 
with a statement that Hospitality Information Booths 
would be set up in leading convention hotels during the 
Dairy Industries Exposition and that sub-committees for 
plant tours would be appointed. 


Mr. Everett stated that DISA’s bus traffic and park 
ing committee would also work directly with the Hos 


pitality Committee. 


Mr. S. E. Crofts, Vice-President of Batavia Body 
Company, and Chairman of the Attendance Promotion 
Committee, reported that attendance estimates should be 
raised to 35,000. It was also brought out in the meeting 
that there would probably be many thousands of visitors 
to the Show who would drive in for one day or come 


by train for the day. 


[The meeting was attended by representatives of the 
following organizations: American Butter Institute, R. L 
Fifer, Executive Secretary; American Dairy Association, 
R. E. Frost, Research and Publicity; Batavia Body Com 
pany, S. E. Crofts, Vice-President; The Borden Company, 
M. S. Mumford, Public Relations; Bowman Dairy Com 
pany, Phil Kemper, Advertising Manager; Cherry-Burrell 
Corporation, J. G. Cherry, President, E. L. Slayton, Di 
rector of Public Relations; Chicago Convention Bureau, 
W. F. Puffer, National Convention Manager; The Cream 
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STE-VAC HEATER 
FAN COOLER NE a 
PYRAMID COOLER | 
VACUUM "A & G" PASTEURIZER 
ATMOSPHERIC PASTEURIZER 4 
Mp 


ee 


for better pasteurization 
Check These CHESTER-JENSEN Features 


v¥ Maximum Heat and Cold Transfer 
v Rapid Heat and Cold Transfer 

¥ Uniform Heat and Cold Transfer 
¥ Less "Burn On” 

¥ Less Oiling Off 


Heating and cooling water circulate spirally under pressure 
at high velocities:—heating or cooling through every square 
inch of side wall and 

bottom surface. 


Positive, low-speed 
agitation to give cor- 
rect and even mix- 
ing:—to eliminate 
‘burn on’’ and to 
minimize oiling off. 
Full details and rec- 
ommendations gladly 
furnished on request. 


WRITE FOR BULLETIN. 


Chester-Jensen Batch 
Pasteurizer. 


INDUSTRIAL 
CHILLED WATER 
UNITS 


BEVERAGE “ INTERNAL TUBE 
COOLERS HEATER-COOLERS 











CHESTER, PENNSYLVANIA 
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DEALER ; SUPER 
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ery Package Manufacturing Company, E. B. Lehrack, Pres- 
ident, Fred G. Jones Advertising Manager; Dairy Indus 
tries Supply Association, Roberts Everett, Executive Vice 
President; Goldenrod Ice Cream Company, Don Sang, 
Bert Olin; Illinois Dairy Products Association, M. G. Van 
Buskirk, Executive Secretary; Krafts Foods Company, Wal- 
ter Lloyd; Mojonnier Brothers Company, J. J. Mojonnier, 
Advertising; Olsen Publishing Company, Lester Olsen, 
President, and Paul Mandt, Assistant to President. 


@ 
ROOSEVELT BACKS INDUSTRY IN OPS BATTLE 


James Roosevelt, retiring Democratic National Com 
mitteeman recently wired California’s 10 Democratic Con 
gressmen on behalf of Southern California’s milk industry, 
urging a “NO” vote on H.R. 8210. Roosevelt’s action 
came in answer to an appeal from the industry for assist 
ance. 

H.R. 8210 was reported out favorably by the House 
Banking and Currency on June 18th, and would have 
amended the Defense Production Act to sanction O.P.S. 
fixing prices for milk on a basis which excludes all ove 
head and administrative costs. Roosevelt urged changing 
the proposal to include these costs, or defeat of the bill. 

Roosevelt's wire: 

“Milk industry here opposed to H.R. 8210 (eighty 
two-ten), now on the floor of the House. By its provisions 
it amends the Defense Production Act, page 4, lines 5 to 


21, inclusive, to provide as follows: 


“Sanctions OPS to use as standards for fluid milk 
industry prices—only these factors: labor, cans, containers, 
cases, raw milk. Does not include administrative costs, 
building maintenance, executive salaries, etc. 


“Milk Industry maintains that H.R. 8210 should in 
clude the above—repeat—administrative costs, building 
maintenance, etc. 

“Industry here asks for NO vote on H.R. 8210—unless 
amended to embrace added cost factors enumerated.” 


* 
CANCO SALES APPOINTMENTS 


F. B. Newcomb has been named manager of sales 
for the central division of American Can Company, M. P. 
Cortilet, Canco vice-president, has announced. Mr. New 
comb, formerly assistant manager of sales, central division 
in Chicago, succeeds D. B. Craver who has been appointed 
general manager of sales in New York. 


The can manufacturing firm also announced the ap 
pointment of F. J. Dowling, formerly sales division man 
ager, central division, to succeed Mr. Newcomb, and 
R. D. Folk, formerly sales manager, Michigan district, 
as sales division manager succeeding Mr. Dowling. 


R. G. Warmbold, who has been with the company 
since 1930, was named sales manager in Michigan suc 
ceeding Mr. Folk. Mr. Warmbold joined the company’s 
sales organization in 1937 and has served in the Michigan 
district office from 1948. 


Mr. Newcomb, following 12 years in the advertising 
agency and publication fields, joined the can company’s 
merchandising specialties division in 1935. In 1944 he 
was named assistant sales manager in the Chicago district 
office and in 1950 was made assistant manager of sales 
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Tom R. Knudsen, president of Knudsen Cream 


ery Co., Los Angeles, receives his citation of First 
Award from the Ohio State University’s Institute 
for Education by Radio and Television, for his 
company’s sponsored radio program “Women's 
Forum,” heard on KNX Radio, in Los Angeles. 
Making the presentation at a recent meeting of the 
Hollywood Advertising Club is Everett Laybourne, 
president of the Los Angeles Ohio State University 
alumni group. 











FOXBORO ADDS TO TRAINING SCHOOL STAFF 

Now in its 17th year of providing training facilities 
in industrial instrument engineering, The Foxboro Com 
pany, Foxboro, Mass., announces the appontment of W 
H. T. Furry as an Associate Director 

Mr. Furry, well-known in the instrument industry 
as Training Co-ordinator at the Atlantic Refining Com 
pany in Philadelphia, has also taught courses in instrumen 
tation for Pennsylvania State College and the Philadelphia 
Section of the Instrument Society of America. 


The augmented staff, under the direction of Malcolm 
B. Hall, Director of Training, and Kenneth A. Bell, an 
Associate Director, will provide an increasing variety of 
training programs in process measurement and control 
attended by engineers and instrument maintenance men 
from practically every industrial field 


os 
IAICM STAND ON FOREIGN FATS 


Reaffirming its position with respect to maintaining 
the integrity of the product ice cream, now recognized by 
the Federal Government as an important Basic Seven 
food, the International Association of Ice Cream Manu 
facturers’ Board of Directors, at its Annual Spring Meet 
ing at Pocono Manor Inn, Pocono Manor, Pa., resolved t 
continue its efforts to combat the substitution of foreign 
fats for milk fat in ice cream 

Recognizing the fact that the problem is largely lo 
cal in character, that it is controlled by state standards of 
identity and in some instances ordinances in metropolitan 
areas, the International set down as a guidepost the tol 
lowing statement of principles in an effort to protect con 
sumers and the producers of ice cream and related prod 


ucts meeting the standards 
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In the states and political subdivisions where, by 
local action, these products have become legal, the Inter- 
national recommends the adoption and enforcement ot 
protective measures surrounding the manufacture, pack 
aging and serving of the product. The Board authorized 
the Association’s Committee on Definitions and Standards 
to consider the details necessary to implement the prin 
ciples adopted to the end that its production and distribu 
tion will tend to promote honesty and fair dealing in the 
interests of consumers and to prevent unfair dealings with 


producers of frozen dairy foods. 


Resolution 
Recognizing that some members of our industry are 
making a product containing edible fats other than butter- 
fat, the IAICM deems it appropriate to suggest several 
principles in connection therewith. 


I. The integrity of ice cream must be maintained 
by the exclusion of all fats and oils which are foreign to it. 


lI. Where such a product may legally be sold, ade 
quate provisions governing packages and servings, suffi 
cient to inform the consumers of its true identity, must 
be required. 


III. Suitable regulations governing labeling and ad 
vertising of this product, which are designed to prevent 
confusion with ice cream and other dairy products, should 
be adopted and enforced. 

IV. The Committee on Definitions and Standards of 
the IAICM is authorized to prepare a standard of identity 
and other suggested regulations in accordance with the 
above principles and submit the same to the Board of 
Directors. 


& 
VEGETABLE OIL FOUND IN FROZEN PRODUCT 


During June the Indiana State Board of Health un 
earthed the substitution of vegetable oil for butterfat in 
the manufacture of a frozen product made in semblance 
of ice cream. 

The Health Department, in cooperation with and 
through the Marion County Court and the County Sheriff's 
office, confiscated approximately 500 gallons of the prod- 
uct. The seizure included around 300 gallons in 60 “un- 
labeled” cans and about 192 gallons put up in quart 
containers. The Health Department had purchased a quart 
of the product that did not include the proper labeling on 
the container the State has no standard for such a 
product. 


This was the first such case found by the Health 
Department in the State and probably was set up to be 
judged as a test case for the manufacture and sale of such 
a product that is not recognized under Indiana standards 
of identity. It was reported that the Health Department 
was making the inspection when the first batches of the 
product were coming from the freezer. 


The original complaint filed through the Marion 
County Court has been answered by the Indianapolis ice 
cream company who had the product seized. It is ex 
pected that if the Court decides in favor of the company, 
the State will appeal the case to the State Supreme Court. 
Possibly an appeal will also be made if the company 
loses the case in the lower court. A quick decision is 
expected in County Court 
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Mr. Wood sums up why he recommends and sells Lo-Bax to his 
producers in these words—“I sell Lo-Bax because it’s fast-dissolv- 
ing, quick-acting and our producers like it.” 

You're right, Mr. Wood. Dairy farmers go for Lo-Bax in a big 
way. They know that a fast-dissolving, quick-acting Lo-Bax chlo- 
rine bactericidal rinse is the easy, economical way to sanitize cans, 
pails, equipment and utensils effectively. 

f? j hen pF, Fé pp. sof Te 
CHHUIHC f iM1C1Ges 


Now available with or without a wetting agent 


lo Bax-2]—« hlorine with a wetting agent where extra 
= 


penetrating action is desirable. Kills bacteria fast 
— rinses freely. Exceptionally smooth and easy on 


milkers’ hands and cows’ sensitive teats and udders. 





lo-Bax Special- Contains 50% available chlorine in dry, 


free-flowing form. Dissolves quickly in water, hard 





or soft, hot or cold, to make clear, fast-acting rinse 
solutions. Harmless to cows’ udders and milkers’ 
hands 


Stock and use these Lo-Bax Chlorine Bactericides in your 
plant—recommend them with confidence to your producers. 
Write today for full information. Mathieson Chemical Cor- 
poration, Mathieson Building, Baltimore 3, Maryland. 





Mathieson 


_ CHEMICALS -¥| 
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Above installation is a 
Two Effect, low tempera- 
ture grade A pan at the 
University of Wisconsin. 


for GREATER EFFICIENCY 


@ VAPOR PREHEATERS that reuse heat from 
waste vapor for pre-heating milk from 50° to 
175°. Salvaged heat is further utilized in sec- 
ond and third effects. 


@ MILK FEED VALVES ... simple, adjustable 
fit right into milk line. Reliably control 
milk levels automatically hour after hour. 


@ HENSZEY CHILL RING for control of foam. 
Increases efficiency by definitely holding foam 
down to the ring level. 


@ EXCLUSIVE VAPOR OUTLET SEPARATOR 
which removes milk particles with cyclone 
action. Milk solids recovery of 99.987 assured. 


HENSZEY COMPANY 


Dept. A 
WATERTOWN ° WISCONSIN 


ALSO MANUFACTURERS OF: Coil Type Vacuum Pans . Vapor and 
Steam Preheaters e Continuous Blowdown e Feed Water 
Meters e Heat Exchangers e Flow Indicators 
Boiler Feed Regulators e Proportioning Valves 
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Every kid loves a savings bank and every mother 
wants to instill the habits of thrift in her children 
When Mr. Dairyman can appeal to these sentiments 
and at the same time keep his name before the entire 
household with an attractive, durable premium he’s 
done a good job both with Mrs. Housewife, his 
present customer and with the kids who will be his 
future customers 

The Bower Manufacturing Co. of Goshen, Indiana 
have discovered this in other industries and have 
just brought out a savings bank especially and ex 
clusively for the dairy industry using a half-pint milk 
bottle with an especially designed chromium § top 
secured to the bottle by a small nickle plate d padlock 
with two keys. The name of the dairy distributing 
this premium is pyroglazed into the bottle and is 
thus a constant reminder to the customer where to 
go for all her dairy needs 

These banks are manufactured exclusively for the 
dairy trade and will not be offe red in stores or other 
Neither will they be offered by 


any sales organizations, jobbers, or distributors. They 


avenues of trade 


can be purchased only by mail order direct from the 
manufacturer at a very nominal cost which makes it 


available to all dairies foi premium uses 











PER CAPITA SALES RISE IN ILLINOIS 


While Hlinois has dropped from 5th to 9th plac 
in dairy production in the past few years, the state has 


taken the lead in boosting per capita sales of fresh milk 


the 
Illinois College of Agriculture, explains that Illinois dairy 


R. W. Bartlett, dairy marketing economist in 


men took in only 4 per cent of the nation’s cash farm in 
come from dairy products in 1950. Through the past 
three decades, this figure has ranged gradually down 


ward from 5% per cent in 1924 
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The main reason for this decline, Bartlett says, is 
that prices of other major farm products in Illinois have 
yone up faster than the price of milk in the past 10 on 
12 years. 

Meanwhile there has been a rapid increase in the 
percentage of milk marketed as whole milk in Illinois. By 
1950 about three-fourths of the total production in the 
state was being marketed in the whole form and most 


of it was being consumed as fresh whole milk. 


During the vears in which these shifts were taking 


place, Illinois consumers really took to drinking milk. ' “PCF FILTERS—Capaci- 
. ty, single unit filters— 
OAC — 

In 1949, per capita sales of milk in Bloomington, 3,000 to 4,000 Ibs. per 
Champaign-Urbana, Danville, Decatur, Peoria, the Quad : i hour. Double unit filters 
Cities, Quincy and Springfield averaged 15 per cent above 4 é —6,000 to 8,000 Ibs. 

. as , = per hour. 
those in 1945. ‘ ee 


Compare that with a 10 per cent drop in milk sales 
for the country as a whole during the same period. 

Bartlett gives much of the credit for the increased 
milk sales in Illinois to’ (1) the lifting of legal barriers 


Sediment can’t pass 


which previously prevented intermarket shipments of milk, 


2) pricing of milk sold in stores at two or more cents a 


...Or by-pass 


quart below the home-delivered prices and (3) use of 


paper containers. 


This screen test! 


The U. I. economist emphasizes that dairying is still 





big business in Illinois even though it has been declin 

ing in recent vears. With a total income of over $150 You're sure to get cleaner, better tasting cream, ice 
er , : 
million dairying accounted for nearly 8% per cent of all cream mix, eggs and other heavy-bodied liquid prod- 
n se ; i ucts . . . when Cherry-Burrell “PCF” Stainless Filters 

Ilinois cash farm receipts in 1950 hater 
its are part of your product transmission lines. 

e 

re 


—b Ch -B ‘s 
i SUCCESSFUL STARK COUNTY ADS AVAILABLE Cleaner products ecause erry-Burrell’s sanitary 


screen and filter tube design positively removes all 
his FOR OTHER MARKETS sediment. Better tasting products — because stainless 
we More than 75 newspaper advertising illustrations steel product contact surfaces eliminate danger of addi- 


tion of off-flavors. 
which have been successfully used in the Stark County, 








na Ohio, Dairy Industry Public Relations and Advertising Check these fine ‘‘PCF’’ Filter Features 
D« programs are being made ay tilable to dealers in other Easily Cleaned Screens — two stainless steel screens 
x markets. have circular holes; no dirt trapping square corners. Filter 
> i -fine filtering. 

ilk All illustrations were prepared by the Harold R co ee super-fine filtering 

: ° -Passing of product. Sanitary ‘‘O"’ ring Neoprene 
op Jones Company of Akron, dairy industry public relations poem as ing sen ~ i cmimaenaal cae, 
ck consultants, which directs the Stark County program. This tact surfaces. 
ng program, in which the farmers, dealers and union em All Stainless product contact surfaces. No copper or copper 
is ployes join together, has been r ported upon at milk alloy surfaces to give product oxidized flavors. 
- Sanitary ... Easy-to-Clean — simplicity of parts makes 

e for fast disassembly, cleaning, reassembly. 

S + Adaptable to Every Need — three models of single 
ve and double tube filters, with different screen meshes for 
her variations in products and temperatures. Filters operate in 
; vertical, inclined or horizontal position. 

"y 
ley Ask your Cherry-Burrell Representative for com- 
the plete details or mail coupon for free literature. 
sit 
CHERRY-BURRELL CORPORATION 
427 W. Randolph Street, Chicago 6, Ill 
Equipment and Supplies for Industrial and Food Processing 
FACTORIES, WAREHOUSES, BRANCHES. OFFICES 
OR DISTRIBUTORS AT YOUR SERVICE IN 56 CITIES 
pl ice 
te has poe ~ 
iilk | CHERRY-BURRELL CORPORATION | 
| Dept. 102, 427 W. Randolph St. | 
Chicc llinois 
n the hicago 6, Illinoi 
dairy | Send ‘’PCF”’ Filter Bulletin | 
rm in | Name | 
vast , . ‘ , : _ | | Company Name | 
I dealer and milk producer national and state meetings an 
down is considered to be one of the most successful in the nation | Addres | 
. City 2 state 
E. L. Cavitt, secretary of the Stark County Dairy | plaid ne | 
eview 
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“Att last weve found 
a santtary lubricant 


For our Sanitary Valves, 
Pistons, Seals, and Pumps!”’ 


IT’S THE 








For iston i r a i am th 1 success 
4 before ve ed Orange Solid Oil the »] 
Vv Homogenizer lapsible tube. We needed a 100% ster lubr 
Pistons int free of enzymatic action ind i-forn 
bacteria plu i lubricant that would hole 
v Sanitary ip under extreme temperatures And Orange 
Val Solid Oil in tl t th paste’ it gav us 
alves ust wha i l No 1 tt pen 
¥ Ammonia at Reais so ately Gases an Seen 
Valves Solid Oil (no hands touch the lubricant). Tr 
t ist nee | 
v Capper 
Head Guides ORDER NOW 
¥ Sanitary $3.00 for 6 4-o0z. tubes 
Seals $5.59 for 12 4-oz. tubes 
a” F.0.3. Columbus, Ohi 
¥ Positive Action ae, One 










Pumps Prices slightly higher west 
of the Rockies 


McGLAUGHLIN /— 


OIL COMPANY 


3750 East Livingston Ave., Columbus 13, Ohio lia 


Packaged by the authority of the Famous Lubricants, Inc. 








SERVICE CAP 


Paperlynen Caps are adjustable 





to any headsize, eliminating incon- 
veniences of shrinkage, assortment of sizes, 

and time wasted by each employee in selecting his size. 
Cost less than expense of laundering cloth caps. Light 
and more comfortable to wear. Distinctive with your 
special imprint. Millions used annually by nationally 
known concerns. Just mail coupon below Topay, and 
we will send you absolutely FREE, a Patented Adjust- 


able Paperlynen Service ¢ ap. 














Fee ss se SG ee ee ee ee ee 
PAPERLYNI COMPANY 
» West Goodale St Dept E-8 
Columbus. Ohio 
Please send absolutely FREE. a Patented Adjustable Paperlynen 
Cap 
Name 
Address 
City State 
Name of Dairy Supply Jobber Most Frequently Patronized 


Products Association has printed proof sheets and will 
answer inquiries which are sent to him. Cavitt reports 
that the Stark County Public Relations committee will 
furnish mats of the illustrations at a small part of the 
original cost. 


“We are making these illustrations available to 
Cavitt said, “ e believe other folks will 
benefit from their use. I'll be glad to answer any inquiries 
directed to me at 1716 Dillion PI., E., Canton, Ohio.” 


. 
GUNDLACH HONORS BARNHART 


Edward J. Barnhart, account executive of G. P. 
Gundlach & Company, is the recipient of a dual recogni 


others,” because w 


tion of his services in announcement of his promotion to 
assistant vice-president of the Gundlach organization and 
election to “Club 13,” 


associates attaining 13 years service. 


the firm’s honor organization for 
It was conferred by 
G. P. Gundlach, president of the dairy consultant firm 
During World War II, Barnhart served 33 months in the 
Army Transportation Corps. 





He is a member of the Michigan Dairy Boosters, thi 
Indiana Dairy Boosters and the Allied Ice Cream Manu 
facturers of Metropolitan Detroit. He is also affiliated 
with the Masonic Lodge of Oxford, Ohio 


As assistant vice-president of the Gundlach organiza 
tion, Barnhart, who will continue serving the dairy plant 
territory he now covers, will cooperate closely with Ross 
J. Winning, Gundlach vice-president in charge of sales 
and marketing in a number of new research, management 
and merchandising developments originated and designed 
to provide expanded markets and more profitable opera 
tions for milk, dairy and ice cream plants. 


° 
WILLIAM J. WARDELL DIES 


William J. Wardell, 64, a vice-president and director 
of American Can Company, died recently in New York 
City after a long illness. He had been associated with 
the can-making firm since 1903, two vears after the com 
pany was formed. 


In his long career with the company, during which 
1e held several important positions in both manufacturing 


and sales, he was instrumental effecting a number of 


American Milk Review 
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manufacturing economies and methods of pricing. Dur- 
ing both World Wars he played an important role in 
supervising the production of military materiel. 


After a number of years at the Brooklyn plant he 
became a salesman in New York and later was appointed 
sales manager for the company in Portland, Oregon. Suc- 
cessively Mr. Wardell was named manager of the com- 
pany’s former Shonk Works in Maywood, Ill., in 1923, 
assistant Atlantic district superintendent of manufacture 
in 1926, and assistant to the general manager of manu- 
facture in New York in 1938. He became comptroller in 
1942, and two years later was elected a vice-president 
and director of the company. In 1950 he resigned as 
comptroller to devote full time to special duties as vice- 
president in the executive department. 


Mr. Wardell was a member of the Comptrollers 
Institute of America and a former director of the organi- 
zation’s New York Control. 


MOBILE WATER PUMP EXHIBIT 


Somewhat reminiscent of the story of Mohammed go 
ing to the mountain when the mountain wouldn’t come to 
him, the Universal Mfg. Co. of Berkeley, California, large 
West Coast pump manufacturer, is sending a mobile ex 
hibit of their products right up to the door step of the 
prospective pump buver, whether he be in Texas, Missouri 


or Massachusetts. 


Ensconced in a 1952 Mercury station wagon with 
Pat Bottone, Sales Manager, at the wheel, the exhibit of 





popular models from the Company’s line of several hun 


dred pumps, left the Berkeley factory for a complete tour 


of the U.S.A. 


En route Bottone plans to visit with distributors and 
dealers, hold educational meetings, and go with their sales 
men on personal calls to prospective buyers, demonstrating 
the operation and showing particularly what Universal 
pumps will do to solve pumping problems. 


The display is mounted on a roller bearing sliding 
table which can be pulled out of the rear of the station 
wagon for close inspection. Several cut-away models are 
shown with the open sections depicted. 
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TRULY THE SEAL OF PERFECTION 


@ Fits all 3A standard sanitary fittings. 


® Invaluable on vacuum lines for HTST pas- 
teurizers or vacuum pans. 


® Unaffected by dairy acids, alkalies or 
chlorine. 


® A twist of the wrist is all that’s needed. 
® Available in all sizes from 1” to 3”. 


Sold only through dairy supply jobbers. 


FOR FURTHER INFORMATION WRITE TO 


DIETRICH SUPPLY CORPORATION 


219 W. FAYETTE STREET SYRACUSE 2, N. Y 





THE 





RETURNLINE 
CAN WASHER 


FEATURING A 150° 
DUMPING ARRANGEMENT 


WY THESE FEATURES 


Partition separates cleaning from sterilizing stations. 

Saves costly space. 

Provides maximum visual inspection for incoming AND 
outgoing cans. 

Eliminates necessity for separate reject conveyor. 

Completely sceensiite for cleaning and adjusting. 

All controls within easy reach. 


+e 2% 


KENDALL-LAMAR CORP. 





POTSDAM. NEW YORK 
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CONTROL 


EASY 
TO USE 


NO 
WASTE 


DETERGENT BRICK FEEDER 
AND DETERGENT BRICKS 


Klenzade Acid Detergent Brick No. 3 alter- 
nated with Klenzade Alkaline Detergent 
Brick No. 4 insures positive control through 
the alternate system of cleaning. This is 
the scientific answer to sparkling film-free 
milk cans. Direct visible control Klenzade 
Feeder plus finely balanced Klenzade Deter- 
gent Bricks offers amazing results in the 
control of lime deposits and milkstone. 


Write to Klenzade Products, Inc., Beloit, 
Wisconsin for all the facts on better can 
washing methods. 


Jobbers and Distributors In Principal Cities 





KLENZADE PRODUCTS, Inc. 


BELOIT, WISCONSIN 
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NEW FACES AT RODNEY HUNT 


Rodnev Hunt Machine Co., manufacturer of Turba 
Film (trademark) evaporators and Rodney Hunt-Luwa 
spray dryers, has recently added Norman D. Sixt Pech 
nical Engineer, William H. Bosworth, Jr., Chemical EF 
neer, and Calvin L. Rasmussen, Food Technologist to the 
technical staff of the company’s Process Equipment Di 


vision. 








i " 
NORMAN D. SIXT W.H. BOSWORTH, JR. CALVIN RASMUSSEN 


Sixt was formerly with Susquehanna Chemical and 
the Barrett Division of Allied Chemical and Dye wher 
he specialized in distillation, esterification and evapora 
tion of synthetic organic material. Rasmussen was Food 
lechnologist with the Welch Grape Juice Co., and Bos 
worth was Process Development Engineer with Lever 
Brothers. 


NEW DAIRY COUNCIL FOR N. Y. CITY 
MARKET AREA 


“Proven methods for stimulating greater consumption 
of fluid milk and other dairy foods will begin in the 
Greater New York Marketing Area on July 14,” according 
to Robert L. Popper, President of the newly-formed Dairy 
Council of Westchester County (N. Y.). The office has 
been established in White Plains, New York. 


Milton Hult (left) congratulates Marcella A. Beffa and R. L 
Popper, officers of the newly formed Dairy Council of West- 
chester County, N. Y. 


The Dairy Council of Westchester County is the 
eighth Dairy Council to be established in the Empiré 
State, bringing the total of affiliated units of the National 
Dairy Council to 60. 


Miss Marcella A. Beffa, nutritionist, has been selected 
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as Executive Director of the new Dairy Council unit 
Popper stated. Formerly associated with the New York 
City office of the National Dairy Council, Miss Beffa is a 
sraduate of St. Joseph College in Emmitsburg, Maryland, 
ind received her masters degree trom Columbia Uni- 
versity, New York City. She is a member of the American 
Dietetic Association and the American Home Economics 
\ssociation. 

Officers of the Dairy Council of Westchester County 
Inc., are: President, R. L. Popper, Dellwood Dairy, Yonk 
ers, N. Y.; Vice-President, Elmer McCann, Chateaugay, 
N. Y.; Secretary, Clarence Little, Sussex, N. J.; Treasurer, 
William Purcell, Emmadine Farms, White Plains, N. Y. 


Other members of the Board of Directors are: R. P. 
Kinney, Amenia; John Roebuck, Walden; Orrin Ross, Low 
ville; Morelle Cheney, Bemust Point; John B. Holloway 
(Amsterdam; Preston Erway, Genesee, Pennsylvania; Clyde 
S. Polhemus, Van Cortlandt Dairy, Peekskill; L. H. Brooks 
Brooks Dairy, Mt. Kisco; L. H. Orr, Jr.. Sheffield Farms 
Company, New York; F. P. Willits, Jr., Borden Farm Prod 
ucts, New York: Iver Mikkelsen, Orabek Farms, Pleasant 


ville; and Ray Hammer, Dairymen’s League, Poughkeepsie. 
* 


AMERICAN SEAL-KAP TO MAKE HOT 
DRINK CUPS 


American Seal-Kap Corporation of Delaware, pro 
ducer of closures for milk bottles and other containers, has 
acquired equipment for manufacturing paper hot drink 
cups from Champion Container Co. of Philadelphia, it was 
recently announced by Daniel A. Mackin, president of the 
Seal-Kap company. The purchase includes machines for 
manufacturing paper cups, presses, lid making machines 
and related patterns, jigs and drawings. The equipment 
will be installed in a plant close by the Seal-Kap com 
pany’s plant in Long Island City, New York 


For some years the Seal-Kap company has been pro 
ducing in increasing quantities snap-on lids for paper cups 
as well as large-sized Seal-Kap closures for both paper 
and glass food containers. Production of cups is expected 
to be started within a short period of time following thi 
installation of the machines, and full production should 


be under way within a year thereafter. 
. 
JOE’S HALF PINT IS MILK 


In keeping with the master menu prepared by thi 
Army, each soldier at Fort Dix receives a_ half pint 
hottle of milk with his breakfast. Milk can also be pm 
chased at the numerous snack bars located throughout 
the post. An average of nearly a million pounds of dairy 
products, with milk taking the lead, is consumed monthh 
hy personnel here, indicating the popularity of the bever 


age among servicemen. 


Fresh milk is a rare luxury under combat conditions 
and with more and more Korean returnees being assigned 
to Fort Dix, the snack bars are usually crowded with 
such veterans. Countless containers of milk are emptied 


is battle experiences are related 


While the health-giving quality of milk has long been 
known to all nations, Americans in particular consume 
large quantities as both a beverage and a food For 


tunately, Fort Dix is located in a dairv communitv and 
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HAVE YOU 
CONSIDERED 


PURCHASING 
(, MILK CASES? 


Give a thought to the 
ERICKSON Aluminum Milk 
Case. Reduced weight 
makes for faster produc- 
tion and lower shipping 
costs and saves some 
part of every production 
\ dollar. 













\ 





Approximately 6 Ibs. 


1,560,000 less pounds 
to haul per 1000 cases per year. 


C.E. ERICKSON CO. Inc. 


DES MOINES 7, |OWA 





Sold Exclusively by 


REYNOLDS METALS COMPANY 
LOUISVILLE, KENTUCKY 











CONTROL 
YOUR COSTS 
with 
PRINTWEIGH 


STOP human errors in 
reading, remembering, recording 


Toledo Printweigh Scales can help you eliminate waste 
and improve accuracy of your control records in receiving, 
stock rooms, batching, shipping and other operations 
in all plants today! 





Printweigh stops errors... provides printed weight 
records ...assures you that the accurate indication of 
the Toledo dial will reach your accounting records with- 
out chance of human error. Prints directly in big, clear 
figures ...on thick tickets...on large or small sheets 

..On strips... with extra copies. Saves time, stops 
losses, assures accurate weights accurately recorded! Send 
for bulletin 2021 on modern weight control. Toledo 
Scale Company, Toledo 1, Ohio. 





Printed weights assure accurate 
milk receiving records. 


On your scale 
MATERIAL becomes MONEY 


rt 
Pe pommey See 
ae ae a 
h 4 
POUNDS DOLLARS 
bec t 
out 1 i ad) CENTS 
p i & 











TOLEDO. 


HEADQUARTERS FOR SCALES 
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the securing of thousands of quarts of fresh milk daily 
presents no problem to the military authorities. 


Only the highest quality of milk is acceptable to the 
post, and Army officials inspect both the finished product 
and the source to insure that quality standards are main 
tained. Close cooperation on the part of the dairymen 
concerned in meeting Army requirements assures per 
sonnel at Fort Dix a supply of the best milk available 


MILK POWDER BY THE QUART 


“Milk by the quart instead of by the pound” is th 
idea back of the new package of ALBA nonfat Milk 
Powder just brought out by Weldon Farm Products, Inc 
The new box contains 3 envelopes of powder, each on 


pre-measured to make exactly one quart of nonfat milk 


“We have now provided practically a foolproof sys 
tem for preparing the milk,” said Victor Najda, sales man 


ager of Weldon Farm Products, Inc. “Complete directions 
are on the back of each envelope, giving the choice of 
two excellent methods of reliquefying the powder and 
with all the guesswork taken out of the measuring, the 
housewife can now do the job with her eyes shut.” 


The new Alba box gives three novel recipes, each 
one calling for one pre-measured envelope of the powder 
To insure Alba against spoilage, the three envelopes are 
made of moisture-proof, laminated aluminum foil with 
polyethelene, hermetically heat sealed. 


The retail price of the new 3-envelope package of 
Alba is 25c in most New York super-markets. The 
Weldon people use only Minnesota milk, dried by a 


vacuum low heat process, the low heat protecting the 


flavor of the milk. 
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SUNDAES BY THE THOUSAND 

For the opening, in New Bern, S. C., of Clark’s 
Walgreen Store, an ice-cream-and-milk company collabo- 
rated with field representatives of Walgreen and of the 
Lily-Tulip Cup Corporation in a promotional campaign 
that in two days drew into the store 18,000 visitors and 
sold large quantities of sundaes, sodas and milk shakes. 

Because New Bern’s population is only 16,000, some 
of those 18,000 visitors must have come from outside the 


community or shown up at the store as repeaters. 


In advance of the opening, the Maola Milk and Ice 
Cream Company—represented in the project by Harry 
Barnes, Jr., and Braxton Pugh—took advertising space in 
the local newspaper to congratulate the new store’s man 
agement and to announce that Lily-Tulip’s gifted soda 
fountain specialist, Miss Bessie Scott, of Chicago, would 
preside behind the soda fountain. 


Miss Scott, the advertising further announced, in 
vited all and sundry to partake of glamorous sundaes that 
she would teach the fountain personnel to concoct—sundaes 
with such provocative names as Wolf Bait, Traffic Light. 
Big 100, Banana Cabana, Banana DeLuxe, Torch and 
Peacherino. 

In advance of the opening, Lily-Tulip’s territorial 
manager, Robert NeSmith. called upon the newspaper's 
editor and readily convinced him that the store opening 
would be news. Result: a news story supplementing the 
ice cream companys advertising. 

In advance, also, Messrs. NeSmith and Pugh col 
laborated on dramatizing the new store’s windows and 


interior. 





Stainless steel ogitator 
for gentle, thorough 


agitation. v Full opening covers 


for easy cleaning. 


See us at 
CHICAGO 
Booth D-48 

Sept. 22-27 


DAIRY 
INDUSTRIES 
EXPOSITION 

ALL THAT'S NEW IN 52] 


WAVY PIER, CHICAGO, SEPT. 22 m7) 
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I'wenty times over Bern’s radio station WHIT, a spot 
announcement heralded the opening and invited the pop 
ulace to come in and meet Miss Scott and her sundaes. 


Throughout the two-day opening, the store personnel 
handed every visitor a soda fountain menu; and over the 
store’s public-address system, Walgreen territorial promo 
tion manager, Jeff Justice, kept reminding the visitors that 
their visit wouldn’t be complete unless they stopped at the 
fountain and tried those sundaes. 


Result: In the two days, the fountain sold 1,100 sun 
daes, 355 sodas, and 750 milkshakes 


® 
BOWMAN ADULT EDUCATION HEAD 


At the Annual Joint Conference of the Illinois Adult 
Education Association held in Champaign, Illinois, June 
25, J]. D. Acosta, Personnel Relations Manager of Bow 
man Dairy Company, Chicago, was elected president for 
the coming vear. Acosta is on the Advisory Board of the 
Institute of Industrial Relations at Loyola University, vice 
president of the Illinois Training Directors Association, and 
1 member of the Milk Industry Foundation Personnel Com 
mittee. 

Other Illinois Adult Education Association officers 
elected include: Elmer Rowley, Dean of Joliet Junior Col 
lege, first vice-president; Mayor James McAdam of Tay 
lorville, Hlinois, second vice-president; and Neal Garvey 
of the University of Illinois Extension Division, secretary 
treasurer. 

J. D. Acosta lives at 5309 North Oleott Avenue 
Chicago, Ill 


* 


Low-temperature holding for 
milk, cream, ice cream mix 


Now... hold milk, cream and ice cream mixes at steady 
low temperatures...cleanly and efficiently with this 
General Storage Vat. Quickly removable two-speed 
agitator equipped with inboard bearing to prevent agi 
tator “whip”. Simple trouble-free V-belt drive, com 
pletely enclosed. Streamlined and drip-proof. All work 
ing parts readily accessible. Body built of heavy copper 
bearing steel. Heads reinforced with channel irons. In- 
side lining of stainless steel. All seams electrically 
welded, ground and polished. Heavily insulated with 
two full inches of cork board. White enamel exterior 
finish. Cooling coils optional. Direct expansion or 
brine. 200 to 1000 gallon capacities. 


Write for FREE literature... 


GENERAL DAIRY EQUIPMENT, INC. 


MINNEAPOLIS 14, MINNESOTA 
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WINNING NEW GUNDLACH VEEP 


Ross J. Winning who recently was promoted to vice 
president in charge of sales for G. P. Gundlach & Com 
pany, Cincinnati, for a third-of-century nationally noted 
consultants to the dairy industry, has been elected to the 
company’s board of directors, George P. Gundlach, presi 


dent and founder of the business has announced 


Winning with a wide background in the dairy busi 
ness prior to association with the Gundlach organization 
three vears ago had extensive experience in technological 
research, marketing and sales prometion work in all phases 
of the dairy business in various parts of the country. He 
had association with some of the nation’s larger milk and 


dairy products distributing and marketing companies 


a“ 
LET YOUR BUILDING SELL FOR YOU 


Continued from Page 42 
name stands out, and in this instance the firm has ac 
complished this end by having the brand and firm name 
outlined in neon tubing, thus making it effective both by 


day and at night. 


No matter how many advertising or promotional 
Tine thods We may tse, no one Can be all Ini lusive and reac hi 
every prospective Customer at just the right time This 
method of using our building to sell the product we have 
to offer comes nearer to reaching that goal than many 
methods we use regularly, and it) can accomplish this 
with only a small original outlay and no constantly re 


curring expenditures 







ACCURATELY 
STANDARDIZED 


* Firm — even 
coagulation 


% Uniform 
expulsion of 
whey 


% Rapid firming at 
low temperature 


% Minimum matting 


%* Smooth — meaty 
finished curd 


% Clean, sweet 
flavored cheese 


For ease of manufacture and the highest possible degree of uni- 
formity in the qualities of your cottage cheese, use “HANSEN'S” 
Cottage Cheese Coagulator. A scientifically prepared coagulating 
agent, combining rennet and soluble calcium salts. Accurately 
standardized and reliable keeping quality. Aids in producing a 


firm curd of desirable body and texture. Outstanding in value. 


CHR. HANSEN’S LABORATORY, INC. 





9015 W. MAPLE STREET, MILWAUKEE 14, WIS. 
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The only cost after the sign is once put on our 
building is in a yearly repainting job, for it is of great 
importance that such a sign alwavs have al fresh and cle il 
appearance. A shabbv-looking sign gives evervone. the 
impression that ours is a shabbily run business and 
shabby product certainly no inducement to spend their 


dollars MU“ ith us 


No ice cream manufacturers building should ever 
be left blank or carry a simple identification only. Using 
it to help sell our business costs so little and brings such 


big results, the opportunity should never be overlooked 
. 
W. A. McKINLEY NAMED PRESIDENT 


At a meeting of the Directors of the Midland Steel 
12 in Cleveland, Wm 
\. McKinley was elected President of the company in 
uccession to Mr. E. J. Kulas, deceased. Mr. McKinley 


has been with the company for 27 years, during which 


Products Company held June 


time he served as head of its Engineering Department 
then as Vice-President in Charge of Sales, and, finally 
its Executive Vice-President. Mr. L. J. Fralick was 
clected Vice-President in Charge of Sales and the other 
re-elected. Harvey E. 


as sales manager of the Power Brake Division 


iS 


officers were Schach will continue 


Midland 


manufacturers of automotive frames and stampings ind 


organized in 1923, is one of the largest 


to an and vacuum Powel bi ike equipment. has larg 
plants in Cleveland and Detroit and is currently turning 
out substantial quantities of equipment tor the military 


in addition to its large volume of civilian products 


HORNER JOINS KALVA 


Robert L. Close. General Sales Manager of the Kalva 
Corporation, Waukegan, Ilinois, 
ment of Ralph R. Horner as his assistant in the Sales 


announces the appoint 


Department. 

Mr. Horner has had extensive experience in the 
electronics field for several years. He was employed by 
the Phileo Corporation of Philadelphia, Pennsylvania, until 


joining The Kalva Corporation 


His promotional ideas and experience will prove very 
beneficial in serving the Dairy and Ice Cream Industry 


with Kalva’s full line of high quality chocolate products 
* 
ORANGE FLAVORED YOGURT INTRODUCED 


Orange Yogurt—newest variation of this age-old milk 
tood—made its bow in New York stores last month under 
the label of Dannon Milk Products 


Orange Yogurt is a blend of real vogurt with orange 
favor juice which contains the same lactic cultures as plain 
vogurt and has the custard-like consistencv and clear taste 


of plain yogurt. 

The new flavor is expected to widen the growing 
circle of yogurt fans. The orange adds a touch of sweet 
ness that makes a refreshing contrast with tangy vogurt. 

Orange 


imong families with children. Prices are: 18 to 19 cents 


Yogurt is also expected to find strong favor 


for regular one-half pint containers 
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owned and franchise operated stores merly requiring a variety of expensive 


and of 150 dealer accounts machinery and more hired help 
Mir. Krohe is a native of Pittsburgh Dr. Cunningham pointed out that 
and has spent 21 vears with the costs in dairy farming, after a rise ol 
Isaly Dairy Company of Pittsburgh 22 per cent over the past two years 
in store management and supervision vere finally checked from April to 
Mr. Greene, whom Mr. Krohe re Mav this vear but still stood at the 
placed, has resigned to establish his highest on record. Costs are still 12 
residence in Florida per cent above the post-war peak of 

. mid-1948. 
BORN THIRTY YEARS TOO LATE rhe rise in costs this spring was 
\ typical dairy farmer, it is esti halted principally, he said, because 
mated, spends about eight times as feed prices stopped going up and 
much money to operate his farm for dairy cow prices eased off slightly 
a year as his father spent in the period ifter reaching a record high of $320 
before World War | a head in March, 1952. Other costs 
Reasons for this striking increase held rather strong 

in dollars of cash expense were cited Phe level of costs in May indicates a 
recently by L. C. Cunningham, Cor vear-round dollars-and-cents figure of 
KROHE NEW ISALY EXECUTIVE nell agricultural economist ibout $5.25 a hundredweight. or 11.3 
First, the cost per ton of feed, fer cents a quart of milk, the Cornell econ 
D. J. Isaly, Treasurer and General tilizer, and other items of cost is more omist pointed out. The price received 
Manager of The Isaly Dairy Com than three times as high as it was in May by dairvmen was $4.06. Cor 
pany, Marion, Ohio, announces th then. Next, the proportion of cash ex rected seasonally to an annual basis 
transfer and promotion of George pense to total operating expense has this price would mean a year-round 
C. Krohe of The Isaly Dairy Com mounted to SO per cent. Many jobs price of $4.64. Such a price-cost dis 
pany of Pittsburgh, Pa. to the posi formerly done on the farm, are now parity, said Cunningham, means that 
tion of Manager, Retail Stores Divi done commercially, such as mixing dairymen received less for their own 
sion, Marion, Ohio as of July 1, 1952 feed, hauling milk, and even cattle labor, interest on investment, or other 
In this capacity he will be in charge breeding. Finally, the farm business non-cash costs than the going rate 

of the operation of 31 company itself is considerably larger than for included in the cost calculations 
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FORTY-HOUR WEEK WAGE SCALES 


Continued from Page 16 


and not to management. The point 
is that labor did not trust management 
to handle the fund in a manner that 


labor deemed to be in its best interest 


Significance of Pension Funds 


The same speake1 pointed out a 
situation that may well be one of the 
most significant developments of the 
century in labor-management rela 
tions. The pension fund that labor 
has secured in his market has reached 
tremendous size, it amounts to $22, 
000,000. A portion of this money is 
being invested each month, $150,000 
a month, in securities, mostly common 
and preferred stock. Labor, in effect, 
is becoming additionally concerned 
with the problems of management, 
because in an increasing number ot 
Cases, the success of their pension 
funds depends upon management's 
ability to earn a profit so that labor 
can get a return on its investment. 
Labor is placing itself in the position 
of having to coordinate its role as 
labor on the one hand and as stock 
holder on the other. 


Another reason for labor’s tailure to 
buy the management argument on 
narrow margins and price increases 
stems from price cutting. The dele 
gates were well aware of price cutting 
activities in many markets. They know 
for example, that in Chicago it is an 
accepted practice to buy wholesale 
customers. They know that there is a 
certain amount of price cutting going 
on in New York and in markets adja 
cent to Chicago such as Milwaukee 
South Bend, and La Porte. If margins 
are so narrow that any increase in 
wages must be immediately followed 
by an increase in price, how can 
inanagement engage in these activities 
that cut the price? 


There were othet discrepancies be 
tween word and deed that have 
contributed to labor's dubious atti 
tude. One of the most outstanding 
of these in the minds of one delegate 
was the situation where a substantial 


wage difference existed between com 


pensation received by drivers and 
plantmen in a large city and the 
compensation received by drivers and 
plantmen in a relatively small town 
A matter of a hundred miles sepa 
rated the two areas, but the wage 
difference amounted to as much as 
$35.00 a week. The delegate was 
aware of the general difference be 
tween city and country wages. What 
bewildered him was the fact that ice 
cream from the city plant, manufac 
tured under city wage scales, was 
being shipped from the city to the 
community with which he was con 
cerned and was competing price-wise 
with the ice cream manufactured by 
members of his local working on a 
substantially lower wage scale. His 
question was, “If so much of the 
product cost is due to wages, how 
can one plant with much higher wages 
and a transportation problem put out 
a product that can compete with a 
similar product produced by a plant 
with much lower wages and no trans 
portation problem? His conclusion was 
that high wages were not the major 
factor. If the city plant could pay 
high wages and put out a product at 
a price that was the same as that 
commanded by the rural or suburban 
plant, then why couldn't the rural o 
suburban plant pay wages that com- 
pared favorably with those in the city? 
If there had been a vast differenc« 
in the price of the two products, that 
would have been the answer to his 


question. The point, as far as he 








“From the pasture to the milkhouse, 

from the milkhouse to the dairy, from 

the dairy to the store, from the store 

to the home. Man! Does this stuff take 
a beating!” 





knew, is there wasn't any difterence 


except In wages. 


Forty-Hour Week Dominated 


Three considerations dominated the 
conference. Of these three, the forty 
hour week with seven-day operation 
was accorded the most importance 
The question of payment for rout 
men, high base low commissions, 01 
low base high commissions, was, | 
judged, second in importance, health 
and welfare and pension plans were 
third. All of these were discussed 
against a background of membership 
Membership, obviously, was the com 
mon denominator. One delegate would 
report that his local had successfully 
negotiated a contract that provided 
for a forty-hour week and seven-day 
operation without damage to his mem 
bership. Another would describe the 
effect that a pension plan had solidi 
fying the membership. 


In private conversation I learned 


that the union official is under con 
stant pressure to satisfy the member 
ship. If he appears to be on too 
intimate terms with management, he 
gets tagged as company man. If his 
demands are too exorbitant and the 
concessions he extracts from manage 
ment have a bad effect on the industry 
so that men lose their jobs through 
increased store patronage and a de 
cline in retail delivery, or if constant 
unrest and turmoil result, he is tagged 
as a poo! leade In either Case the 
result is the same; he is replaced in 
office by another individual whom 
the rank and file judge to be better 
qualified to handle their interests 
Many of the delegates decried the 
tendency of some union men to attain 
office by making extravagant promises 
When they fail to deliver, they are 
not re-elected and the effect on the 
membership is one of disillusionment 
and skepticism, both of which are bad 
from an organizational point of view. 
| came away with the impression that 
labor activity, like politics, is the art 


of the possible 


here were many things said at the 
conference with which I disagreed o1 


which I felt were misinterpretations 


Better Dairies Everywhere Are Switching to 


HAYNES SNAP-TT'TE NE 


Order through your favorite jobber. 
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OPRENE GASKETS 
for Sanitary Fittings 
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of facts. Not once, however, did | rests in equal parts on the shoulders six foreign countries attended the 
nce ~ 


encounter an individual who thought of management and labor alike three-day sessions of the ADSA, which 
he knew all of the answers. Not once, +. was highlighted by the presentation 
even by the most rabid speaker, did SCIENCE ASSOCIATION of 117 technical papers and the hon 
the I sense a stone wall, an unwillingness HONORS FIVE oring of five fellow members. In ad 


to listen. I did sense an awareness 
rty Special honors were bestowed by 
that management's problems and la- 


dition, a new president, vice-president, 
and two directors were installed at 


tion the American Dairy Science Associa 
bors problems are somewhat related. ' ; the awards banquet on the second 
nee i ; tion upon five of the world’s outstand cht of ti 
nse é illing isten, to ; er 7" night of the meeting. 
ute | did sense a willingness to listen ing dairy scientists at the 47th annual 


discuss, to consider. | did sense a The 1953 meeting was voted to the 


) meeting of that group at the Uni 











5 | certain skepticism, some distrust, some versity of California Davis. University of Wisconsin, Madison. 
alth confusion. These boys were not buy- Some 640 people from the United Dr. Chester Linwood Roadhouse 
vere ing everything on the counter, and States, Hawaii, Alaska, Canada and °! the University of California was 
ssed what they did buy, they looked over —en ' presented the highest association 
hip pretty carefully. Nevertheless, the award—the ADSA honorary member 
om outstanding impression that | carried ship in recognition of his 40 years of 
yuld away with me was that the fence service. Dr. Roadhouse, now retired, 
ully between labor and management is was president of the American Dairy 
. je e . ; O85 
ided neither as formidable nor as tight as Science Association in 1935. 
-day it appears. The most effective tool Phe author or co-author of over 100 
em- for its destruction is mutual confi- scientific articles, Dr. Roadhouse was 
the dence. As long as management ques- also president of the Pacific Slope 
lidi tions labor's ability to accept its re Dairy Association trom 1922 to 1946 
sponsibility, as long as labor doubts Reso and president of the Inte 
rned the truthfulness of management's . amare Association of Milk Sanitar 
ians in 1921. He had the distinction 
con words, so long will the fence remain “yor ficial U. §. delegate t 
0) *lI < ‘le ». -1e UP a 
ber strong. Once mutual confidence is ae ee ' ag cag 
too blished. the f rT bl CAV the World’s Dairy Congress in Bet 
a —- ished, the fence a —— lin in 1937. In 1909 he was credited 
thse rapidly. But mutual confidence is a with inaugurating the sanitary super 
he two-way proposition. The responsi ” tone ete ee bn vision of the San Francisco milk sup 
hen bility for its creation and maintenance 1 Gish your calery covers that.” ply. He joined the faculty of the Uni 
lc "7 
ustry 
yugh 
de e SEAMLESS TINNED 
stant DAIRY PAILS 
> Rugged, seamless con- 
yee d struction and heavily tinned 
the for bard wear, long life. 
Free of bacteria collecting 
d in crevices—easy to clean. 
10 to 20 quart capacity 
hom models, Available in 
sa open and hooded types. 
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© | WITH ATLANTIC ee 


atom TINNED MILK STRAINERS 
11Ses. 


Types available for use 

with either cotton discs or 

are flannel squares. Designed 

. the for quick, easy loading. 


Smooth, beavy coating 





ment of pure straits tin 
yur Progressive Dairymen today know that a profitable operation Pw $: pon tg 
aia demands that they maintain the highest sanitary standards possible in 
7] . ° ° - . . . 
hat milk handling. That's why so many use Atlantic Dairy Metalware to 
= protect the purity and quality of their product from cow to creamery. 
e art There’s an Atlantic Dairy Metalware utensil to meet every Dairy re- SEAMLESS, MILK 
quirement from Milking Pails to Milk Shipping Cans. If you don’t SHIPPING CANS 
t the have a copy of our latest catalog—write for one Today! anne, pay nae 
’ ; breast and bottom hoops 
d o1 Other items in the Atlantic Line include: for — ie. Honaee 
‘ sStampe Stee anaes, 
tions MILK KETTLES * MILK STIRRERS * MILK SETTER CANS 


Either umbrella or pime 
type covers. Heavily 
coated with pure straits 
tin for easy cleaning, 
long wear. 





MILKING STOOLS AND MILK DIPPERS. 





DAIRY 


ATLANTIC 


METALWARE 


THE ATLANTIC STAMPING COMPANY 
ROCHESTER 2, N. Y. 
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versity of California in 1911, and de The two new directors elected for Commerce and Industry drive whicl 


voted 40 years to research, instruction three years each are N. N. Allen, pro opens August 20. 
and administrative duties. fessor of dairy husbandry, University Mr. Altman is president of the Pi 
fess oO isc ‘ . Ric ers Clearing se and tl D , 
Recipients of the Borden Company f Wisconsin, and L. H. Rich, ex ducers Clearing House and th I 
' tension dairy specialist, Utah State card Realty Corp., and a membet 
awards, each $1,000 and a gold medal | Coll ; Veal ae vain ; the 
, g ‘ ( g Ogi tah. 7 ? TIC itary Fu 

were Dr. John W. Hibbs, Dairy Sci \gricultura tad — ' " once . a “% “ +“ ‘a Cl the 

ones Department, Ohio Agricultural ¢ gineers alc ry nites a a Aub a 

Experiment Station, Wooster, Ohio BUFLOVAK SALES CHANGE “ — epee wits a wide pals 

. , ‘ 3 ing mi or vople in countries 
and Dr. Emerson W. Bird, protessor Robert S. Merrington, Sales Engi vn - n x people ; i : don 
? 7p ‘ vg ( — cuing recons 
of dairy industry, lowa State College neer with the Chicago office of the ee ee ee emp 
; ; ‘ ; tuted milk plants. 

Ames, Iowa. Dr. Hibbs was a_ re 3uflovak Equipment Division of Blaw e ing 

cipient of the production award, while Knox Company, has been transferred com 

Dr. Bird was a_ recipient of the to their New York District office, lo SAFETY TRAINING BOOKLETS if-si 

manufacturing award. The Borden cated at 295 Madison Avenue. Plant safety men in search of rela 

awards are given for meritorious scien Before joining Buflovak in 1948 lively upproach to accident prevention bing 
tific contributions which are valuable Mr. Merrington was connected with will be interested in four recent add tire 
in the theory or practice of both dairy the Standard Oil Development Com tions to the National Safety Council's the 
production and dairy manufacturing. pany, in the enginecting research series of job training booklets. In shirt Wer 
Established in 1936, they are designed and development department. During pocket size, these attractive two-color : 
to recognize and encourage outstand World War II, he spent two years in booklets are designed for general dis ; 
, tribution to the industrial ke sale 
ing research achievements in the Europe ribution to the industrial worker. 

United States and Canada. te Steps to Safety” presents a check nut 
; . list of sound safety rules stressing top ordi 
The American Feed Manufacturers NATIONAL DAIRYMEN PRESIDENT ' } he 

hemeistiesn suned of 01800 which AIDS KENNY DRIVE ~<a of genera inte rie! 7 era ‘ sesaan pute 

is granted for the purpose of recogniz ) Qn) ing, protective clothing, machinery D 

" ad sie Rounding out plans for its 1952 guards, fire prevention and house all 
iE CRG Cs me Cae} appeal for funds to fight polio, the keeping. Detailed information on pro kins 
cattle nutrition and = Sister Elizabeth Kenny Foundation, tective clothing and equipment can ica 
constructive research in this field was <7 We ’ 

907 Fifth Avenue, New York City, has he found in “It Pays to Dress Well rT 
awarded to Dr. Hamilton D. Eaton dtl 
announced that Alfred Altman, pres ce - 
i j A jaunty sailor gives a nautical air qua 
associate professor on the animal hus . 


bandry staff of the University of Con — a - masa: inkeyaien _— to “Ship Shape,” which extols the 195 
aaa ciation, 654 Madison Avenue, will advantages of good housekeeping suy: 
arid head the dairy products group in the ‘Down Time” warns the worker that 
Professor Stanley J]. Brownell, Con — 


he must show his body the same con | 
nell University, Ithaca, New York 


leration as he does | achine if 
was awarded the DeLaval Extension COUNTY JAIL nn eo a ee 


a - he is to avoid the high cost of haman 





); man ‘ Qx9 : ms a ; 
Dairvman’s award for 1952. This down time.” Periodic checkups and 
award is presented for outstanding 


attention to danger signs pay off in 
work in the field of extension 


continued time on the job. 
H. B. Henderson, head ot the dairy 





These four 16-page b 0klets, printed 





department of the University of Geor in color and illustrated with cartoons 


gia, Athens, was made president of can be purchased by National Safety 


the association, succeeding H. A. Ben Council members for 3c each in larg 


dixen, Washington State College: W => = quantities. Prices to non-members are 
V. Price, professor of dairy industry double. A sample copy of the book 
{ University of Wisconsin, was installed 1 lets will be sent free on request to 
as vice-president. Dr. Bendixen con ——— LO = the National Safety Council, 425 N 
ducted the installation. -- _ 0 Michigan Ave., Chicago 11, Il. 





Low Cost 


TWO IMPORTANT STEPS Sanitary Way 


In the Making of a High Grade 
COTTAGE CHEESE ALL CANS [7 WASHER 


v y d lly f Thoroughly cleans in- 
se a culture ma s . tt h 
I. e especially for Cottage Cheese dds db andes a 





You'll find the answer in F-L LACTIC ACID FERMENT regular shaped cans. 
CULTURE. Multiple fingered rub- 

2. Use F-l COAGULATOR and the 2-3 hour set. You'll get ber scrubber gets - 
* a SUPERB COTTAGE CHEESE and save time. And remem- See ee ae 

ber time is money. crease. Electrically op- 
Complete instructions with your orders erated Attach water 






Write Today line, plug in and it’s 


ready to go. 
FLAVOR-LINE, INC. 


Write, Wire or Call for 
845 S. Wabash Ave. Chicago 5, Ill. 





h INSIDE ANY CAN 


GETS 
THEM 
CLEAN! 


















FREE FOLDER 


GORDON JOHNSON COMPANY 


2519 U Madison St., Kansas City, Mo. 
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DONUT AND MILK FALL 
PROMOTION 


Che American Dairy Association, 
the Bakers of America Program, and 
the Doughnut Corporation of Amer- 
ica will join in a nation-wide fall cam 
paign to boost the sale of milk and 
donuts as a combination. They will 
employ national magazine advertis 
mig, radio and television programs and 
commercials, newspapers, and point 
of-sale material, as well as a public 
relations program to promote the com 
bination of milk and donuts at meal 
times and as a snack. The climax of 
the campaign will be National Donut 
Week, October 18 to 25. 


J. I. Sugerman, advertising and 
sales promotion director of the Dough 
nut Corporation of America is the co 
ordinator of the campaign and_ will 
be associated with Owen M. Richards 
general manager of the American 
Dairy Association, and Walter Hop 
kins, director of the Bakers of Amet 


ica Program. 


It has been shown that 56 billion 
quarts of milk were consumed in 
1950. Of all the variety of donuts 


sugal covered are the most popular 


followed by plain, and chocolate 
third. 

The donut and milk drive will get 
underway in September with an ADA 
full-page, full color ad in the Ladies 
Home Journal, teaturing combinations 
of plain or favored milk with donuts. 

The Bakers of America Program 
will devote one of its Hollywood Star 
Playhouse programs in October ove 
the NBC network of 187 stations. Bob 
Crosby’s Club 15 and Double on 
Nothing with Walter O'Keefe will 
also join this campaign. 

\ campaign manual explaining the 
entire campaign is being sent to dais 
ies by the Milk Industry Foundation 
working in behalf of the ADA. All 
kinds of point-of-sale materials as well 
as newspaper mats and radio and tele 
Vision commercial spots have been 
prepared 

\ 32-page Party Booklet offering 
party-giving hints and novel ways to 
serve donuts and milk will also be 


available for distribution to customers. 


Full information concerning the 
campaign can be obtained from J. | 
Sugerman, Doughnut Corporation of 
America, 393 Seventh Ave., New York 
I, N. Y. 


IAICM — MIF SESSION SPEAKER 
Rear Admiral Frederick Bell (U.S.N 


Ret.) will be one of the important 
personalities participating in the joint 
general session of the International 
Association of Ice Cream Manufactu 
ers and the Milk Industry Foundation 
at their convention in September at 


Chicago. 


He joined McCormick and Com 
pany of Baltimore in 1949 as Dire 
tor of Human Relations and was 
later elected to the Senior Board of 
Directors 


He is a member of the National 
Labor Management Manpower Policy 
Committee, an advisory group in Gov 
ernment. In addition, he is on the 
Business Advisory Committee of the 
Baltimore City School, Committee on 
Government Expenditures of the U.S 
Chamber of Commerce, and the Em 
ployee Relations Committee of the 


Grocery Manutacturers of America 


He has also been appointed to the 
Research Committee on Management 
American Man 


agement Association and the Person 


Development of thi 


nel Planning Council of the American 


Management Association 
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NEW Half Pint 
MILK BOTTLE COIN BANK. 


The Newest and Greatest Promotion and Gift 


Item Ever Offered the Dairy Industry 


@ Chromium metal top with padlock and two keys. 
Pyroglazed with your own firm name and advertisement. 


@ Exclusively for the Dairy Industry—will not be offered 
on the general market or in stores. 


® A most practical and good looking promotion item with 
an appeal to housewives for encouraging the kiddies to 


@ Suitable for Xmas presents, city and town “Welcome 
Wagon,” for new babies, cottage cheese promotion, etc 


Write, wire or ‘phone for your FREE sample and complete details. 


Sold direct by mail. No dealers or agents. 


THE BOWER MFG. CO. 








1021 S. 10th ST., GOSHEN, IND. 


Patent Pending 
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Admiral Bell, a graduate of the U. S. 
Naval Academy in the Class of °24, 
served continuously until 1948 when 
he retired at his own request in the 
rank of Rear Admiral. 

The session will be devoted to per 


sonnel and industrial relations. 
6 


KARN NEW DIVISION SALES 
REPRESENTATIVE 


Edwin C. Karn has been named 
Kze-Orange Company's division sales 
representative for the states of Lowa, 
Kansas, Missouri, and Nebraska, ac 
cording to a 


recent statement by 





Secretary of — the 
Karns 17 


experience in the 


\. Csiszar, Jr., 


Company. Mr. vears of 
beverage field 
thoroughly qualifies him to rendei 
valuable assistance to dairies which 
include fruit) drinks in their mer 


chandising operations or  contem 
plate the addition of them to their 
lines. 

Mr. Karn’s endeavor will be to 
expand the pre-packed line of EZE 
Concentrates (with sugar added), as 
well as EZE’s complete line of Dairy 
Drink 


territory. 


Fruit Bases in his four-state 


Lumenite 





controls—to within 1/100 inch 
the level of milk or mixtures in 
tanks, vats, pasteurizers, cool- 
ers, freezers, fillers, etc. 
Absolutely sanitary 
Instantly cleaned 
No moving parts 
No floats 
Saves Milk—Money—Time—Labor 
Used by leading dairies, coast to coast. 
Write for Bulletin L140 
LUMENITE ELECTRONIC CO 


407 S Dearborn CHICAGO 5, ILL. 
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SEALRIGHT CELEBRATES 
EALRIGHT CO., INC., 


35th anniversary on July 23 in 


marks its 


a tribute centered around its pres- 


ident and co-founder, E. W. Skinner. 


It was 35 years ago that Mr. Skin- 
ner and the late Dr. Wilbur L. 
Wright, co-founder and first president 
of Sealright, put their leak-proof con 
with the 
widely known sanitary “Fulton Board” 


tainer into manufacture 


made by the Oswego Falls Paper Mill 
of Fulton, N. Y. 


The late Mr. H. L. Paddock, head 
of the Oswego Falls Pulp & 


Companies for more than 60 years, 


Pape 


had been anxious to convert the high 
board of the 
Oswego Falls mill into finished paper 


quality sanitary paper 
containers. 
There was a meeting in New York 
City of Mr. Paddock with Dr. Wright 
and Mr. Skinner who had developed 


products, possibly food 


a leak-proof cylindrical container for 
ice cream and other moist and semi 
liquid foods. As a result of this meet 
ing and subsequent investigations Dr. 
Wright and Mr. Skinner decided to 
ally their new Sealright industry with 


the Oswego Falls paper company. 


The Sealright Company of Fulton, 
. oe 2 


corporation on July 23 


received its certificate of in 
1917. 


Starting with the first cylindrical 
containers and the milk bottle caps, 
which the company added early to its 
line, Mr. Skinner recently listed Seal- 
right’s product contributions as fol 
Kone bottle, 
combination printing on 
1926; the nested 
1931; the 
sanitarily 


lows: the 
1923: color 


round 


paper milk 


containers, 
type container, “Nestyle,” 
“Sealon” hood 
protecting bottles of 


waterproot 


milk, develop 
ment begun in 1928 and perfected in 
1939. 


Sealright added cups in 1930 





through purchase of the Kalix Cu 
Co. of Chelmstord, Mass., and 1 
moval of the process to the Sealrig! 
Fulton plant. 


Since the World War II interrup 
tion in the development of new items 
Sealright has added: plasticized round 
food and hot drink 
completed late in 1949 the Sealking 


paper milk carton. 


containers and 


E. W. SKINNER 


In 1922 Sealright was consolidated 
with the Oswego Falls Pulp & Pape: 
Co. and the Skaneateles Paper Co 
into the present Oswego Falls Cor 
headed by Mr. 
Ash, president. 


poration 
Frank C, 


presently 


Sealright in conjunction with the 
Nashua Gummed and Coated Pape 
t-e.. opened a branch at Peterborough 
Ont., Canada, in 1926 to service the 
trade in that country. This Canadian 
Sealright Company Ltd. is in charge 


of S. J. Whitehouse, general manager 


\ wholly 


Was opened at Los 


owned subsidiary plant 
Angeles in 193] 
This company, Sealright Pacific, Ltd. 


is managed by R. F. Smith, executive 


vice-president and general manage! 


STAINLESS NICKEL 
STEEL ALLOY 






SANITARY 
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v 
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L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary. Equipment for the Processing Industries 
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Phe Kansas City factory and. offices 
were established in 1933. They are 


in charge of J. R. Murray, manager. 


The Sealright Sales Department is 
now a national and international or 
ganization with sales offices in many 
American and Canadian cities. Seal- 
headed by John L. 


president in charge of 


right sales are 
Dolphin, vic: 
sales, and R. Reid McNamara, sales 
manader, 

Mr. Skinner 


that in conjunction with its container 


pointed out recently 


PUBLIC HEALTH LAB AT MICHIGAN 
\ unique laboratory to be estab 
lished at the University of Michigan 
will serve as a watchdog of public 
health. 
It will test 


food service according to standards 


all equipment used in 
drawn up by industrial and public 
health committees from all states. A 
“seal of approval” will be issued for 


that equipment meeting regulations 


The “seal of approval” program, to 
be run by the National Sanitation 


Foundation (NSF) at the U-M School 
of Public Health, will lead to uniform 


nation-wide standards for equipment 


ind closure services Sealright has be 
come one of the largest manufacturers 
of packaging machinery in the coun tuadl handles anal other seuiiany guab 
a lems of food service, Walter F. Snyder 
* NSF executive director, stated. 

He explained that the NSF will test 


and measure the sanitary effectiveness 


E. S. PATIENCE GETS BORDEN POST 


Edwin S. Patience has been named of public-used appliances, such as 
issistant general controller of — the soda fountain and luncheonette equip 
Borden Company. Affiliated with ment, and food service or ordinary 


Borden's tor 20 vears, he has been kitchen equipment, including tables 


assistant manager of the tax division sinks, cooking utensils, and dish-wash 
of the general controller's office for ing equipment. 

The testing laboratory will be di 
rected by Walter D. 


dent lecturer in environmental health 


the past cight vears. Mr. Patience 
issumes the duties of Fred W. Bal 


sam, retired, 


Piedeman, resi 
former manager of the 


tax division. in the University’s School of Public 


THE "GONG OX’ IS MADE FOR HARD WEAR! 


This brush is built to take punishment . . . mean jobs, rough work, day 
in and day out! The fibres are sturdy palmetto, thickly filled and stapled 
securely in hardwood. The bristle pattern makes it easy to reach inside 
rims and the wide scrubbing surface helps to speed the job. Mister, if 
you’re looking for more brush wear and service per penny of brush cost 
... buy the Oxco line . . . quality brushes made by the company which, 
for 68 years, has set the standard of excellence for the entire industry! 

IMPORTANT! Your jobber can supply you with 

the complete line of Oxco brushes for Dairy, Ice 


Cream, Butter and Cheese plants. Ask him... 
or write for complete catalog. 





OX FIBRE BRUSH COMPANY, INC. 
Freoericx <vlabshed /§8% MARYLAND 


THE BRUSH INDUSTRY'S MANUFACTURING LEADER FOR 68 YEARS 
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BIG, (OUGH and RUGCED 


Health. 
milk and food sanitation for the State 
ot New York. 


He was formerly director of 


Che laboratory “seal of approval 
with appropriate identification will be 
available to manufacturers who con 
form to the accc pted standards. Tiede 
man asserted that it will be displayed 
upon the equipment itself for the as 
surance of purchasers, health officials 


ind the public in general. 


Dr. Henry F. Vaughan, dean of the 
U-M School of Public Health and 
president of the NSF, pointed out that 
equipment built to NSF standards will 
iY acceptable to health departments 
all over the United States for the first 
time in history. “Present health codes 
regarding such equipment now vary 


tremendously,” he explained. 


“The new testing laboratory will be 
a powerful weapon for protecting the 
health of the public,” Dean Vaughan 
stated. “With such an action on a 
national basis, results can be achieved 


that could not be accomplished alone.’ 


The NSF is a non-commercial o1 
vanization dedicated to the prevention 
of illness and the improvement of ou 
quality of living through a better en 


vironment, Snyder explained 
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FTC 


On The Legal Side 


Recent Court Decisions on Milk . 


By ALBERT W. GRAY Bec 


to 
diff 


by 





tor 
OPS IS STILL LAW of 1950 provides a method RESTRICTIONS ON BOARD a 
HE ATTENTION OF IN whereby all regulations — oF OF SELECTMEN a? 
Towstes was called to orders concerling price controls An) application for a license ae 
day to a U. S. District may be protested and review for the manufacture of trozen i 
Court decision here which ed Judge Weinteld noted in desserts and ice cream mix was “ies 
holds, in substance, that a busi his opinion. Any objection to made to the selectmen of Mid 7 
ness firm cannot willfully vio the fairness of the regulation dleborough, Massachusetts. A - 
late an OPS regulation merely should be made in accordance statute in that state requires pe 
because the hots dunt with with the statutory scheme. So every person manufacturing wisi 
the procedure prescribed — by long as the regulation is in et products of this character to 
the ordet fect the defendant is bound to apply annually to the board of con 
comply with its requirement. selectmen for a license. all 
> dec v ) ve not 
geet eee at _ The fact that the Office of if this board, after an a of 
District Court in the Southern Price Stabilization is considet tion of the plant, is satishied mil 
tk il Oi, Se a ing the possibility of amendment that it conforms to department re 
aii ai a i aes does not sanction violation.” of health regulations, the license ‘aie 
= may be granted but, “No person 
ing” by Julius S. Wikler, OPS in notine that the defendant cl ialetia tin: Mes Siaidaies fec 
District Director for New York conceded violation in its method manufacturing such products pal 
City and environs of cutting veal but contended without a license from the board -_ 
Judge Weinteld wrote the it was insignificant, Judge Wein of health of the town in which het 
opinion in granting the Govern leld wrote: “It is not the rok his plant is or is to be located.’ 
ments motion for a preliminary of the Court to assess the degree The sole ground for the denial A T 
injunction against a Manhattan of violation, Whether trivial o1 of this application was that the 
meat — wholesaler Alfred =P not, as compared to other sec conduct of the business at the i, 
Seligman, tne of 416 West tions of the regulation, the de designated location would be a 
4th St. The firm admitted vio tendant’s failure to observe as trafic hazard. The manutacturer c 
lating the OPS regulation (CPR requirement is a violation, appealed to the Supreme Court 
LOL) governing the cutting and a a i eae ee a of that State and the issuance re 
sale of veal, but claimed its vio Defense Production Act set up of the license was ordered, with i 
lations were insignificant and a protest and seview of the comment be 
that provisions of the order were price controls, “the reasonable “The board had no authority 
inconsistent with — trade lea ness or wisdom of the regulation to consider traffic and was act Cc 
tices in New York City is not to be determined by this Wigs beyond Its power In denving 
“The Defense Production Act court the application on that ground.’ L 

















Make Mine 
Chocolate! 


Standardize the flavor of your 


CHOCOLATE ICE CREAM with 
FORBES DRY MIX CHOCOLATE FLAVOR POWDER... 


Simply add to plain mix before pasteurization or at freezer. 
WATER-FREE ° EASY TO USE ° TEMPTINGLY TASTY 


Write or wire for a FREE sample and compare 
it — or better still, send us a trial order. 
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GRANT 
PAPER BOX CO., 





The BENJAMIN P. FORBES CO. 


2000 WEST 14th ST. @ CLEVELAND 13, OHIO 
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FTC INTERVENTION IN MILK PRICE processing fluid milk in the same man Wavne, Indiana initiated the sale of 


BATTLE ner and to almost the same‘ degre« uid milk in one-half gallon cartons 
Continued from Page 26 as pasteurization and standardization in the same marketing area As early 
No substance is added or taken from as 1949, large dairies in Ohio, Mich 
to return of empty bottles These the asfk. igan. Indiana. and Illinois had com 
difficulties have now been overcome Se ee ee ee menced the distribution of fluid milk 
by the use of paper containers. st ie tue anal Mace te eel in one-half gallon cartons Iwo of 
“However, milk transported in pa reasonably affect the price, material these dairies were Dean Milk Com 
per containers must be homogenized or substantially. Under modern op pany, Chicago, Ulinois, which was 
Because of their design and construc erating conditions and procedures selling half gallons in South Bend and 
tion, paper containers permit the ex using homogenizing machinery re Elkhart, Indiana, and the lra Wilson 
istence of an air space in the point of spondent’s costs of homogenization & Sons Dairy Company Detroit 
gable of the container. Fluid’ milk amounts to approximately SO.00022 | Michigan which was distributing and 
not homogenized, transported Im pa per quart.” selling half gallons in) southern and 
pel cartons will be agitated in travel southeastern Michigan Both com 
so that small particles of butter form No Differential for Homogenized panies were selling fluid milk in on 
from the cream at the top of the con What the Page Dairy Company has half gallon containers at a price which 
tainer. This, of course, renders the said is that the traditional price dit was ke per quart less than the singl 
milk unsalable. This result can be ferential of approximately a cent be quart price 
avoided by homogenization. tween creamline milk and homogen lhis and other similar competition 
“Homogenization of milk has be ized milk is not justified because compelled respondent to investigate 
come a normal procedure in nearh Homogenization, when considered in the feasibility of packaging and dis 
all dairies in this area. It amounts to relation to production costs and sales tributing milk in half gallon contain 
nothing more than the breaking up price, furnishes no basis for charging ers. Respondent conferred with ma 
of the particles of butterfat in’ the an additional or premium price for chinery manufacturers and other dairy 
milk so that they do not separate trom the sale of homogenized milk. operators and inspected the half gal 
the milk and rise to the top. The milk Page's position on the half gallon lon machine in operation in the Pure 
remains ‘shaken up. Its principal ef container is set forth in the answer Sealed) Dairy Company plant, Fort 
fect from a consumer standpoint is The Company declares that After Wayne, Indiana, and determined that 
palatability in that homogenized milk the respondent commenced — selling uid milk could be packaged and 
tastes creamy. Homogenization has milk in the Angola marketing area distributed efficiently in the half gal 
become a part of the procedure tor the Pure Sealed Dairy Company, Fort lon containers 


TREEN IT PAYS TO USE R&M QUALITY FILTERS 
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paper 
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cost 
LESS 








they We specialize in boxes of Cotton- 

wood — the lightest weight hard- 

wood. Reinforced with galvanized 

MAKE strapping and nails. Has stacking 

MORE bottom. Fine in appearance, strong 

) and durable, the most economical 
oh TRIPS milk case to use. 


*“Can be furnished with stainless steel strapping and 
C dipped in fungus proof material 


» TREEN Box COMPANY 
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Tiogaand Memphis Sts., Phila., 34, Pa. 








“ACES IN CASES” For over so YEARS WRITE: REEVE & MITCHELL 
300 SPRUCE STREET . PHILADELPHIA 7, PA. 
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“Respondent determined, also, that 
the distribution costs per quart of 
milk increased as the size of the unit 
distributed decreased. That is, it 
cost more per quart to distribute milk 
in one-half pint containers than it 
costs per quart to distribute milk in 
quart containers. This was also true 
as to the distribution of milk in halt 
gallon containers. In that case, the 
cost of distribution, per quart, was 
less than in the case of distribution 
in smaller units. Because of this dis 
tribution factor, it was the practice 
in the dairy industry to sell fluid milk 
in half gallon containers at /sc per 
quart less than it was sold in quart 
containers. This was evidenced by 
prices charged in the communities of 
South Bend, Indiana, Elkhart, In 
diana, Monroe, Michigan, Detroit 


Michigan, and Chicago, IHlinois. 


‘To meet the competition of Pure 
Sealed Dairy Company, Fort Wayne 
Indiana, in the Angola marketing area 
and the competition of Ira Wilson & 
Sons Company in the Toledo area, in 
November, 1950 respondent acquired 
the machinery necessa’ry to packag 
fluid milk in one-half gallon contain 
ers. As soon as possible thereafte: 
respondent commenced distribution of 
fluid milk in one-half gallon con 
tainers and set its price at 2e pe 
quart less than its single quart price. 
Since that time respondent has con 
tinuously offered for sale and sold 
in the Angola marketing area fluid 
milk in one-half gallon containers at 
prices set in accordance with the 


formula stated immediately above. 


On the basis of the answer filed in 
response to the Federal Trade Com 
missions complaint, Page Dairy Com 
pany denied any price discrimination 


except where required to meet. the 


lower price of a competitor. The 


Company further denied that this 
tended to lessen competition. The 
Company moved for the dismissal of 


the complaint. 


The significance of this case is 
readily apparent. If the decision of 
the Commission is against the Page 
Dairy Company, then it will have 
the effect of establishing the price 
differential between creamline milk 
in glass and homogenized milk in 
paper as a practice recognized favor 
ably bv the Commission It will 
further establish a precedent sup 
ported by governmental authority on 
the matter of pricing halt gallons 
If the decision is in favor of the 
Company and against the Govern 
ment, then the props will have been 
knocked out from under any price 
differential in favor of homogenized 
milk, and a lower price for milk in 
half gallons will have the blessing of 
Commission sanction. The implica 
tions contained in these possibilities 
are enormous. The developments will 
be discussed as thev take place int 


the pages of this magazine. 





\ NA 
yy) All YAA 
} Y. vk AYA 
V « 


— | WV 
) | ae | er 

ee — 2 LAY rh —_= 2 

YI\\\\ ZA ZAM 

Sx | ir 





“NUMBER 68 TAKES MILK BATHS!” 
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FLOUR CITY APPOINTS HEDSTROM 


C. R. Olson, president of the Flow 
City Brush Co., of Minneapolis, Min 
nesota has announced the appoint 
ment of Richard T. Hedstrom as ad 
vertising manage Hedstrom was 
formerly associated with Western 
Mineral Products Co., of Minneapo 
lis, in an advertising and sales pro 


motion Capacity. 


The Flour City) Brush Co. was 
founded in 1913 by Mr. Olson 


ELECTED TO CONTROLLERS 
INSTITUTE 


Abraham Levine. controller, Daitch 
Crvstal Dairies, Inc., New York, has 
been elected to membership in_ th 


Controllers Institute 


Established in 1931. the Institute 
is a non-profit organization of con 
trollers and finance officers from all 
lines of business. The total membet 


ship exceeds 3,800. 





HOT 
WATER 


HOT 
AIR 


_ 








® Plenty of hot water 


Saué - Watic COMBINATION ELECTRIC WATER AND SPACE HEATER 


GIVES YOU HOT WATER ALL YEAR 
WARM MILKHOUSE IN WINTER 


@ Plenty of hot air 
® Low installation cost—one package ® Low operating cost—off-peak rate 
® Reserve capacity for emergencies 


Write for Features and Specifications 


“lhe Schlueter Ca.., JANESVILLE, WISCONSIN 


DAIRY EQUIPMENT THAT PAYS FOR ITSELF—THEN PAYS YOU! 


© Completely automatic 
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RELIEF FROM COST ABSORPTION 
DOUBTFUL 


Continued from Page 22 


vide a margin of 945 cents. This would 


take care of the increased costs. 


New Regulations in the Works 


New regulations covering price con 
trols under the new amendments will 
he issued by OPS in the near future. 
There will be one regulation covering 
general price control that will emanate 
from Washington. There will be an 
other regulation coming either from 
Washington or from local OPS offices 
that will cover area regulations. Both 
of these orders will apply to areas 
where there are State price control 
agencies and will clarify the price con 
trol situation in areas where there is 
State control. State price control laws 
are far from uniform and the forth 
coming orders will cover the entire 
field. The amendment on State price 
controls reads, “No rule, regulation, 
order or amendment thereto issued 
under this title shall fix a ceiling on 
the price paid or received on the sale 
or delivery of any material in any 
State below the minimum sales price 
of such material fixed by the State 
law (other than any so-called ‘fair 
trade law’) now in effect, or by regu 


lation issued pursuant to such law.” 


Despite the hazards that the new 
amendments hold for the fluid milk 
industry, the situation could be a 
great deal worse. The original version 
submitted to Congress contained a 
provision that would have made S. R. 
63 a part of the law. This feature was 
eliminated by the legislators. The fact 
that it was eliminated is due primarily 
to the work of the Milk Industry 
Foundation and the Dairy Industry 
Committee in acquainting members of 
the House and Senate with the ex 
tremely bad effect that such a provi 
sion would have on the fluid’ milk 
business. In addition to this achieve 
ment, the amendment which specifies 
that no ceiling price shall be lowe 
than ceiling prices prevailing under 
State control where such control exists 
Was an important victory for the 
Foundation and the Dairv Industry 
Committee. The big accomplishment 
however, was prevailing upon Con 
gress to make specific provision for 
including the dairy industry under 
the Capehart and Herlong Amend 
ments. The only question that remains 


is how OPS will interpret these new 
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provisions. At the moment the out- 
look is not encouraging, but there is 
always the possibility that OPS will 
take a broadet view before the in 
terpretations discussed here are 
frozen by the promulgation of official 
regulations. 


TEXAS DAIRY INDUSTRY ON 
THE MARCH 


Dairying is big business in Texas 
The value of all milk produced in the 
state last vear amounted to $200,000 
000. Total milk production during the 
vear, savs R. E. Burleson, dairy hus 
bandman for the Texas Agricultural 
Extension Service, reached the 3 bil 
lion 800 million pound mark. That, 
adds the specialist, is a lot of milk 
but was only enough to supply 65 
per cent of that needed by the state's 
ever-increasing population. 

The greatest demand is for fluid 
milk but great quantities are also used 
by manufacturers of ice cream, butter, 
cheese, evaporated and condensed and 
powdered milk. Burleson says the 
state ranks fourth in the nation from 
the standpoint of the total number of 
dairy cows but 45th in the production 
per cow. In total pounds of milk pro 
duced the state ranks eleventh. Gen 
erally speaking the greatest produc 
tion is east of a line drawn from 
Wichita Falls to San Antonio to Cor 
pus Christi. The two largest milk 
sheds from the standpoint of countie 
involved and production are — the 
Houston and Dallas-Ft. Worth sheds 

Among the highest producing coun 
ties are Harris with 500 grade A pro 
ducers; Parker, 400; Hopkins, 385; 
Bexar, 350; Johnson, 350; Tarrant, 
350: Wise, 320 and Nacogdoches with 
300 grade A_ producers. The total 
number of grade A producers in the 
state in 1951 was 9,000 and the un 
graded producers numbered 10.000 


savs Burleson. 


The number of cows on Dairy Herd 
Improvement Association test last year 
totaled 13,000 head while 3,000 cows 
were on Official Test. Membership in 
the artificial breeding associations con 
tinues to increase and last vear 21,000 
cows were artificially bred 

According to Burleson, the major 
problems faced by Texas dairymen 
include an adequate feeding program; 
developing a breeding program; im 
proving dairy herd management and 


marketing. 


BOUTWELL INAUGURATES KLEN- 
ZADE NEW YORK TRUCK 
ROUTE SERVICE 


Paul W. Boutwell, formerly of the 
Beloit office of Klenzade Products 
Inc., has joined the Klenzade New 
York Company under direction of 
Mr. C. S. Acuff, Jr., manager, to es 
tablish a Klenzade Fleet route set 
vice for the New York division. Mh 
Boutwell will headquarter at Lan 
caster, Pa 


PROCTOR, CLARK HONORED BY 
FOOD TECHNOLOGISTS 


Dr. Bernard E. Proctor, head of the 
Department of Food Technology at 
Massachusetts Institute of Technol 
ogy, Was inducted as pre sident of the 
Institute of Food Technologists at the 
organization's 12th annual meeting 
here. 

Dr. Berton S. Clark, scientific di 
rector of American Can Company s 
research and technical department at 
Maywood, IIl., became president-elect 
He will take office next vear 

Dr. Proctor, the new president, was 
a proneer in teaching food technolo 
gists who play an important role in 
making modern foods better, safer and 
more nutritious. His research studies 
at M. I. T. in the use of X-rays and 
electronics for the sterilization of 
foods have attracted world-wide at 
tention. 

The president-elect, Di Clark, has 
been an American Can executive for 
37 vears. His many contributions to 
the canning industry include work on 
the development of corrosion-resistant 
tin plate, the hydrogen evolution test 
and improvements in both food prod 
ucts and the metal and fibre contain 


ers in which they are packed. 


GAIR APPOINTS MULLEN 
Edward K. 


manager of the boxboard division 


Mullen Is now sales 


of Robert Gair Company, Inc. 

Mr. Mullen has been on Gair's 
New England. sales. staff 
out of their plants in Haverhill and 
Natick, Mass. After graduating from 
the College of Forestry at Svracus« 


University, with a B.S. degree = in 


working 


their pulp and paper course he 
joined Gair and took a_ two-vea 
training course at their Haverhill di 


Vision. 
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USING OUR SEPARATOR 





which includes 


For complete details, prices 
13 Essex St., Harrison, N. J. 
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CHOOL Days Are Milk Days, is the theme of this complete fall 
S milk promotion currently being offered to dairies by Vitex Lab 

oratories, vitamin concentrate manufacturers. The 
a bottle collar, recipe folder, newspaper ad mats, 
radio scripts and a huge routeroom poster, is adaptable to promotion 
of any vitemin-fortified milk (D, A-D, multi-vitamin, etc.). The recipe 
folder comes complete with dairy imprint, and the other pieces are 
planned for similar personalization. 


v 


campaign, 


etc., write to Vitex Laboratories 








Insect Killer 


NEW VAPORIZING unit—the 
Mortron Vaporizer—which for 

about four cents a day prov ides 
protection from flies, ants, and other 
Extermi 


America, 15 S 


pests, 1s being sold bv the 
nator Corporation ot 


21st St.. Philadelphia 


The unit uses Mortrane in msectt 
cide that is safe, colorless and odor 


less, and vet is four times as power 





ey ‘ 
ay | 
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ful as DDT. The Mortrane crvstals 
are vaporized by electric current in 
the vaporizing unit. It retails for 


$6.95. 


Floor Cleaning Machine 
WO NEW Electric Floor Ma 


chines have been added to the 
Holcomb line of scientific clean 


Ing materials. 


The Holcomb Senior has a 15” 
brush spread operating at 175 RPM 
It is designed for use in maintaining 
large floor areas; unit is fully guar 
anteed: has adjustable tubular steel 


handle: truck 


momentary contact double pole satety 


retractable wheels 


switch, and other features. Can be 


used for floor polishing, scrubbing 


buffing 


steel wooling 


etc. 


burnishing 


For small area smooth floor mainte 
nance, Holcomb introduces the Junior 


a lightweight version of the Senior 


For further information, write J. I 
Holcomb Mfg. Co., 1601 Barth Ave 


Indianapolis, Ind 


) 
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Magnetic Trap 


NEWLY DESIGNED magnetic 
A trap is being marketed by Tri 
Clover Machine Company. This 
“full how” trap has increased trapping 


action and is non-agitating to the 


product in the process lines. 


This trap features a_ grid typ 
magnet having 4 or 6 pie shaped seg 
ments, depending upon its size, across 
which material can be trapped, as 
well as across the center of the mag 


get in anv direction. 


Traps are fabricated of type 316 
stainless steel, available unpolished ol 
with highly polished inside and out 


side surfaces; are presently made in 


tad 


yo x” and 4” outside diameter sizes 


and are available with a choice of 
threads: Van Stone 


ends: ol with | ged screwed ends. 


Acme sanitary 


information write 
Machine Co., Kenosha 
Wisconsin, and ask for bulletin No 
L151. 


For additional 
Pri Clover 


Variable Speed Motor 


HIS COMPACT, LaIGH 
WEIGHT motor provides speeds 
in a 10:1 ratio with the range 
from 4 to 10,000) rpm Turning a 


convenient control dial changes speed 


without 


as desired stopping — the 





motor Uses LL0-220 volts: availabk 
int, 1 3, % and Sh p 

Ask for Bulletin 1601. U.S. Eleetric 
Motors Inc., Box 2058, Los Angeles 
54, Calit 
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Bulk Cooler 
HE NEW COOLER introduced 
by Dairy Equipment Co., Madi 
son, Wis.. 


tank and is a complete package unit 


features a stationary 


ready to plug in. This complete unit 
eliminates costly installation and serv 
icing problems. 

As in all Dari-Kool milk coolers, the 


new “S” model uses the ice water 





spray system for cooling. Completely 


automatic, including the refrigeration 
svstem and milk agitator. Can be san 
itized with boiling water without re 
moving the refrigerant or without do 
Ing anvthing to the refrigerating svs 
tem. Available in 100, 150, 200 and 
300 gallon sizes with combinations to 


meet any requirements. 


Caulking Guns 

OR PRESSURE © extrusion — of 
caulking and sealing compounds 
mastics and L. P. materials, Sals 
bury Corporation makes a line of ain 
ind screw-pressured Flo Guns_ for 
operation on hand screw or air. line 


pressures. 





Three sizes are offered, 3) 10> pint 
| pint and I quart. The largest gun 
weighs less than four pounds. The 
two larger sizes mav be obtained with 
cither steel or stainless steel barrels 


while disposable barre Is al available 


with the small gun for use with extra 
sticky or fast setting compounds 
thereby eliminating time-consuming 


cleaning jobs. Two different types 
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of nozzles are furnished with each 
gun. 

Fully descriptive material. prices 
and deliveries may be had by address 
ing Salsbury Corporation, Pneumatic 
Tool Division, 1161 E. Florence Ave. 
Los Angeles 1, Calif. 


Refrigerated Basket 
ROCERS report that the “Jumble 


Display” is well suited for in 

troducing new frozen foods, as 

well as spot-lighting regular standard 

or slow-moving items in a minimum 
amount of floor space. 

rhe unit consists of a cover dl fibre 

vlas-insulated shell, attached to a steel 


wire basket in which the frozen food 


S placed. The basket Is secured on 
tubular steel folding legs. An optional 
transparent plexiglas baffle increases 
product capacity of the display by 
20% and helps maintain lower tem 


peratures. 


The display has the added feature 


if complete collapsibility, IS easily 
transported, set-up and stored away 
It weighs only 55 pounds and requires 
only six square feet of floor space 
Uses 20 pounds dry ice per dav. 

Complete test results and furthes 
information are available from the 
manufacturers: Weber-Washburn Co 
Tic 27 Twelfth St... Brooklwn 15 
N. Y. 


Drain Cleaner 


AT accumulating in milk house 
drain lines clogs them and. in 
mans Cases creates an odor mn 
side and outside the building. Enzv 
matic, a biological formula made up 
of special fat-splitting enzymes, lique 
fies the fats and clears the plumbing 


safely and thoroughly. Harmless to 


persons and plumbing 


The powdered water - soluble en 
zymes are poured into the drains at 
night or at the close of a_ shift to 
permit overnight or over-the-week 
end action. Enzymatic reportedly. li 
(que fies all the fat present in the lines 


Enzymatic should be used each 
time the grease traps are opened, but 
the time between openings can he 


delayed to twice the normal periods 

Enzymatic is distributed by N. O. 
Nelson Co., P. O. Box 3265. St. Louis 
10. Mo, Address them Attention Dept. 
P” for further data. 


Scales 

HE NEW LINE of Speedweigh 
ovel under scales announced by 
Toledo Scale Company, offers 

in advanced design for speed and 
recuracy. in industrial packaging and 
check weighing. These new Toledos 
are available in” three 
Model 3011 to 5 Ibs.: Model 3021 to 
20 Ib.: and Model 3031 to 50 Ib 


Charts can be read from either front 


capacities 


or back. The indicator travels one 
full inch to each ounce, giving high 
sensitivity (1 64 ounce and eas 
readability 


Over-size dashpot which stops indi 
cator oscillation that retards weighing 


operations 





The base of the commodity holder 
has precision built hold-downs that 
keep pivots always seated in the sell 
aligning bearings. regardless of where 
material is placed on the platter. Com 


pl te selection of sCOOps and platte rs 


Write to Toledo Seale Co., Toledo 
Ohio. 


Truck Washer 
LIGHTWEIGHT dual washer 


for washing trucks is made 
by Tucker 


horsehair and nvlon blend round 


Two independent 


brushes get into corners better and 
clean dirt through. 

The hose is tough, kinkproof, all 
svnthetic, for extra long life It 
resistant to cracking where it connects 
to the handle and is not affected by 
oils and gasoline Connects to stand 
ard hose fittings 

Measured water flow, which is 
ample for thorough cleaning, elimi 
nates excessive use of water 

The complete unit consists of an 
aluminum telescope handle, which ex 


tends from 3 to 6 feet. 10° feet of 


89 








hose, fittings and the two brushes, vet 
weighs only 3 pounds, 9 ounces. It 
is said to be the lightest washer on 
Price is $19.50. 


also available fo 


the market for its size. 
Single brushes are 
vehicles. 
Additional 
ture mav be 
Tucker 


Rapids 


smalles 


litera 
The 
Cedar 


information and 
from 
Manutacturing Co. 


lowa 


obtained 


& 
Dairy Display 
ISPLAY CABINET MODEL 
GID-2956. made bv Freez-Rit 
Division, Bailey & Perkins Com 
(44465 Van Dvke Ave., Utica 


Mich.) features three large capac ity 


pany 


display levels. Bottom shelf will hold 
108 quarts of milk; refrigerated centet 
shelf 64 butter, 
cheese, cream cheese; non-retrigerated 
shelf for related 
Kve-level price panel. 

clock 


during 


pints, on cottage 


top) display items 


Time automatically defrosts 


coils early morning hours 


Entire cabinet is cooled to correct 


temperatures by blower and large 
capacity cooling coil, eliminating spoil- 
age loss due to faulty uneven tem 
peratures, manufacturer asserts. 

Self contained condensing unit per- 
mits moving cabinet at will. 

Over-all 50”x29"x56”. 


Food compartment size 48”x21”x 19%” 


dimensions 


Pump Repair Service 
HE PUBLICATION of a 


38-page catalog of its line of Tri 


new 


Rotor Pumps and the establish 


ment of a Tri-Rotor Pump Repair 


Parts and Service Center have been 
announced by the Stamford Division 
of The Yale & Towne Manufacturing 
Company, 200 Henry St., Stamford, 


Conn. 


Hair Net Visor 
NET VISOR 


under 


keeps 


covel and 


HE HAIR 
all the hair 


control. Cool to wear, weight is 





negligible. Available in five colors, 

white, black, red, green and maize. 
Full, wide back permits easy and 

complete coverage of the hair. Ad 

( 

justable to all head = sizes—one_ siz 


simplifies ordering and stocking. Price 
$3.00 pel dozen 
For complete information and _ trial 


order, write to the General Scientific 


Equipment Co., 2700 W. Huntingdon 
St., Philadelphia 32, Pa 
® 


Catalog Index 
and Data Book 
N INDEX of technical literature 


is available trom Honevwell's 


Industrial Division It consists 
of both a numerical listing and alpha 
betical cross index for specification 
and data sheets, catalogs and other 


literature. 


Data Book 
celerate 


15-14 


Research,” 


‘Instruments Ac 
has complete il 


lustrations of the latest 


instruments 





Use 


ond 


WRITE TODAY! 


FLAVOR-LINE, 


845 S$. Wabash Ave. 








OFF FLAVORS 


from PASTURE FEEDING 
@ Lower the score of your CREAM and BUTTER. 


F-L SELECTIVE NEUTRALIZER 


To eliminate these undesirable flavors 


F-L BUTTER FLAVOR INTENSIFIER 


To enhance the natural Flavor and Aroma of your butter 
Complete Instructions With Your Order 






Chicago 5, Ill. 


sizes, 






INC. 
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Users of self-contained, compact 
Leffel boilers report fuel savings 
of from 20 to 40 percent. 17 
6 to 250 actual horse- 
power. Sturdy construction per- 
mits substantial overloading 
with safety. Designed to burn 
COAL, GAS or OIL; easily con- 
verted from one fuel to another. 
There is an efficient Leffel Scotch 
type boiler, easy to install, 
ready to go to work in your 
dairy plant... today! 


and equipment in the laboratory 


alvtical and measurement fields. 


Bulletin 
write to 


For your copy of Index 
10-A or Bulletin 15-14 Min- 
neapolis-Honeywell Regulator Cy 

Station 40, Wayne and Windrim Aves 


Philadelphia 4. Pa. 


Dise Scrubber 


Dis¢ 
tedi 


HE “SPEEDY” 


Scrubber is said to eliminate 


Separator 


ous hours of hand labor and 
cleans up discs in a matter of minutes 
It can be hung on practically any kind 
of wash sink and with special attach 
ments Call also be used tor cleaning 
Longhorn hoops and sample bottle 
brushes do all the 


work, quickly and efficiently. Simpl 


jars. Revolving 


construction and = durably built for 
vears of dailv service. 

Write to Stoelting Brothers Co 
Kiel, Wis., for further details. 


& 
Coupling 
NEW COUPLING designed t 


reduce assembly costs and_ to 


permit use of less expensive 


lighter-wall stainless steel tubing, has 


been announced by Peter A. Frass« 
and Company, Inc. (distributors), and 
The Cooper Alloy Foundry Co., Hill 


side, N. J. 


(manutacturers). 


The “Quikupl” stainless steel fittings 


resemble standard universal 
with the 


is an integral part of the fittings. Pipe 


shapes 
addition of a clamp which 
or tube is inserted into the “Quikupl 
and a simple hex wrench tightens the 


clamp. 


the fitting is a 


svnthetic sealing ring which is so con 


In a groove inside 
structed that it will provide and main 


tain a squeeze fit regardless of com 





Write for descriptive catalog 


The James Leffel & Co. 





estoblished 1862 


SPRINGFIELD, OHIO 


DEPT. AM 
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rv, its own non-flaking coating, thereby Gloves 
stopping anv further rust. — : , a 
a Page | EVERSIBLE WORK GLOVES 
1 vi i * Lise , nates t 7 es ’ 

Ind 5 - — 2 apg _— which fit either hand and have 

y Min- sity of dismantling. Within 40 minutes 
: a long-wearing protective coat 

Co after application, it is tack-free, and 
ing of vinvlite resins are said to outlast 

hen within 48 hours completely dry for 





use. 


Available in ': pint, quart, |-gallon 


four or more pairs of conventional 


work gloves. Pliable and strong, the 


coating will not crack, scuff or peel 


and 2 gallon cans . 
resists moisture, oils, greases, acids 
sbber nercial tube and pipe tolerances, the Complete technical information con and most chemicals; non-slip finish 
; tiie nnouncement states cerning “Galvanite” may be secured permits firm grip. 
E ‘iting .. Grebinar, Galv: , 
fe tedi Cooper Alloy is manutacturing the by wrnng to H. | rebina Ivan These gloves have a soft Heecy 
: s ite Corp., 40 West 29th St New 
rand ittings im tees, couplings ells (45 lining and are made with coated 
m York I, N.Y 
inutes ind 90°), and adapters in Types 304 ° wrists in either short or long gauntlet 
iw kind ind 316. stainless. Other types may stvle, as well as with a knit wrist 
attach be added to meet demand. Non-toxic Fungicide Paint Available in the natural color only 


eaning 


Full details including engineering 


NEW 


mildew resisting enamel 


Made by Washington Glove Corp 


botth data and technical bulletins, may be containmg a non-toxi fungi 106 N. Water St Milwaukee - Wis 

ll the obtained by writing Frasse at 17 cide for use in food processing e 

Simpl Grand St., New York 13, N. Y. areas Where mildew control is a serious Materials Handling 

ilt for " ee m is being trial marketed by NEWLY - REVISED 36-page 
ont. A Rapistan Caster and Truck 

s Co Galvanizing Panels exposed over 18 months are Catalog covering an expanded 


RON OR STEEL 


surfaces coated 


still mildew-free, it is 
| 


reported, in 


line of equipment has just been pub 


rooms where ordinary paint is coy 


mold 


with “Galvanite” create an electro lished by The Rapids-Standard Com 
pany, Inc., of Grand Rapids, Michi 


This 2-color fullv-indexed cata 


chemical union, thereby uniting ered with a profuse growth 


pling the zine with the base metal’s surface within two months gan. 


med to ccording to the manufacturer. In “Cunilate” fungicide, or copper-8 log has photos and complete specifica 
and to instances where “Galvanite” is di quinolinolate, is manufactured by the tions on casters and wheels designed 
ensive rectly applied onto adhering rust, it Scientific Oil Compounding Company to handle light, medium, or heavy 


ig, has induces the rusted area to create Chicago. 


That “Neostyle” Pach 


NE of the things up-to-the minute milk men like 


loads on all types of floor surtaces 


TITAN 


Frasse 





S), and 


fittings 













t . . . . . 
shapes about Seal-Leaks is om careful unit-container 
wate system of packing them. And FIBEX, the Super-Seal 
n 
. Leaks. come that wav, too. 
oe Pipe 
k ] The unit’s a handy box of 250 four 
uikup : STANTA 
KU] sand of course ind fortv of them to the cas STANDARD 
PS the 10,000 ()per a -unit-at-a- time and your mused SIZE es 
KIBEN always sta weet Sure! vou al ifely 
“stock ip. Fewer rders less bother ands les 
ng is a maine. esl a! 
so con Even sopping wet, FIBEX are the sturdiest, most virile, 
cohesive and tenacious gasket you can buy. Your job Crimped nylon bristle 
| mam ber has them, order from him a aaa ta ficient tes 
e . 4 ] Sanitary do ibetter cle ar 
# com Ask your Jobber for FIBEX by Name. aggre ters 
> iree grades of stiff 


CHOICE 
OF OVAL OR 
FLAT FACE 













Both TITAN and No 5017 are built to 
outlast fibre bristle brushes-- 
more than 2 years of production we 
have not seen a worn out TITAN, and 


UNIVERSAL NAME et aes andenek ty oem Or Oe 
IN GASKETS ~~ 


NYLON BRISTLES do 
HARD RUBBER BLOCK 


cannot wear out 


MILK CAN BRUSH 


-after 


a 


ustomer ha 








cleaning job 
not wear out 


NO. 5017 


Filled with long wearing 


: Co. BEAVERITE PRODUCTS. INC. EE asda 
se on crt ose co rca cour ec, 
Review | 
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WANTS AND FOR SALES - 


Classified Advertising Rates 
= (Kindly send remittance with order) Dou rs Say MEN 
Position Wanted | 


50 word maximum, 50c — 2c for each additional word ”~ - “ ip-to 
° sold 
All Other Advertisements Gimme ree 


Lightface type: 5¢ per word ($1.00 minimum) this « 
Boldface type: 10c per word ($2.00 minimum). 


It is 
(The name and address should be included in counting the words.) Say, 


Keyed Address equip 


25e additional in the United States “FT ét/ 1 Reco! 
2 ue got ct. retail 











50c additional in Foreign Countries 



































When replying to any of the following keyed advertisements please address replies to: OF} 
lever 

BOX NO. AMERICAN MILK REVIEW sated 

92 WARREN STREET NEW YORK 7, N. Y. rougl 

(The deadline for Classified Advertising is the 10th of the month preceding cutte 
wane rm EQUIPMENT FOR SALE ment 
No classified advertising will be accepted to run with borders or special spacing. All Pi 
such advertisements are considered ‘‘Display’’ advertisinz and will be billed at regular Pr 
display advertising rates. (Rates and mechanical requirements on request.) FOR SALE—No. 192 DeLaval Air- pen 
stain 

tight Separator including Wauke- stain 

sha pump. Good condition. Priced — 

eri 


EQUIPMENT WANTED EQUIPMENT FOR SALE reasonable. Ohio Creamery Supply gee 
Co., 701 Woodland Ave., Cleve- time 
WANTED —A_ good used Viseolizer ot FOR SALE—1600 G.P.H. Manton = jand 15, Ohio. 8-M-52 hr. v 





omoge er. Give size, uke, price, am . * ine 
a ite ape gy oe eg ce: “""— Gaulin homogenizer. SS head san- a Sabet adaced Me “i 
conditio ep o Box 269, care o : . , 20OR SALE eee i nme e 
this publication SM-5z itary construction. Ohio Creamery  oiiitor. Rtecently overhauled. Locke Gra 
WANTED. 2000 1. C.P. Hor , Supply Ca, 701 Woodland Ave., OK Has 2 h » Century motor Oakes ( a 
AD y 2 wi omogen ; aE alia i se as 
izer: ZO.OOO-lIb. Model No. 200) DeLaval Cleveland 15, Ohio. 8-M-52 « Burger can washer, Faylot errs — 
Clarifier: 1000 eal hetitecmatel ieel ments, thermometers Small bottle ary 
anal csi Tank ~~ corecegemienrs FOR SALE 2000. el Horizontal Washer Used 14” galvanized pipe. 8 poste 
state serial number. of equipment, ap Stainless Steel Tank; 11,000-1b. Cream wnd 15 hep. upright boilers. Make offer. —_ 
proximate date purchased, condition ‘pric ery Package Short) Time Pasteurizer ; We when dg this seer GRANT yr 
asking. The Page Dairy Co., Toledo 1 390, GOO and 1000) gallon Coil Vats; 30 IRI BBER CO., 224 So, Troy St.. Chi Pak 
Ohio = ti ‘ SM = hp. Kewanee and 30 hop. York Shipley cago 24, Il S-M-n2 he - | 
~  Steam-Pak Boilers, oil fired; 327 x 90” REBUILT —P \ tag 
WANTED 4,000 to 6,000) gal. SS Buflovak Double Drum Milk Dryers; sic teeta Witla toe Weed on any this 
lined holding tank. Pfaudler tank pre Creamery Package Plate Cooler, Single in Pcrcnngged a ~ succes Mngt cee ti ot _— 
a ves “a oe he an Coolers and Heaters. Homogenizers and be oa 
ferred Furner) Dairies, Anniston, Ala Section, SS plates; 6% 24 and 36° tube Battle Washer w : 
R-M-nv Surface Coolers with Stainless Steel pan tle asners Send us your require this 
” Hasan Cambination of 2000 tha. 4.5 ments. Ohio Creamery and Supply Com cotta 
Weigh Can and Seale with 1700-Ib, S.8 pany, 401 Woodland Avenue, Cleveland ' 
EQUIPMENT FOR SALE Receiving Vat; Rice & Adams 12. ¢.P.M, ' Ohio a paste 
Can Washer: Sharples ‘Presur-Seald” FOR SALE 1 \ sand 
a s s : : ais ) ork Conder 
FOR SALE—Mojonnier SS cabinet All Stainless Clarifier, 12.000 Tbs.; Ne hace Mik Miia aecmaamicnet cede (prit 
ISS DeLaval “Air-Tight™” Clarifier, 20.000 “te waeie f, , i ay softe 
cooler, 7 panels, 24 tubes each. iii nd 1000 wallon Clase Lined Se ee eee "Pa and 
Raw milk capacity 25,000 p.p.ho panks (hy-produets only). Many other 7 petites print 
*,* . P 
Excellent condition. Ohio Creamery decteathe sing nd us your inquiries pene 
wster Kehoe ichinery Corp., 1) Kast Milk bottles, TT square, about 100) gros 
Supply Co., 701 Woodland Ave., 1ond St. New York 17, N. ¥ ee ge ee Tees oe i 0) gross cane 
Cleveland, Ohio 8-M-52 call Wikncaliine medicines steams Wain a cases 
’ ; sal. Pfaudler pasteurizer, glass lined, and ¥ 


FOR SALE — Late style 6-wide hermomete R15) y > lille fit « 
ice Flake Machine, York Model DER Y thermometer, $150. F.0.B. Rochester 


Dan " or - Sil tiie 
10, makes 2,000 Ibs.'in 24 hours. Also GPeamery Peckage Jr. soaker  bebite Dairy Products Inc., 3005, M52 soo 
l-ton Vilter Pak-leers with %4-ton bin washer, Serial No. 600. Excellent ree e os all s 
Government surplus, unused. Guaranteed condition. Guaranteed. Ohio FOR SALE--2500 gal. Fruehauf milk Th 
At almost half regular price. A-1 Refrig tank semi-trailer truck. Good condition M: 


eration, TA No. Western, Los Angeles, Creamery Supply Co., 701 Wood- Gold Seal Creamery, 520 So. Alexander good 
Calif. S-M-nv land Ave., Cleveland, Ohio. 8-M-52 St.. New Orleans 19. La S-M-52 Dain 


WE SPECIALIZE IN SELLING GRADE A MILK and CREAM 


Are You Looking for a Supply of Grade A Milk or Cream? 
or 
Do You Have a Supply of Grade A 
Milk or Cream to Sell? 





We represent some of the largest producers and 
users of Grade A milk and milk products — 





Call on us to help you with your problems. 


PURE FARMS MILK PRODUCTS, INC. 











1938 W. Augusta Blvd. Chicago 22, Illinois 
Telephone: BRunswick 8-1410 
John Duzansky BROKERS — WHOLESALE MILK AND MILK PRODUCTS Paul F. Krueger 
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EQUIPMENT FOR SALE 


f age Tank, 1500 gallon, SS lined 
New, never used Will sacrifice Dice 
Company, Box 1344, Des Moines, Lowa 
S-M-52 

DAIRY MACHINERY AND EQUIP 
MENT FOR SALE An opportunity 


for vou to convert your plant to an 


Stor 


ip-te-date short-time operation as we 
sold our milk department routes on 
July 7, 1952. You should come and see 
this equipment in its operation positions 
It is priced to sell. Come see it-—-make 
us an offer on the whole thing. Office 
Remington - Rand Film- A 
Record equipment, just the thing for a 
retail route department 

OFFICE EQUIPMENT —5 Burroughs 
lever adding machines; | Friden electri 
calculator ; 
roughs caleulator; 1) typewriter stencil 


equipment 


electric machines; 1 Bur 


cutter and other Elliot addressing equip 
ment 
PLANT 


stainless steel holding tank ; 


LQuIPMENT POW) - val 
2 1000-gal 
stainless steel holding tanks; 2 -750-gal 
stainless steel inside and uutside CLP 
standardizing tanks; 1 No. 266 DeLaval 
clarifier; 1 No, 136 DeLaval separator ; 
1 small ean washer; (.P. complete short 
time pasteurizing equipment 900-gal. pet 
hr. with extra section for raw milk cool 
ing for receiving dept.; 1 C.P. homogen 
izer to match above equipment ; l0-valve 
Gra-Vae Cherry-Burrell filler;  S-wide 
C.P. bottle washers; Girton ‘o-gal. bottle 
washer (case type); stainless steel sani 
tary pipe fittings, all miscellaneous pumps 
and ete. for plant; CLP. ice builder (sweet 
water) to match above; 1000 hop. boiler 
automatic controlled; flake ice machine; 
2-tube type preheaters; midget, Pure 
Pak paper machine in A-1l condition, 
should be able to work out a transfer of 
this and save you a lot of money; 
Stanseal, large size, equipment, should 
be able to work out transfer lease on 
this to save you some money; 100-gal 
cottage cheese vat 

OTHER EQUIPMEN'I Vacreatot 
pasteurizer, Cherry-Burrell; many thou 
sand 4s mith 
(printed); 38 hip 


Stanseal covel Cups 
uyitator for witelr 


softening tank; Simpson butter printer 


und extra parts and boxes; 2—-No. 1 
S-mould Vaden novelty 
tank, outside covered with stainless steel ; 
6000 Quirk and Baker cases divided be 
tween quart, half gal., pint and %% pt 
cases (the quart cases special made to 


print scales ; 


fit cream-top bottle and all other cases 
sume size for interstacking, practically 
good as new): about SO to SOOO bottles, 
ill square, divided between all sizes, 4S 
mm. with lugs 

Most Dairy Dept equipment cousidered 
good as new. Mellhaney Creamery and 
Dairy, Lubbock, Texas S-M-52 








WANTED TO BUY 


Milk plant or combination milk and 
ice cream plant showing profit in or near 
New York State Would consider part 
nership or position with option to buy 
n future. Reply to Box 276 S-M-2 


PLANT FOR SALE 


MILK PLANT FOR SALE—Process- 
ing plant and six retail and whole- 
sale routes. Doing over $30,000 
monthly. Milk plant built new in 
1948, of fireproof construction. 
Equipment new and of latest and 
best models. Business is located in 
the beautiful Flathead Valley, gate- 
way to Glacier National Park, sup- 
ply center to newly constructed 
Hungry Horse Dam. Large tourist 
travel. Wonderful country to live 
and there is a good opportunity 
here to expand if you wish. Come 
see it. Write for more details to 
Box 264, care of this publication. 

8-M-52 


located = in 





FOR SALE—Milk plant 


one of the fastest growing citie im thie 
Southwest Population 30,000) Varied 
industries Busines vrossed S1L50.000 


lust year Terms to the right) person 


Reply to Box BOO, eure of thi public ition 


S-M-52 

FOR SALE A) protitable dairy and 
ice Cream plant located in a central state 
Doing over S5SOOW) business aunually 
(Owner wishes to retire Priced to sell 
Will help finanes Reply to Box 270 


eure of this publication S-M-Ov 
FOR SALE-—Milk plant, new build 


ing and equipment, in Southern Michigan 


Wholesale and Retail Route ind Dairy 
Pat Ideal for cash and carry Reusol 
ible Reply to Box 272, care a thi 
publication A) 4 





HELP WANTED 


Experienced all around plant man for 
stnall plant, approximately 100 caus daily 
Miust know how to test, standardize and 
Salary S100 per weel Lh 


treit, Mich Reply to Box 267, care 


mike cheest 


this publieution S-M-5v 
WANTED -Partuer with considerable 
cupital to invest in retail and wholesale 
milk and ice cream business near large 
southern city. Volume over S300,0000 in 
11 Privately owned sand operated for 
over ZO veurs Reply to Box 274, care 


this public atheow 


S-M-o2 





HELP WANTED 

WANTED Salesman to sell Bradway 
dairy orange-ade base, Liberal commis 
sion, protected territory, and free sales 
Write today Bradway 
( hocolate Company, New Castle, Indiana 
S-M-52 
EX INT OPPORTUNITY FOR 

I 

t 


Hin samples 


ANCELLI 

AN EXPERIENCED PLANT MAN 
AGER KO LARGE SOUTHERN 
COMBINATION MILK AND ICk 
CREAM PLANT Man we want will 
be given oportunity to start in with us 
is an Assistant Plant Manager If he 
proves satisfactory, will be given the 
Managership of one of our Plants. Only 
thoroughly experienced Dairy Man will 
be considered, Reply to Box 271, care 
of this publication S-M-ov 


Experienced man fora condensing plant 
Mojonnier equipment 
State experience Reply to New York 
office, 175 Franklin St., Meyer Zausnes 

S-M-o2 


in Pennsylvania 


WANTED -Dairy LIuspector for up 
state New York plant, thoroughly familiar 
with dairy inspection as required by New 
York and New Jersey Departments of 
Health Must have 


e\ perience itt all 





phases of producers sanitary require 

ments. Reply to Box 268, care of this 

publication S-M-ov 
POSITION WANTED 

Plant manager or assistant; recent 


dairy school graduate with proven result 
in quality control in present position as 
plant manager; experienced in dairy bat 
management, buying, fluid milk opera 
tious, and by-products  ineluding ice 
prositlon in New York 
State area with option of part interest 
Reply to Box 277 S-M-52 
GOOD TECHNOLOGIST, SPECIAL 
IST SODA FOUNTAIN PRODUS 
PION, ineluding pulpy fruit drinks, true 
fruit and imitation flavored syrups, ex 


erenum; desire 


ine Tuature 


tract fudges and fruit) toppings, het 
Production Manager 
ind) Creator of many popular item 

Seeking similar oor allied production op 
portunity Aue ah BS Registered 
Pharmacist married Reply PLO SuN 
61, Boston 26. Mas S-M-52 


chocolate I years 


Foreman 25 years experience in dairy 


plant, working as plant foreman. Have 
Veuusyilvanin State Tester license (an 
minke good cottuge cheese mid = butter 
mill Reply te Box 273, eare of thi 
publication S-M-52 





MISCELLANEOUS 


Dairy Orange-ade base made from fresh 
Write for 
Chocolate New Casth 


Kkenclee. 


Stainless Steel Sponges 


oranges 


Sradways 


S-M-52 


sample 
Didiaus 


for Faster, Safer, more Efficient and Economical cleaning in 


the Dairy Industry. 


Guarantee Every Kleenette sponge must give the fullest 

satisfaction in Durability, Performance, and Quality or full 

purchase price will be refunded as stated on every box. 
Compare - Make the smart decision - Buy Kleenettes 











AVAILABLE THROUGH 
KLEENETTE MANUFACTURING CO. 


August, 1952 


1160 N. 


JOBBERS..COAST TO COAST 
HOWE ST. 


CHICAGO 10, ILL. 
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MISCELLANEOUS 
Cellophane, 444% width, assorted col 
ors, Guaranteed good condition. T3e pet 
pound, ineluding heat seal tape. Dico 
Company, Box 1344, Des Moines, Lowa 


S-M-52 


Chocolate Milk made from Bradway 
olate powder or syrup is bet 
ter, Write for sample to Bradway Choco 


late, New Castle, Indiana S-M-52 


yenuine choc 


FOR SALE Truck 


trademark decals made for your truck 


lettering and 


and store advertising. Hasy to apply, uni 
form, distinetive, economical for small on 
Write for catalog. Mathews 
Company, S27 South Harvey Avenue, Oal 


Park, Uline S- M-52 


large needs 


Dairy Grape-ade is profitable Your 
Write for sample 
Bradway Chocolate, New Castle, Dndiana 
8-M-n2 

PURE TREE RIPENED LIME JUICE, 
ORANGE JUICE OR TANGERINE 
JUICE FOR BETTER SHERBETS. Sam- 
ple order, 12 Number 10 cans, any 
combination, only $15.00. Write 
to Florida Canners, Inc., Eustis, 
Florida. 8-M-52 


total cost De per quart 





THERMOMETER REPAIR SERVICE 
THERMOMETERS — We repair Mer 


eurial, ludieating Thermometers, dial 
thermometers and recording thermometers 
of all make Instruments are recondi 
tioned like new Satisfaction guaranteed 
For economical savings ship your thet 
mometers to Nurnberg Thermometer Com 
puny, 124 Livingston Street, Brooklyn, 


New York S-M-52 





MILLION DOLLAR 4-H CAMP FUND 
NEARS $500,000 


Now in its fifth vear, the million 
dollar 


is approaching the half-million mark 


+H Camp fund raising drive 


in contributions. 


Dean H. P. Rusk, University of 1 
linois College of Agriculture, reported 
a May 31 total of $491,251.56 when 
he addressed members of the State 
1-H Camp advisory committee meet 
ing June 30. More than 50 members 
of the committee, the state 4-H camp 
ing committee and other friends of 
t-H attended the mecting at the State 
1-H Memorial Camp near Monticello. 


Phe fund drive was set up in 1947 
to raise a million dollars to develop 
facilities for 4-H camps in Hlinois 
Club members in the state are raising 
half of the goal themselves over the 
10-year period 1948-57. A quarte: 
million dollars is being asked for from 
friends of 4-H in the counties, and 
another quarter million from business 
and industrial concerns on a_ state 
wide basis. There are now five other 
district camps in operation in addition 


to the state camp. 
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CORNELL MAN TO PARTICIPATE IN 
EUROPEAN CONFERENCE 
Dr. Frank V. Kosikowsky of Cor- 


nell University’s dairy department has 
accepted an invitation of the Food 
and Agriculture Organization of the 
United Nations to participate in ses 
sions on cheese manufacturing to be 


held in Poligny, France, Sept. 8-13. 


All member countries of FAO in 
Europe are expected to send their 
leading workers in dairy manutactu 
ing to work out technical problems in 


volved inh che esemaking. 


Dr. Kosikowsky will describe his 
research on “Bacterial and Chemical 
Agents of Flavor Development Du 
ing Cheese Ripening.” Other subjects 
to be presented include: inhibiting on 
ganisms, effect of antibiotics on milk, 
rennet action, bacteriophages, appli 
technics, 
The Cor 
nell professor is the only U. S. dairy 


cation of chromatography 


and phosphatase reactions. 


representative on the program 


Dr. and Mrs. Kosikowsky will leave 
in August in order to visit and study 
research being conducted at a numbet 


of European dairy experiment stations 


PRESTIGE LUXURY ICE CREAM 
INTRODUCED BY SEALTEST 


Sealtest Prestige Ice Cream. a new 


luxury product created to provide 


extra) flavor, richness, and = smooth 
introduced by the 
Sealtest. divisions of National Dairy 


Products ¢ orporation 


Hess has been 


Prestige. initially offered in’ fou 


vanilla chocolate straw 


butter 


Havors 
berry, and pecan — was de 
veloped to meet a growing demand 


for a richer highe: priced) ice cream. 


ICE CR EA! 





Packaged in Prestige blue, a deep 


blue-violet shade, Prestige will be 


sold in pint containers. 

Promotion of the new ice cream 
will be concentrated at the pomt of 
sale. For store’ identification, — thi 
company is offering the Prestige 
plaque. The plaque is a permanent 
item. and can be washed when ne¢ 
Decals are also available to 


Sealtest dealers 


essary. 


E. K. SLATER HONORED BY 
MILWAUKEE DAIRY COUNCIL 


Edward kK. Slater, chairman of the 
Editorial Board of the Olsen Publish 
ing Company and dean of dairy in 
dustry trade paper editors, was hon 
ored on June 30 by the Dairy Council 
of Milwaukee for his long and out 
standing service to the industry. For 
52 vears “Ed” Slater has been asso 


ciated with the dairy business 


Mr. Slater began his career in 1900 


as a buttermaker in) Minnesota. He 





a dairy inspector, a 


was successively 


founder and early editor of the Dairy 
Record, secretary of the Minnesot 
Managers 


pro! SSOT 


Creamery Operators and 
Association, public official 
businessman, and finally editor of th 
Olsen publications. 


He was one of the founders of th 


National Dairy Council. He 
to organize the Dairy Council of Mil 
Wisconsin Dairy 


fechnology Society. In all of these 


help dl 
waukee and the 


activities he demonstrated a capacity 
for work and a loyalty to the dairy 
industry that made him an outstand 


ing figure in his field. 


American Milk Review 
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TAKE COUNSEL OF YOUR 
COURAGE 
(Continued from Page 52 
counsel of your courage, never of 
your fear.” 

So it was that in time of stress, 
when the odds were at their worst, 
W. D. Hoard took counsel of his 
courage, and ventured upon an en 
terprise that changed the face of 
American agriculture. 

Phere was an agricultural page in 
Phe Jefferson County Union which 
proved so popular that a grandes 
enterprise was eventually undertaken 
On January 23, 1885, the farm page 
of The Jefferson County Union had 
grown to the point where it could 
stand alone. On that day the first 
issue of Hoard’s Dairyman, rich with 
printer's ink and practical agricultural 
information, began the sixty - seven 
years of publishing history that stands 
behind the nation’s first dairy farm 


publication. 


Politics and Principle 


With his publications as a podium 
Hoard’s sound practicality coupled 
with an appreciation of the scientific 
method quickly made him a_ figure 
of prominence. In 1888 he was elected 
to the governorship of Wisconsin 
During his term of office a contro- 
versial piece of legislation, the Ben 
nett Law, received his active support 
and lead to his defeat in the election 
of 1890. The issues involved in the 
Bennett Law and Hoard’s resolute 
stand on what he believed to be 
right, regardless of the political con 
sequences, provide an indication of 
the man’s true stature. 

Large numbers of immigrants from 
Germany had made Wisconsin thei 
home. Like many immigrants, thes 
wished to perpetuate their own cul 
ture in the new land. To accomplish 
this aim, they established schools of 
their own in which all instruction 
“We will not 


surrender our language Or OUF CUS 


Was given in German 


According to 
the Germania of Milwaukee, the lead 


ing German newspaper of the. state 


tom.” was the slogan 


there were one hundred and twenty 
nine parochial schools in) which no 
instruction was being given in the 
English language. In some of | the 
country districts in which the German 
element predominated, instruction was 
being given in German at the expenss 
of the people as a Whole and clearly 


in violation of the law 


August, 1952 


This was the situation that the 
Bennett Law sought to resolve. Hoard 
was no bigot. He believed in and en- 
couraged the study of other languages. 
He had no objection to the new citi- 
zens retaining whatever customs they 
deemed desirable, so long as they did 
not interfere with thei: participation 
in the new nation they had chosen as 
their own. Hoard’s argument was that 
a common language and a common 
educational experience were basic in 
the construction of a citizen. But the 
bill stirred up such religious and na 
tionalistic animosities that both the 
bill and the administration that spon 
sored it were defeated. The principle 
was right, as even its opponents even 
tually realized, and trom the principle 
Governor Hoard would not deviate 
though it meant political decapitation 

A Powerful Influence 

The influence of Mr. Hoard and 
Hoard’s Dairyman on the develop 
ment of a modern dairy industry was 
tremendous. He was instrumental in 
establishing Wisconsin's College of 
Avriculture at the University of Wis 
consin. He encouraged such men as 


Steph n M. 


rectly responsible for bringing to the 


Babcock and was indi 


dairy industry the benefits of thei 
superb SC ieritific research He talked 
better cattle better feeding, better 
housing, better milking. And alwavs 
he talked with the homely eloquence 
of the farm and the forest and the 
great rolling pastures of the lake 
country. 

Hoard said and wrote many things 
during his 82 years. Some had about 
them the stilted) grandeur of — the 
Others 


were the frank, wry observations one 


period in which he lived 


associates with barnvards. Of all the 
epigrams that he penned on the 
plac id creature he served so. well 
none can quite surpass, then or now 
Nothing on earth 


save the virtue of woman, is more 


his observations 


susceptible to scandal than buttertat 
On the Wisconsin campus there is 
a memorial to Governor Hoard. Over 
looking the broad waters of Lake 
Menandota and the green Wisconsin 
pastures, it Is a suitable memorial 
to a strong man. It was executed by 


Gutzon Borglum and paid for by th 


meh and women to whom he Vuive 


a better life. But for them and for 
us his finest gift was his exemplifica 
tion of the stirring words of his grand 
father Take counsel of your cour 


uve 




















end: STRENGTH! 


The Key to Egg- Profits: 
AVOID BREAKAGE, 
Use the STRONG carton. 


Write for information: 








DIVISION OF 
ROBERT GAIR COMPANY, INC. 


New York Toronto 
PAPERBOARD FOLDING CARTONS 
SHIPPING CONTAINERS 








DAIRY SHOW IS NEXT AT CHICAGO 


Continued from Page 50 


plies of these vital utilities have to 


be made available for the show 


Admissions? Another tough prob 
lem. This show is for you. The ex 
hibitors want it to be as easy and 
as pleasant for you to get around 
the exposition floor as they can pos 
sibly make it Consequently — they 
are quite strict about who else they 
let in. That requires a small army 
of clerks and a medium-sized com 


pany of ushers 


If that isn’t enough. there are such 
incidental things as interpreters for 
foreign guests, opening ceremonies 
opening and closing times, height of 


exhibits, food concessions, and exhi 


bition furniture 


It ist surprising that the — first 
thing DISA officials think about once 
the show is over is the next show 
two vears away It takes time It 
takes money. It takes planning and 
organization. But once it’s on. man 


it's something to write home about 
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